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MODERN KITCHEN IN 130-YEAR-OLD HOUSE — page 49 


Preview of 7]st annual Texas 


Dealer Convention-Show in Dallas 
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Dodge 


WIRE CORPORATION 


ONE MANUFACTURING SOURCE 
FOR SEVEN PRIME 
PRODUCTS IW THE BUILDING 
INDUSTRY! 


From warehouses in Charlotte, Savannah, Shreveport, and Plymouth, Indiana, the 
Dodge Wire Corporation can now guarantee you swift deliveries on aluminum 
screen and window products that have set new standards for quality and value 
throughout the South. Your order or inquiry will bring immediate service. 


Dodge WIRE CORPORATION 


249 Spring Street, S.W., Atlanta 3, Georgia ¢« JAckson 5-4514 
Manufacturing Plants: Atlanta, Georgia * Covington, Georgia 
Warehouses: Charlotte * Savannah ¢ Shreveport ¢ Plymouth, Indiana 
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SUPERIOR ENGINEERING AND DESIGN 


STOCK SIZE INSULATING PICTURE WINDOWS 














with the 


‘CAROLINA’? 


VERTICAL GLIDE 
WINDOW 





WOVEN PILE WEATHERSEAL 


QUICK EASY INSTALLATION 
SELF STORING INSULATING SASH 
INTEGRAL OUTSIDE CASING 
COMPLETE PACKAGED UNIT 
SIMPLIFIED CONSTRUCTION 





EASY CLEANING FROM INSIDE  -+-+seeeeeeeeeeee 


SS 
oe 


SS 
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ee The ALTEX Vertical Glide Window has been de- 
signed and engineered to incorporate all of the 
features desired in a modern window. The 
ALTEX Vertical Glide Window is harmoniously 
blended to produce the maximum in utility and 
economy as well as a window of smart, clean 
and symetrical appearance. In addition to the 
inherent advantages of aluminum construction — 
such as the neutral color that harmonizes with 


any color scheme — more light for the given 
window size — as well as no shrinking, swell- 
ing or binding with changes in weather — no 


rusting or rotting — and no costly upkeep. 


ARNOLD-ALTEX ALUMINUM CO. 
6721 N.W. 36th Ave., Miami, Fla. 
125 Industrial Rd., Summerville, S. C. 
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RY. points to its 


performance record of “20 years 


without a single roofing failure.” 
Think what a clincher this can be 
in selling top quality (which 
means top profit, too) asphalt 
shingle or built-up roofing! 


OOFING.... 


full-value bonded for 20 years— 
this is the real explosive for 
demolishing sales obstacles. FRY 
is the one and only nationally 
advertised roofing backed by 
such an “‘eye-opening”’ sales 
weapon—another reason why 
it’s easier to sell Fry! 


() | sell higher quality, 


more profitable roofing when you 


aS Seen in 


sell Fry. And your sales are speeded /— better Home 
= § 


ns 


by FRY’s aggressive, ‘‘full-value 


and Cardy 


: 
u 


As ROVERT Sep in 


MACAzIN« 


chest of free promotional helps 
for your local use. Write TODAY 
for complete details! 


rid’ GENERAL OFFICES: 5818 Archer Road, Summit (P. O. Argo) Illinois 
Wo . Largest Manufacturer : ROOFING PLANTS: Summit, Ill. ¢ Portland, Ore. « Houston, Texas 
of Asphalt Roofing and Allied Products | Morehead City, N.C. « Compton, Cal. « Kearny, N.J. « Detroit, Mich. « Irving, 


5 . Texas « Minneapolis, Minn. « York, Penn. « N. Kansas City, Mo. « Brookville, 
19 Roofing Plants Strategically Located Ind. « Jacksonville, Fla. * San Leandro, Cal. « Stroud, Okla. e Memphis, Tenn. 


Coast-to-Coast Robertson, Mo. « Waltham, Mass. « Fort Lauderdale, Fla. 
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Serving these Dealer Associations 


Associations serving Building Supply Dealers in the 18 Southern and 
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Alabama Building Material Exchange — 519 Stallings Building, Tel. GReenwood 2-1194. President: P. J. Goodnight, Dallas, Tex. 
Birmingham 3, Ala. Executive Secretary: Mrs. Mary K. Harless a ae a a a ee 
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Leon Avenue, N. E., Atlanta, Ga. Counselor: Joseph G. Rowell. Treasurer: E. B. Lemmons. Tel. 3-2077. President: A. S. Gilbert 
Tel. TRinity 5-5609. President: Charles W. Peek Jr., Cedar- Jr., Yazoo City, Miss 
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... Saves 

YOU one-half 

on labor cost— 

just use the complete 
one-piece balance with 
Built-In Weatherstrip 





c\ 





—, 


Jamb Balance No. 600 


Completely Factory 
Assembled 


© Ease of Installation 

® Floating Sash Hanger 
Eliminates Nailing 

* Silent Operation—Springs 
are Flocked to Sound Proof 

© Comes to you balanced 

No additional adjustment 
required in normal installation 

® No service or attention needed 
Corrosion resistant aluminum 

© Always silent, easy to operate 


One-piece 
Construction 


‘eq 





Important 


Features 


Full Weather Protection 
Sash never binds or sticks 
Self-adjusting 





Easy to lock 
Fits all standard sash 
Looks new, looks neat 














Full Jamb Coverage 


JAMB BALANCE 
NO, 600 gives full 
jamb coverage and 
is mitered on 14 
degree sill pitch. 
The flexible base 
provides a 
continuous air seal 
that adjusts 
automatically to 
conform with sash 
contraction or 
expansion. Cushion 
flanges provide 
tension adjustment. 


\ PRAT RP 


Floating 
Sash 
Hanger 
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‘BETTER WAY’ 
Shared by Dealers 





Nail Display Board Speeds Sales 


A nail display “saves the customer the trouble of look- 
ing into each nail keg or bin —and lets us serve them 
faster,” Mrs. Willard Teague, saleswoman for the Watts 
Lumber Company in Taylorsville, N. C., reports. 

Having worked for this small retail firm for several 
years, Mrs. Teague says “I have noticed that ladies and 
children come to purchase more nails than any other 
item for the carpenter or Do-It-Yourself husband. When 
they are asked the size or kind of nail they want, they 
usually answer: “I don’t remember the kind he said. But 
I would know, if I could see all the nails you stock.” 

Mrs. Teague made the naii sample board she holds in 
the above picture by this recipe, which wins her $7.00 
for sharing a simple, useful way with our S-B-S 
readers: 

“Take a large board and slightly nail one each of 
the different kinds of nails you sell. Then, under each, 
print the size and kind.” 


Picnic Tables Yield Double Profits 


Ranchers, home-owners, and tourists are “stopped” by 
this sidewalk display of neat, sturdy-looking redwood 
picnic tables. It is kept the year-round in front of 
the Benson Lumber Company on a busy national high- 
way near Pawhuska, Okla. Dealer Benson has his yard- 
men to build the picnic tables during “slow periods.” 
Selling them for $19.95 each, he makes a profit on the 
redwood lumber and fasteners, and also on the labor 
they require. 
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Double award winners 
use PALCO Architectural Quality Redwood 
for exterior and interior design 


GERHOLZ COMMUNITY HOMES 
DISPLAY THIS VERSATILE WOOD 

THAT WILL OUTLAST THE LONGEST 
MORTGAGE IN STYLE AND DURABILITY 


io 


The homes of Westgate Park 
in Flint, Michigan, have been recognized by wide 
publicity and two coveted national awards. The 
photographs above show typical examples of the 
way in which Builder Robert P. Gerholz and Archi- 
tect William K. Davis of Daniel & Associates have 
capitalized on the timeless intrinsic beauty of red- 
wood. Highest dimensional stability and ability to 


iS] 


See Sweet's Architectural File, or send coupon for 
your personal copy of this aid to redwood specification. 


or write for copy 


~— oy 

The National As- 

sociation of Home 

Builders recog- 

nized Gerholz 

CommunityHomes, 

Inc., with its Award 

of Merit in Neigh- 

} borhood Develop- 

> sas ment. 

House & Home presented its 1956 Award of Merit 

n Residential Design and Construction to Gerholz 
Community Homes, Inc. 


resist all forms of deterioration are of prime impor- 
tance in selecting Certified Dry PALCO Archi- 
tectural Quality Redwood, for the lending agencies 
and home owners today insist on materials that 
will protect their investments. It will pay you to 
insist on the premium quality of PALCO Redwood 
— for you pay no extra premium in cost. 


THE PACIFIC LUMBER COMPANY 
100 Bush St., San Francisco 4, Calif.— Dept. SBS 


Please send me without obligation a reprint of the Architectural 
File Bulletin outlining specification data, PALCO Redwood pat 


Name 





Specily the beat in Redo DALE D? 1 ees 


THE PACIFIC LUMBER COMPANY Tie _ 


Since 1869 + Mills at Scotia, California 


35 E. WACKER DRIVE 
CHICAGO 1 


100 BUSH STREET 
SAN FRANCISCO 4 


2185 HUNTINGTON DRIVE Address _ 
SAN MARINO 9, CALIF. 





Company 











City = 


MEMBER OF CALIFORNIA REDWOOD ASSOCIATION 
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eis: 


Tensulate spun mineral wool insulation... 


A DIVISION OF THE CHEMICAL, 
PAINT AND METALLURGICAL 
DEPARTMENT OF 


MERRITT-CHAPMAN AND SCOTT 


PRODUCTS & CHEMICAL seamen 


NASHVILLE, TENNESSEE 
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Fatteat delivery in Dixie! 


E’VE gone one better than the 

Colonel’s steed by offering 
moment’s-notice truck delivery of 
Tensulate spun mineral wool and 
Tensulate perlite within 300 miles 
of Nashville. 

Spun mineral wool, in granulated, 
full-thick, semi-thick or nominal batts, 
fully paper enclosed or aluminum foil 
reflective, is the ideal insulation to 
stock for profit. Attractively pack- 
aged in extra strong tubes or bags 


for economical handling and storage. 

Tensulate perlite is the lightweight 
aggregate contractors are asking for. 
One aggregate is suitable for plaster 
and lightweight concrete. Special 
transit mixer aggregate insures high 
yield for “ready mix” operations. 

Stock both Tensulate mineral wool 
and Tensulate perlite... for rising 
sales, higher profits. Send the coupon 
below for complete Tensulate litera- 
ture and prices. 


Nothing beats Tennessee’s service in Dixie! 


=~ a 
Gave 25% i 


on colume 
fireprootiag 
costs 


ny! 


TENNESSEE PRODUCTS & CHEMICAL CORP. 
Nashville 3, Tennessee 
Please send complete information on 


(10 Tensulate Spun Mineral Wool 
Have your representative contact us 


Name 


Tensulate Perlite 





Title 








Company 
Address 
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RANDOM LENGTHS 


Comment on industry News and Trends 





YOU MAY NOT AGREE WITH the financial and legisla- 
tive views, as well as some of the buying policies, of 
most members and officers of the National Assn. of Home 
Builders. But nobody can say that they are slow to marshal 
figures and facts, or that they fail to speak up for their 
fcause, 

As outlined by President George S. Goodyear, Charlotte, 
N. C., builder, here is the four-point housing program that 
NAHB is pushing in Washington and from all angles now: 

1. Raising the interest rate on VA loans to 5%. 

2. Giving the Federal National Mortgage Assn. added 
authority to borrow up to $2.5 billion in the private market. 

3. Lowering the schedule of minimum down-payments on 
mortgages insured by FHA. 

4. Providing an additional $2 billion in special assistance 
funds for FNMA to purchase VA and FHA mortgages in 
geographic areas and price ranges where an acute mort- 
gage credit shortage exists. 

FHA has just lowered the down-payments on FHA-in- 
sured mortgages from 7% to 5% on the first $9,000, and 
from 27% to 25% on the loan amount over $9,000. More 
funds for Fannie Mae are certain to be passed by Congress, 
although they may not be supplemented to fulfill NAHB’s 
fourth objective. 

The House of Representatives turned down the demand 
for a hike in the VA interest rate from 4.5% to 5% which 
forced FHA officials to cut the down-payment. Yet, the 
Federal Reserve Bank, VA, HHFA, and practically all 
private factors insist the higher rate is essential to keep 
homebuilding on the road this “leveling-off” year. 

NAHB President Goodyear, commenting on the slump 
in housing starts this year, declared that “the government’s 
tight money policy has struck a body blow at a large and 
vital section of our economy. It has caused a rapid and 
prolonged decline in new home construction. This has had 
grave repercussions throughout the many allied industries 
which depend upon homebuilding for their continued pros- 
perity. 

“T have found that one of the most effective ways of 
illustrating the present situation is to translate the decline 
in housing into loss of employment and loss of a market 
for the principal items of material and equipment which 
go into housing. For example, if during 1957 we produce 
100,000 fewer houses than we did last year, this means 
the loss of 200,000 man-years of work, half of it on site 
and half of it in materials production. 

“Specifically, the loss of 100,000 houses means the loss of 
a market for 975 million board feet of lumber, 115 million 
bd, ft. of finish wood flooring, 104 million sq. ft. of soft- 
wood-plywood, 470 million bricks, 230 million lbs. of 
cement, 1.9 million gals. of paint, 200,000 tons of steel, 
156,000 water closets, 127,000 bathtubs, 73,000 warm-air 
furnaces, 11 million sq. ft. of ceramic tile, 10 million sq. ft. 
of floor linoleum, 20 million sq. ft. of asphalt floor tile, 1 
million squares of asphalt roofing, 140 million sq. ft. of 
wall & ceiling insulation, 2.5 million electrical convenience 
outlets, 1.1 million switches, 32,000 garbage disposal units, 
55,000 kitchen exhaust fans, 7,000 air conditioners, 1 
million kitchen cabinets, 1.4 million window frames, 1.2 
million doors, 27,000 single garage doors, 32,000 double 
garage doors, 10,000 double garage 2-doors, interior wall 


gypsum board for 48,000 houses and gypsum lath for 
another 40,000 (or close to 500 million sq. ft. of gypsum 
products in all).” 


IF A DEALER HAS ONE HOUR “FOR LEARNING” this 
year, we heartily recommend that he go to see the nearest 
screening and sounding of “Profit Management.” This is a 
Hollywood-produced, sound-color motion picture on the 
necessity for profit management and how a building mate- 
rial dealer can go about it. 

After dealers have seen this inspiring and instructive 
film, they can register for a free copy of an 84-manual 
that reviews the management principles and methods dis- 
cussed. This book analyzes the changing character of the 
dealer’s business, enumerates specific opportunities for 
business improvement, explains the use of eight tools 
of profit management in the dealer’s business. An appendix 
includes worksheets for the dealer to use in setting up 
profit management in his own business. 

So enthusiastic were the officers of the Virginia Building 
Material Assn. over the revelations of this motion picture 
at their convention, they arranged for Manager Harris 
Mitchell to schedule dinner showings at 11 points through- 
out the state last month. 

Commented H. R. Northup, executive vice-president of 
the National Retail Lumber Dealers Assn.: “From the 
viewpoint of the Educational Committee and your national 
officers, this is one of the finest educational films that has 
ever been prepared for our industry. We owe USG a debt 
of gratitude.” 

The film may be booked for local dealer group showings 
through the nearest office of the United States Gypsum 
Co., which is noted for the usefulness of its “Dealers’ 
Advisory Service.” 


DEALERS WHO ARE LEERY of the home-owner’s ability 
or enterprise to repair or remodel his home adequately, on 
a Do-It-Yourself basis, should get a big kick out of this 
unusual “Sign of the Month” which appeared in a Char- 
lotte newspaper recently. 


| pO IT YOURSELF 


THEN CA’ 
‘OR COMPLETE MECHANICAL REPAIRS 


RASBERRY’S GARAGE 


702 West 5th Street Phone ED 4-3438 














This 3-column-inch ad is certainly a “stopper” in the 
ad-man’s lingo. For whether you have confidence in a 
customer’s or your own ability to “do the job,” it makes 
you smile and realize that Rasberry is bound to win 
friends and sell more repair jobs. Many dealers could do 
worse than adapt the idea in their own local advertising 

. particularly if they offered packaged home improve- 
ment services. 
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WITH 


you can offer your customers a complete Cine 


AWNING WINDOWS 


Here are the windows that builders and home- 
owners alike are finding so popular and easy to 
use. Completely manufactured and assembled 
at the factory, there is only the installation and 
finishing required at the job. Multiple arrange- 
ments can be supplied for any type architecture. 
A new, colorful catalog sheet on these windows 
gives complete information and description. 


It’s free upon request. 


NATIONAL 
Awning windows 
will fit all types 


of walls. 


NATIONAL QUALITY SEAL WINDOWS 
DOUBLE HUNG WINDOWS 


Here is the stand-by of the industry, available in over two dozen standard sizes and 
layouts. These factory-assembled, double hung windows are delivered complete with 
the sash prefitted to the frame, balances and weather-stripping in place, all nailing done 
to Commercial Standards. There’s no problem with slow-moving sales when you stock 
the National line of windows. 








PANEL WINDOWS 


These versatile windows can be stacked, 
grouped, or set in ribbons to fit any style of 
architecture. All screens, hardware and ] 
weatherstripping are factory installed. They _—==—=—==| YOU CAN 

save builders time and trouble, they save | e STACK THEM 





; Saeeapene <iooe (=) @ GROUP THEM 
— There are only six size * SET THEM IN RIBBONS 


National Woodworks manufactures a window and door unit for every opening in the house. 
These units are sold through qualified building material dealers only. 


TIONAL ORES, INC. 


201 29th. AVENUE, NORTH oe - BIRMINGHAM 7, ALABAMA 
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SUPPLY and DEMAND 





Controlled Lumber 
Output Firms Prices 


Production holdbacks caused by 
weather and planned output, coupled 
with the seasonal upturn in building 
activity, have firmed prices of con- 
struction lumber and plywood re- 
cently. 

Crow’s Lumber Price Index for the 
two weeks ended March 21 showed 
the industry price average for West- 
ern fir and pine up 22 cents above 
the previous fortnight. All specie 
prices moved upward for the first 
time since last September. 

Production cutbacks have helped 
maintain a $72 base mill price for 
sanded plywood. 

For the week ended March 23, the 
Southern pine barometer showed 
shipments 2.03% ahead of output for 
the week, and orders 2.4% below 
production. Actual production was 
3.28% below the three-year average. 
Shipments were down 1.32% and 
orders down 5.6% from the three- 
year average. 

The NRLDA survey of retail lum- 
ber business for January showed 
lumber sales off 13.2% from a year 
before. By regions, sales were off 
only 1.1% in the Middle Atlantic, 
2.7% in the South Atlantic, and 7.1% 
in the East South Central areas. 

Nationally, retail stocks were 
down 2.8% from January ’56. How- 
ever, South Atlantic stocks were up 
6.5%; East South Central, 19.4%, and 
West South Central, 4.9%. 


Housing Starts Down 
15%; All Building Even 


Non-farm housing starts in Feb- 
ruary were estimated by the U. S. 
Bureau of Labor Statistics to be 65,- 
000 units — same as for January. 
This brought the total for year to 
date 130,000 starts, which is 15% less 
than during first two months of ’56. 

The bureau’ estimated private 
housing starts at a seasonally ad- 
justed annual rate of 910,000 units. 
This was the first month since De- 
cember, 1951, in which this index 
dropped below 1,000,000 starts. Pre- 
liminary total housing starts for 1956 
are estimated at 1,118,200 units. This 
rate was exceeded substantially in 
1955, ’54, and barely in ’52. 

Housing starts under GI loans 
were down to 9,918 in February — 
lowest for any month since January 
53. VA received 18.2% less home 
loan applications in February than 
in January, which is contra-seasonal 
experience. 

Despite the downtown in hous- 


ing generally, an F. W. Dodge Corp. 
survey reveals that architects are 
designing more houses this year than 
they did last. Most of these, of 
course, are in the higher-price range. 

In its second monthly report of con- 
struction contracts awarded through- 
out the nation (instead of the former 
37 states east of the Rockies), the 
F. W. Dodge Corp. stated that total 
awards nationally were 3% down in 
February from a year before. The 
two-month total was even with ’56. 


FHA Survey Shows 
Relative House Costs 


A recent study by the Federal 
Housing Administration of the rela- 
tive construction costs for the same 
house in various cities throughout 
the nation provides a gauge against 
which your local costs might be com- 
pared. 

The FHA survey produced these 
local costs for the typical house: 

Chicago $13,355 
Cincinnati 11,934 
New Orleans 11,503 
Seattle 11,492 
St. Louis 11,186 
Boston 10,559 
Baltimore 10,462 
Atlanta 10,419 
San Francisco 10,248 
Los Angeles 10,056 
Houston 9,817 
Philadelphia 9,623 
Dallas 9,520 
Knoxville 9,443 


Grain Storage Boost 


The U. S. Department recently 
announced re-seal programs for 1955 
and 1956 crops of both corn and 
wheat. The programs are announced 
now to enable farmers to acquire 
additional storage facilities to han- 
dle their 1957 crops, so they can 
re-seal the presently-stored corn 
and/or wheat on their farms. 

The storage payment rate for re- 
sealing corn will be 16 cents per 
bushel. The re-sealing rate will be 
16 or 17 cents for wheat, depending 
upon in which state it is stored. 


McDonald Tells Memphis 
the Local Lumber Story 


Always championing lumber and 
wood products — and especially the 
role the Memphis hub plays in their 
production and distribution — is 
Clark E. McDonald, sales vice-presi- 
dent of Central Woodwork, Inc., Mid- 


South wholesalers of millwork and 
building materials. 

On March 20, McDonald brought 
the Memphis Kiwanis Club up-to- 
date on lumber output and uses. He 
predicted that “the 1957-67 period 
will see the greatest expansion in 
homebuilding this nation has ever 
seen.” 

He deplored the stiff competition 
of American plywood producers with 
imports from Japan. He explained 
that “Japanese producers are able 
to pay wages amounting to only 
about 10 per cent of the American 
wage scale.” 

McDonald, who is immediate past- 
president of the Memphis Hoo-Hoo 
Club and is secretary-treasurer of 
the Memphis Lumbermen’s Club, 
made a similar talk to the cultural 
Goodwyn Institute in Memphis on 
February 19. He declared that “Mem- 
phis is the world’s largest producer 
of hardwood flooring, the largest ply- 
wood manufacturing center in the 
world, and the home of the world’s 
largest manufacturer of solid ma- 
hogany furniture.” 


Urge Faster Salvage 
of U. S. Hurt Timber 


Prompt salvage of government 
timber stricken by fire and pests and 
the sale of full allowable cut of 
government agency-managed forest 
lands were urged in actions at the 
annual meeting of the Western Pine 
Assn. in San Francisco, Calif., March 
9. A recent survey showed that 72% 
of the 12-state WPA region’s com- 
mercial timberlands are government- 
held. 

Among actions by the board of 
directors were (1) adjustment of the 
optional moisture content standards 
in WPA grading rules and adoption 
of a rule for the grading of pitch 
selects, and (2) approval of an in- 
creased promotional budget for the 
group’s 34-year-old program of ad- 
vertising and trade promotion. 

A. Bristow Hood, general manager 
of the Ralph L. Smith Lumber Co. 
at Anderson, S. C., was elected 14th 
president of the association. New 
vice-presidents are James D. Bron- 
son of Yakima, Wash., and Percy V. 
Burke of Sacramento, Calif. C. T. 
Gray of San Francisco is treasurer. 
S. V. Fullaway Jr. of Portland, Ore., 
continues as secretary-manager. 

New directors-at-large are E. C. 
Rettig of Lewiston, Ida., and R. A. 
Murphy, of McCloud, Calif. Retiring 
President A. L. Helmer of Polson, 
Mont., was named to the executive 
committee of the National Lumber 
Manufacturers Assn. 
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AMERICA’S FINEST 


ALUMINUM 
SLIDING 
GLASS DOORS 


DELIVERED TO YOU 


COMPLETELY 


ASSEMBLED 


GLASS INCLUDED cacy Serr) 
READY FOR INSTALLATION 


ALUMINUM SLIDING GLASS DOORS 


Manvfactured By 
DARYL PRODUCTS CORP. 
7240 N. E. 4th Ave., Miami, Florida 
Phone: Plaza 4-265] 


Manufacturers of SHOWER MAGIC BATH ENCLOSURES 








COMPLETELY PACKAGED 
UNITS 


NO EXPENSIVE GLAZING COSTS 
NO INCONVENIENT ASSEMBLY 
EASY TO STOCK 
EASIER TO SELL 


AND — PRICED TO MEET 
ALL COMPETITION! 


AVAILABLE SIZES: 


6’ 81/2” High 

2 Door 2 Track: 6’, 8’, 10’, 12’ Wide 
3 Door 3 Track: 9’, 12’, 15’, 18’ Wide 
4 Door 2 Track: 12’, 16’, 20’, 24’ Wide 
4 Door 4 Track: 12’, 16’, 20’, 24’ Wide 


All Standard Sizes Available in KD (Knocked 
Down) Without Glass 


MAIL COUPON (On Your Business 
Letterhead, Please) TODAY! 


Dary! Products Corp. Dept. SB 
7240 N. E. 4th Avenue 

Miami, Florida 

Please forward full information and tree 
Sales Packet 


Name 
Company 
Address 
City 
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TOP NEWS 


For Dealers, Wholesalers and Manufacturers 





New Paints, Methods 
Topics at BRI Meet 


“New Paints and Methods of 
Painting” will be the subject for one 
of ten major technical sessions, panel 
discussions, and addresses to be pre- 
sented at the sixth annual meeting of 
the Building Research Institute. It 
will be held in the Drake Hotel, 
Chicago, April 15-17. 

Other session subjects for the meet- 
ing will include “Machine Applica- 
tion of Building Materials,” “Weath- 
erproofing the Building Shell,” “Full 
Scale Mock-Ups in Architectural De- 
sign,” “Household Appliances in 
1962,” “Multi-Story Apartment Build- 
ings,” “Building Research in the 
Chicago Area,” “What’s New in En- 
vironmental Controls,” and “Making 
a Home of a Modern House.” 

The following men are scheduled 
to present formal papers to the 
session on “New Paints and Methods 
of Painting”: Dr. J. S. Long, Univer- 
sity of Louisville, “The Uses and 
Limitations of New Painting Mate- 
rials’; Ray N. Elvart, Painting and 
Decorating Contractors of America, 
“Application of New Paints’; and 
Rutcher Skagerberg, Public Housing 
Administration, “Paint Performance 
Testing.” 


The Building Research Institute is 
a technical society for the building 
industry. It is a unit of the Division 
of Engineering and Industrial Re- 
search of the National Academy of 
Sciences — National Research Coun- 
cil, a private, non-profit organization 
chartered by Congress. 


‘Dynamics of Selling 
System’ Set for SLA 


Fifty-five lumber dealer members 
of the Southwestern Lumbermen’s 
Assn. on March 9 attended a pre- 
view demonstration of a “Dynamics 
of Selling System” at the Muehle- 
bach Hotel in Kansas City. Together 
with SLA’s Committee on Sales De- 
velopment, these dealers witnessed 
the birth of a new management sales 
aid. 

The developer of this copyrighted 
system, Arthur O. Harris of Buffalo, 
N. Y., personally conducted the dem- 
onstration which resulted in the en- 
thusiastic endorsement of all who 
attended. It is not a course in selling, 
but a basic method of analysis, think- 
ing, and communication for sales 
personnel and management. 

According to Ken Milliken, SLA 
executive vice-president, its chief 


value lies in its simplicity and uni- 
formity of procedures for determin- 
ing and presenting merchandise in- 
formation to customers in a time- 
saving and effective way which will 
increase sales efficiency and custo- 
mer satisfaction. It requires no prior 
training and can be introduced on 
all levels of selling. 

It was the consensus of the dealers 
that this “Dynamics of Selling Sys- 
tem” should be most helpful to the 
lumber dealers in the four-state area 
of Arkansas, Kansas, Missouri, and 
Oklahoma. 

The first series of full-scale sessions 
on the “Dynamics of Selling System” 
will be announced soon, according to 
Milliken. 


Sells Top-Flite Stairs 


W. M. Ingram, manufacturers’ 
agent in Atlanta, Ga., has been ap- 
pointed by John H. Stucker, presi- 
dent of Fordyce Wood Products, Inc., 
Fordyce, Ark., to represent his firm 
to sell its new disappearing attic 
stairway, trade-marked “Top-Flite,” 
in the Southeast. The stairway will 
be marketed only through sash and 
door jobbers, as are the Fordyce 
firm’s door jambs, K. D. window 
frames, and moldings. 


REDWOOD EXPERTS GANG UP ON DIXIE ARCHITECTS AND DEALERS 


EIGHT REPRESENTATIVES of the California Redwood 
Assn. and three member mills were quite pleased with the 
response of nearly 200 Atlanta area architects and lumber 
dealers and wholesalers at a dinner meeting held in the 
Atlanta Biltmore Hotel in Georgia on March 8, as this “after 
the show” picture indicates. 

CRA’s two educational representatives, who called on 
every important specifier and wholesaler in the area prior to 
the meeting, are seen at both ends of this group. They are 
Harry Lowell, left end, and Owen P. Stebbins, right end. 
Lowell served as narrator for slides on the production, 
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grading, and varied uses of versatile redwood. 

The mill men in the picture are, from left of Lowell: 
William L. Bower, John W. Rhoda, and Leroy C. McCormick 
of the Simpson Redwood Co.; Sherman Bishop and John 
L. Jones of the Union Lumber Co.; and Ford Conger, new 
Southeastern sales manager of the Hammond-California 
Redwood Co. Bower is Simpson’s new Southeastern sales 
manager; Rhoda is sales-production coordinator, and Me- 
Cormick is assistant national sales manager. Bishop is 
Union Lumber’s sales manager, and Jones is the Eastern 


division sales manager. 
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Yes...we said unhanded | 


Plus all these added extra features... 





*& COMPLETELY WATER-TIGHT 


%& LOWER SELLING PRICE 


* ALUMILITE FINISH 
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The Capri CADET all aluminum Sliding Glass Door is 
engineered with exclusive new design two-piece tension mounted 
interlocking stiles making all two light units completely 
interchangeable, RIGHT or LEFT sliding... before, during, or 
anytime after installation. Stock only one unit for the normal 
two. No mistakes in shipment or installation. Universal design, 
including hardware, eliminates multiple type units and simplifies 
installation. No more worries about big inventories. Stock one 
unit and save money, save space, save time, save worry, 

save mistakes, and make more money with the Capri 

CADET Sliding Glass Door. 

Sell with pride the all new Capri CADET with the outside slide. 


For a complete line...sell the Custom Deluxe Capri Continental 
Series sliding glass doors especially designed for one inch 
insulating glass or one-quarter inch plate glass. There’s none finer. 


y 


Write for complete details on the profit making Capri line. 


ALL ALUMINUM SLIDING GLASS DOORS '! T. Vv. WALKER & SON, INC. 217 N. Lake St.—Burbank, Calif. 5 
Please send information. Dept. C-47 § 


[_] Budget Priced Capri Cadet [-] Custom Deluxe Capri Continental § 
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ORANGEBURG 





Root-Proof Pipe 


makes ideal 
downspout run-offs 


ORANGEBURG 


Dorr eee eee 


33,000,000 Single Family Houses In U.S.A.! 


A big percentage of them have no downspout run-off lines. Many 





builders, plumbers, home owners, farmers—your best customers— 
will be in the market this season for Orangeburg Root-Proof Pipe 
which makes the modern and practical drainline to carry roof water 


Other uses: Orangeburg Root-Proof Pipe is for 
sewer lines from the house to street main or septic 

. 
a a >, .- tig tank...for storm drains...and other non-pressure 
\ ' ; =a ; H - 7 2 Aw ee ” «: 
ria AY ANP if > underground outside lines. Made in 2”, 3”, 4”, 5” and 6” sizes. 


HAY 


I 
! 
I 
I 
| 
I 
away. Be sure to carry genuine Orangeburg to meet this demand! 
| 
I 
| 
I 
F | 


RE hE — stg Tc EL I OR RON Te ETE A 


A Best Seller Across the Nation 


Over 250,000,000 feet of Orangeburg pipe are in service today. 
Downspout run-off lines are one of its popular uses. 

Orangeburg’s lightweight 8-foot lengths save installation 
costs. Taperweld Joints seal root-proof with a few hammer 
taps...no cement, no compounds. Orangeburg is strong and 
tough. Lines 50 years old, going strong today, are proof of 
its durability. 

Orangeburg also comes Perforated in 4” size for foundation 
drains, septic tank filter fields... all wet spot drainage. 

Orangeburg’s national advertising in Life, Better Homes 
and Gardens, American Home, Farm Journal and other maga- 
zines has made the Orangeburg brand name the best known 
trade mark on pipe and fittings. 

Get genuine Orangeburg. Look for the Orangeburg brand 
name on pipe and fittings. For more facts write Dept. ‘SBS-47. 
ORANGEBURG MANUFACTURING CO., INC. + Orangeburg, N. Y., Newark, Calif. 
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ADVERTISED IN see our catalog in 


or write for copy 


ORANGEBURG 


FITTINGS 


Tee 


De | deme 


Exclusive Orangeburg 

< c 

Fittings featuring Taper- 

ly Bend weld Joints simplify the 
installation. 


SOUTHERN BUILDING SUPPLIES for APRIL, 1957 





wh 


Building is 
SHOWMANSHIP 


oS =a 
a . 7A 

" : hn A «“ 
% 


We're telling over 16 million neople 





about Ka M ASBESTOS SHINGLES 


K&M DISPLAY STAND 


A strong ‘‘merchandising center”’ to dis- 
play K&M Roofing and Siding Shingles 
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... Setting the stage for better profits for you! 


These top magazines . . . reaching out to home owners, builders, 
architects, and contractors . . . are carrying the exciting story of 
new K&M Asbestos-Cement Roofing and Siding Shingles 
through 1957. 

But that isn’t all. K&M also offers you the kind of merchan- 
dising support that really sells for you: colorful consumer 
literature and the attractive K&M Display Stand illustrated . .. 
plus the famous GOOD HOUSEKEEPING SEAL OF APPROVAL. 
Make sure the K&M Asbestos-Cement Shingle promotion is 
your promotion by taking full advantage of this advertising 
campaign. Display and push K&M shingles at every oppor- 
tunity, turn growing buyer demand for K&M products into 
more cash in your pocket! 

TO GET STARTED FAST—MAIL COUPON TODAY 


Keasbey & Mattison Co. 
Ambler, Penna. 


Rush me full information on K&M Asbestos-Cement Shingles 
designed to help me make more money. 
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Survey Reveals Gains 
in Air-Conditioning 


Substantial gains in air-condition- 
ing with predictions of consistent 
future growth are reported in a sur- 
vey by the Trane Co., Wisconsin 
manufacturing engineers in air-con- 
ditioning, heating, ventilating, and 
heat transfer. From responses by 
power companies and water depart- 
ments in leading cities across the 
country, Trane has come up with 
these facts: 

1. Every company participating in 
the survey reported marked in- 
creases in the installation of air- 
conditioning in its area, as measured 
through tons of refrigeration on its 
lines. 

2. The degree of increase was 
more pronounced in the South. But 
the difference between it and other 
regions was not great, indicating 
that outside temperature alone is 
not responsible for the growth of 
air-conditioning. 

3. Central air-conditioning sys- 
tems are becoming increasingly 
popular for homes. 

4. Commercial and industrial air- 
conditioning are becoming a com- 
petitive necessity in many parts of 
the country. 

5. Power and water companies 
expect an upsurge in the use of air- 


conditioning in the years ahead. 
Many utilities are making plans to 
meet the increasing demand on their 
facilities. 

In the Baltimore area, the Trane 
survey revealed that air-condition- 
ing installations ran about 50 per 
cent greater for 1956 than for 1955. 

New Orleans Public Service, Inc., 
reported that commercial and in- 
dustrial air-conditioning installa- 
tions made in 1955 totaled 4,200 tons 
of capacity. This compared with 3,- 
370 tons for 1954 and 1,545 tons for 
1953. 


New York State Has 
New Forest Laboratory 


The State University College of 
Forestry at Syracuse University, 
Syracuse, N. Y., will dedicate its 
new $3,750,000 Hugh P. Baker Lab- 
oratory building for education and 
research in forest products with 
two-day ceremonies on May 2-3. 

Governor W. Averell Harriman 
will formally present the Hugh P. 
Baker Laboratory building to State 
University of New York. President 
Dr. William S. Carlson will accept 
it. The new, four-story, L-shaped 
structure provides the College of 
Forestry with the physical equip- 
ment needed for research and edu- 





SOUTHERN 


varerials Co. 





dependable a 
service | 


SOUTHERN 


Materials Co. 
ready mixed’ concrete 


Sy ™ 


peneral Gutdoor Adv 


MARVIN GREENWOOD recently was 
appointed vice-president in charge of 
merchandising for the Celotex Corp. 
by President Henry W. Collins. Green- 
wood has been with Celotex since 
1925. He was appointed general sales 
manager in 1939, and was elected vice- 
president in 1952. He will continue in 
these capacities, but will also be in 
charge of all Celotex sales and adver- 
tising functions. He is a member of the 
board of directors of both the Insula- 
tion Board Institute and the Producers 
Council. 


cation of students planning to enter 
the wood products fields. 

The departments of forest utiliza- 
tion, wood technology, and forest 
chemistry will be housed in Baker 
Hall. The new Cellulose Research 
Institute will also be located in 
this new building. 


Richmond Firm Wins 
U. S. Poster Award 


an 
= 





These two outside advertising 
signs won a national first award for 
the Southern Materials Co. of Rich- 
mond, Va., in the fifth annual local 
outdoor advertising contest, spon- 
sored by the Outdoor Advertising 
Assn. of America, Inc. They were 
chosen as best entries in division 
No. 7 for “combined poster and 
painted bulletin signs.” 

The top picture illustrates one of 
the Southern Material Co.’s painted 
bulletins. The bottom picture shows 
one of the firm’s outdoor (24-sheet) 
posters. The artist was Emile Cahen 
Jr. of the General Outdoor Advertis- 
ing Co., Richmond. 

The Southern Materials Co. sells 
ready-mixed concrete and other ma- 
sonry materials. 
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With nine warehouses and seventy sales represent- 
atives centrally located to serve any geographical 
area of the Southeast, Southern States Iron Roofing 


Company is your immediate answer for service and 


supply. Quality, nationally-known stocks of a 


variety of building materials, aluminum mill and 
building products and industrial metals are near 


you in a SSIRCO warehouse. These diversified 











fry prompt SSIRCO service 


for aluminum building materials 


stocks and complete inventories are available to 
enable you to meet the requirements of every cus- 
tomer. SSIRCO’s complete facilities offer you 


immediate service on any quantity of these pro- 


ducts. You never need to be out of any building 
material item. Make SSIRCO your one-stop, one- 


source aluminum building materials supply house— 


TODAY. 
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Yj if y/ ANOTHER REYNOLDS FIRST! 





REYNOLDS /im’ ALUMINUM 


AS ead 


FARM ROOFING AND SIDING 


‘ 
(i 


4 FT. ACTUAL COVERAGE 


e EXTRA 
WIDE! 


e EXTRA 


, fing sheet that will dominate the far 
Here’s the roofing sheet that will dominate the farm STRONG! 


market. It’s Reynolds Lifetime Aluminum “ALL 51” wide. Lengths to 12’. 
PURPOSE” roofing...51 inches wide—4 FT. AC- 21/2" Corrugated embossed. 
TUAL COVERAGE. Makes any job simple to lay 
out, estimate, apply. A new alloy makes it extra strong. 


Can be applied safely on 2 ft. purlin spacing. Resists it now! Simplify your inventory. Concentrate on the 
winds up to 93 mph...holds up under heavy snow leader... Reynolds “ALL PURPOSE” farm roofing. 


loads, too. Goes up fast,and fewer side laps make it It’s the big sheet with the big selling features. Call 


lower in cost than any other aluminum roofing! Those | YOUr supplier today. Or write for details. 
are features farmers want... features that make “ALL Reynolds Metals Company, Building Products Divi- 
PURPOSE” roofing your best volume producer. Stock sion, Louisville, Kentucky. 


Lasting Beauty! Rustproof! Reynolds Lifetime Aluminum Builder’s Type 
Reynolds Lifetime Flashing Reynolds Aluminum 
Aluminum Gutters Reflective Insulation 


met Lirting 


Ogee embossed 4,5 6" 50’ rolls of 14, 20” and Foil on 40 Ib. kraft, one 
sizes. Half-round 5”, 6”. 28” widths, .019” thickness. side and two sides. 


REYNOLDS 2% ALUMINUM 


BUILDING PRODUCTS 


See “CIRCUS BOY,” Reynolds new dramatic adventure series, Sundays, NBC-TV Network. 
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PAOVING UP 
im the industry 





Federal Housing Administration .. . 
William A. Painter, a former mem- 
ber of the Connecticut legislature, 
was named operations commissioner 
for Zone II of FHA. FHA Commis- 
sioner Norman P. Mason said Painter 
will supervise the agency’s loan- 
insurance operations in New Jersey, 
Pennsylvania, Delaware, Maryland, 
Virginia, West Virginia, and the 
District of Columbia. Painter went 
to Washington in 1947 as admin- 
istrative assistant to Representative 
James T. Patterson of Connecticut. 
Since 1954 he has headed congres- 
sional liaison in the office of the ad- 
ministrator, Housing and Home Fi- 
nance Agency. 


Lumber Fabricators, Inc... . M. O. 
GUSTAFSON has’ been’ appointed 
marketing vice-president of this 
Fort Payne, Ala., manufacturer of 
prefabricated houses. Formerly with 
Bert S. Gittins Advertising, Mil- 
waukee, Wis., he most recently 
served as executive vice-president 
of the Thyer Mfg. Corp. 


P.H.M.I. . . . GorDON G. HAZELL of 
Washington, D. C., is new technical 
director of the Prefabricated Home 
Manufacturers Institute, national as- 
sociation of prefab house producers. 


United States Plywood Corp... . 
BENJAMIN C. BOWKER has been ap- 
pointed director of public relations 
for this New York firm which manu- 
factures and distributes plywood. 
Bowker was recently public rela- 
tions manager of Allen B. Du Mont 
Laboratories, Inc., Clifton, N. J. He 
succeeds JAMES J. DUNNE, retired. 


National Housing Center... WILLIAM 
H. StemMp JR. has been assigned as 
director in marketing services and 
sales of this Washington, D. C., sub- 


DON MOORE has succeeded John 
R. Doscher as managing director of 
Operation Home Improvement, the 
national industry drive for home mod- 
ernizations and repairs. Paul Shoe- 
maker, chairman of the OHI board of 
directors, said that OHI’s high level 
promotional activity will be converted 
to a strong administrative and informa- 
tion force during its second year. 
Moore is a former Kansas newspaper- 
man and was with Small Homes Guide 
and Home Modernizing before joining 
OHI as assistant director last year. 


sidiary of the National Assn. of Home 
Builders. Slemp formerly was man- 
ager of the contract sales depart- 
ment of the Frigidaire Division of 
General Motors Corp. 


Coralware Manufacturing Co... . 
New sales manager of this Chicago, 
Ill., maker of porcelain-enamel steel 
plumbingware is D. M. Kling. He has 
had 25 years’ industry experience. 


WRIGHT USES HARDBOARD SIDING ON PREFAB HOME 


A feature of the prefabricated house designed for Erdman Homes, Madison, 

Wis., by architect Frank Lloyd Wright is the sturdy exterior siding of Masonite 

linear-textured hardboard. Wood battens, painted in contrasting color, give 

the house a sweeping horizontal look. An acknowledged leader in contemporary 

architecture, Wright created a distinctive modular design by using stock mate- 
rials sold by building supply dealers. 
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SASH 
BALANCES 


... the BACKBONE 
of good 


double- hung 
windows 


ARE USED 


EXCLUSIVELY 


IN 
® 


TAKE-OUT WINDOW HARDWARE 


for the window with sales appeal 


Pid ~ 
= 


AND 


‘Tex 
... the ALL NEW 
WEATHERSTRIP 


and TRUE SASH 
BALANCE COMBINATION 


See your Lumber and Millwork 
Supply Dealer TODAY about 
these high-quality competitively 
priced window products. 


PLEASE SEND LITERATURE: 


UNIQUE [__] air-voc [__Juwi-rtex 


BALANCES 
CHECK and CLIP TO YOUR LETTERHEAD 


UNIQUE 
BALANCE Co. 


41 MAGEE AVE., STAMFORD, CONN. 
Unique Sash Balances—Sold the world over! 
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Burritt Wins Retail 
Brand-Name Competition 


From hundreds of entries, the 
A. W. Burritt Co. of Bridgeport, 
Conn., was selected top award win- 
ner in the building materials cate- 
gory in the national Brand Name 
Retailer-of-the-Year competition. 

Henry E. Abt, president of Brand 
Names Foundation, Inc., New York 
City, sponsors of the competition, 
announced that four other building 
material dealers were cited for their 
1956 activities with “Certificates of 
Distinction.” They include the 
Robertson Lumber Co., Grand Forks, 
N. D.; Acme Building Supply Co., 


' 
; 


CARES 7) ORNATE > 


THESE PLYWOOD DISPLAYS WIN 


SHOWN HERE are two regional 
winners in the Weldwood depart- 
ment display contest conducted by 
the U. S. Plywood Corp. last year. 
More than 1,000 lumber dealers 
throughout the nation participated 
in the display contest, which was 
judged by six company officials. Top 
winner was the Mathieu Lumber 
Co. in Blue Island, Il. 

The Southeastern regional winner 
was Manasota Millwork & Supply 
in Palmetto, Fla. In photograph 
above, USP’s salesman Roy Chander- 
lin, right, congratulates Bill Nuttle, 
Manasota company owner. The light- 
ed “Weldwood Paneling” sign was 
angled across corner of display. Neat 
base cabinets provide literature dis- 
play and storage space. 

Southwestern regional winner was 
the Benson Lumber Co. in Paw- 
huska, Okla. In photo at right, USP’s 
salesman Dennis Dumont congratu- 
lates the firm’s manager, Don Ed- 
wards (in sport shirt). All plywood 
panels are identified and priced. 
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L. Grossman Sons, 
Inc., Quincy, Mass., and the Cal- 
casieu Lumber Co., Austin, Tex. 

The awards, known as the “Os- 
cars” of the retailing world, will 
be presented to these merchants at 
a dinner at the Waldorf-Astoria 
Hotel in New York City on May 3. 
To be attended by more than 1,500 
business and civic leaders, the ban- 
quet will climax national observance 
of Brand Names Week, April 28- 
May 4. 

These firms are among 118 retail 
establishments that will be honored. 
One plaque winner and up to four 
“Certificate of Distinction” win- 
ners will be cited in each of the 
24 competition classifications. 


Meridian, Miss.; 


REGIONAL PRIZES 


HPI Seeks Respite and 
Relief from Imports 


Renewed promotion of American- 
made hardwood-plywood and a con- 
tinuing fight for relief from low- 
priced foreign imports of plywood 
emerged as the main activities in 
1957 for the Hardwood Plywood 
Institute at its annual meeting re- 
cently in Washington, D. C. 

C. U. Gramelspacher, outgoing 
president, issued a call for a quota 
on Japanese plywood at a banquet 
attended by U. S. senators and 
congressmen from plywood-produc- 
ing states. He said that cheap Jap- 
anese imports now take 46 per cent 
of the American market and have 
forced at least 18 plywood mills to 
shut down. 

The HPI theme for 1957 will be 
the “unmistakable touch of ele- 
gance” which American hardwood- 
plywood lends to room settings in 
furniture, wall paneling, flush doors 
and wood kitchen cabinets, according 
to Richard D. Behm, trade promo- 
tion director. 

The HPI board of _ directors 
approved plans for stepped-up ac- 
tivities in merchandising hardwood- 
plywood products at retail in the 
furniture and lumber dealer fields. 
Details of the twin programs, to 
be developed in cooperation with 
the National Retail Furniture Assn. 
and the National Retail Lumber 
Dealers Assn., will be announced 
later, Behm said. 

Eric Larson, president of the Lar- 
son Plywood Co., Sheboygan, Wis., 
was elected president of the in- 
stitute. B. P. Adams Jr. of the U. S. 
Plywood Corp., Orangeburg, S. C., 
succeeded Larson as vice-president. 


WELDWOOD Paneling 


eth, Boot titu! Woods for Beautitul lntenars F 
Cente 


OF UNITED STATES FYWOOD CORPORATION 


SOUTHERN 
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VENT-A-WALL. .. 
Window Design, at- its Beat 




































































1. EASY TO OPERATE 2. EASY TO CLEAN 3. REMOVABLE 
4. VERSATILE 5. EASY TO SELL 


VENT-A-WALL window units sell fast because (1) they’re beautifully 
designed; (2) the sash is removable, a feature that reduces breakage, 
makes complete painting easy and saves time and money during con- 
struction; (3) they are ideally suited to multi-combination grouping limited 
only by your imagination — to name only a few reasons. Also VENT-A- 
WALLS open a full 90° for complete ventilation and cleaning ease. 


In addition to VENT-A-WALLS, products of MW Distributors include 
LIF-T-LOX and ReOeW Gliding Windows and a wide variety of building 
materials and supplies. Ask for dealer information. 


MANUFACTURED BY 
OY 








MANUFACTURERS OF MILLW Ke TRIBUTORS OF BUILDERS SUPPLIES 


Rocky Mount, Virginia 


Formerly Known as R*O*W Distributors 
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Salvaging Lumber 
Damaged by Floods 


Prompt cleaning and _ re-drying 
are essential to prevent serious losses 
from stain and decay in lumber 
damaged by flood waters, according 
to Raymond C. Rietz, veteran sea- 
soning specialist of the U. S. Forest 
Products Laboratory at Madison, 
Wis. 

In a recently revised report, Rietz 
outlines steps to be taken in sal- 
vaging lumber piled in yards or 
buildings inundated by floods, as 
soon as the water in flooded areas 
recedes. The report (No. 1904) is 
entitled “Salvaging Lumber in 
Flooded Areas.” It is available on 
request to the Director, Forest Prod- 
ucts Laboratory, Dept. SBS, Madi- 
son, Wis. 

Rietz recommends re-drying lum- 
ber in kilns as the quickest and 
most effective way to check fungi 
that cause lumber stain and decay. 

If the kilns aren’t available, the 
cleaned lumber should be re-piled, 
with boards that were on the bot- 
tom of the old piles put on top of 
the new ones for faster air drying. 
Re-piling with narrow boards called 
stickers spaced crosswise between 
layers of the lumber will allow 
air to circulate through the piles 
and promote drying. 

If the lumber has to be re-piled 
without stickers for a while, Rietz 
suggests dip or spray treatment with 
chemicals that prevent staining. 
Even treated stock should be re- 
piled in stickered piles as soon as 
possible, however, he points out. 


BBB Checks AC Claims 


The Air-Conditioning and Refrig- 
eration Institute in Washington, 
D. C., will now be supported and 
implemented by the National Better 
Business Bureau through its 108 
local bureaus. 

The NBBB has sent to its 108 
local bureaus a letter advising them 
that air-conditioning advertisements 
which imply cooling capacity with 
such terms as tons or horse-power 
should also include BTU ratings. 


Clancy, Manley Run 
Alger-Sullivan Sawmill 


Conducted for 57 years at Cen- 
tury, Fla, by the Alger-Sullivan 
Lumber Co., one of the south’s old- 
est and most famous lumber opera- 
tions will be continued under a new 
corporation headed by Leon S. 
Clancy of Decatur, Ala., and Hobart 
Manley of Savannah, Ga. 

They revealed acquisition of the 
mill plant, the town site, and suffi- 
cient timber for continuation of the 
lumber operations under the new 
corporate name: Alger - Sullivan 
Sawmill Co. They will continue an 
enterprise which has produced over 
2 billion board feet of Southern pine 
lumber and timber in 57 years. 

Clancy is president of the South- 
ern Pine Assn. and president of the 
Clancy Lumber Co., Grayson, Ala. 

Manley is president of the Rey- 
nolds and Manley Lumber Co. at 
Savannah. He is also a member of 


the board of directors and Executive 
Committee of the Southern Pine 
Assn. 

Their announcement comes as a 
follow-up to the recent sale of the 
Alger-Sullivan Lumber Co. and its 
properties to International Paper 
Co.; Koppers Co., Inc.; Scott Paper 
Co.; St. Regis Paper Co.; Timber 
Products Co., and Cyprus Mines 
Corp. These purchasers will operate 
under the name of Alger, Tenants 
in Common, with G. R. Swift, as 
operator. Transfer of the lumber 
operations to the Alger-Sullivan 
Sawmill Co. occurred simultane- 
ously with the sale. 


Foeller Joins ACTION 


Robert F. Foeller has been ap- 
pointed technical manager of the 
American Council To Improve Our 
Neighborhoods by James E. Lash, 
executive vice-president of ACTION, 
a national citizen organization for 
slum elimination and neighborhood 
rehabilitation with New York City 
headquarters. 

From Toledo, Ohio, Foeller served 
for five years as director of the 
City-County Plan Commissions. Pre- 
viously he was head city planner 
of Detroit, Mich., and for 10 years 
before was with a planning con- 
sultant firm. 

As technical manager of ACTION, 
Foeller will advise on urban plan- 
ning and development matters for 
ACTION’s education and field serv- 
ice programs. He will assist in the 
preparation of resource materials 
for local groups. 


16-ROOM STEEL & GLASS SCHOOL BUILDING COMPLETED IN 18 WEEKS 


THIS STEEL-and-glass elementary 
school was built in 18 working weeks 
at Emmitsburg, Md., by the Structo 
Schools Corp. of Boston, Mass., in 
association with the U.S. Steel Corp. 
The building includes 12 class and 4 
special rooms. 

Said to provide the same resist- 
ance to sound and heat transmission 
as the foot-thick masonry wall, the 


2%” steel panel weighs 1/10th as 
much. It is made of 16-gauge porce- 
lainized steel, mineral wool insula- 
tion, and interior layer of 26-gauge 
porcelainized steel laminated to 
hardboard with foil vapor barrier. 
Construction details are shown at 
right. 

Structo schools are rented where 
local laws permit, or sold outright. 





SOUTHERN BUILDING SUPPLIES for APRIL, 1957 





Fast turnover on small stocks 


BIGEPROFIT 


Because Lion roofing and waterproofing asphalts 
have earned a wide consumer acceptance, you 
get fast turnover when you handle the Lion line. 





Lion 
Asphalt 
Roofing 

Products 


And because the complete line is immediately 
available from leading wholesalers, you need 
carry only small stocks...which means less 
investment, 


Team up fast turnover with small stocks, and 
you have big profits. 


More than 25 years of research stand behind 
Lion asphalt roofing products—quality pro- 
ducts, each and every one. They meet or exceed 
U. S. Government specifications, 


IMPORTANT! Unlike ordinary roofing ma- 
terials, Lion asphalts are desalted to assure low 
water-absorption rate. Lion asphalts are super- 
ior for steep or flat roofs and for dampproofing 
and waterproofing applications, 


Get complete information about the profit 
picture for you. Mail the coupon now. No 
obligation, of course. 


LION ASPHALT R. D. PRIMER Serves as primer for 
hot asphalt application for dampproofing concrete or masonry. 


LION ROOFING ASPHALT For hot application. Most 
economical covering for roofs of large buildings. 


LION ASPHALT ROOF COATING Liquid, ready to 
use. For new roofs or to preserve old ones. 


LION ASPHALT PLASTIC CEMENT? For repair of 
breaks, cracks and holes in all types of roofs. Also for sealing 
and waterproofing. 


LION ASBESTOS ASPHALT ROOF COATING 


Surface finish for new roofs. Also recommended for renewing 


LION COLD PROCESS LAP CEMENT Quick-setting, 
liquid asphalt. Eliminates nails on lower edge of roofing. 
LION COATING NO. 3t Has a high filler content. Es- 
pecially effective where a tough and abrasion-resistant coat- 
ing is desired 

LION BLIND NAILING CEMENT Jelly-like asphalt 
cement for applying roll roofing and for cementing coverings 
to table tops and kitchen cabinets. 


old, dry roll roofing. 
tMade under the process of Patent No. 2393774. 


LION OIL COMPANY 

EL DORADO, ARKANSAS 

Please send me complete information about your Asphalt Roofing 
Products and the name of your nearest wholesale distributor. 


LION OIL COMPANY 


A Division of Monsanto Chemical Company 


EL DORADO, ARKANSAS 


*Trademark of Monsanto Chemical Company 


ADDRESS 


CITY~— STATE 


| 
| 
| 
| 
| 
| NAME 
| 
| 
| 
| 
| 
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Tell your customers... 
KNOCK ON WOOD FOR LUCK 


but don’t depend on wood 
for lifetime service and beauty 
on exterior doors 


Sell them the truly 


LIFETIME DOOR 


they can depend on 


Vacol EXTRUDED ALUMINUM 
| JALOUSIE DOORS 


MAKE THIS COMPARISON 




































































OTHER QUALITY / 
VACOL PRODUCTS: V. WOOD DOORS 
Ss EXTRUDED ALUMINUM when exposed to the weather 
@ Jalousie Window JALOUSIE DOORS 
®@ Jalousie Combination Window 
@ Awning Window coat. moo oe 
@ Sliding Glass Door CAN’T ROT (or rust) WARP 
© Triple-Tit CAN’T WARP ROT b 6 b 
Combination Window 
@ Combination “Picture Door’ i acacia a eeaeiieinaiieine i) nn ieeeiieeeas o> ~ hia am 
@ Glass ial o TERMITE-PROOF INVITE éué 
@ Screen Door TERMITES a % 
NEVER NEED NEED FREQUENT Ir room 
WRITE TODAY PAINTING PAINTINGS ex 
FOR FULL DETAILS pe 
DS UP TO: 
AND PRICES ONE LOW INITIAL COST. ADDS UP TO: 
INCLUDES ALL HARDWARE. ALL THESE DISADVANTAGES 
MORE WANTED FEATURES — PLUS FREQUENT COSTLY REPLACEMENT 
NEVER NEEDS TO BE REPLACED! 





















eS 


\ ? 
6 ° 
a 

’ Pas 


Opnult 


V. E. ANDERSON 
MFG. CO., INC. 
OWENSBORO, KENTUCKY 
BRADENTON, FLORIDA 





y ANDERS:N 
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MONARCH 


Difficulty in operating windows, especially during 
damp weather, is a common complaint caused by 
weatherstrip made of metal that corrodes, pits, 
gathers dirt, and which lacks a lubricated surface 
to minimize friction. The solution to these serious 
objections was developed in MetaLane®, perfected 
over 20 years ago. Its extremely hard, corrosion- 
resistant finish and permanently lubricated surface 
is virtually friction-free® and won’t bind or gall. 
Basically, MetaLane is made of an aluminum 
alloy produced to critical specifications for resili- 
ency, formability, strength and hardness. When 
received by Monarch, it is inspected, chemically 
cleaned, and surface etched. Then it is processed 
through a continuous strip anodizing machine 
using sulphuric acid electrolyte® to produce an 
anodic oxide surface. Finally the billions of sub- 
microscopic pores in the finish are sealed with a 
special lubricant. Although similar to Alumiliting, 
the MetaLane process includes other exclusive 


MONARCH METAL WEATHERSTRIP CORP. 
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SUPERIOR 
ai ——) — 8 Os a ee) 











Meta LANE WEATHERSTRIP 


ii improve its efficiency and dura- 
bility for weatherstrip. 
In addition to Me taLane’s superior resistance 


treatments that 


to friction, g: corrosion and atmospheric 
attack®, its lustrot glass-smooth finish provides 
maximum protection against staining, abrasion® 
and wear. 

Insist that all th 
and sell are equi; 
Weatherstrip 
tight protection 


e door and window units you buy 
ped with Monarch MetaLane 
qualled in durability, weather- 
nd value. 


1») “*. .. material ‘ seal coatings . . . may also function 
as surface lubri Anodic Coating Of Aluminum’’ by 
J. D. Edward i Company of America. 

- the adv f oxide coatings made in sulphuric 
acid electrolytes substantial improvement over 
om *r coatings 

. anodic ox tings provide very effective _ protec- 
and corrosive attack.’ ‘Anodic 

”. Keller and J. Edwards, 

] a) merica, Iron Age, Nov. 1946. 
“Anodic cc provides greatly increased resistance 


to abrasion 


6343 ETZEL AVE. - ST. LOUIS 14, MO. 
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the ideal metal roofing nail 


=m SEALS ITS OWN HOLE! 





*Made under patent number 2077784 


The ideal roofing nail in the ideal package—handy 50- 
pound Nail Caddy. 

Sell this nail with the full assurance that it can’t be 
over-driven; that its head will not fly off because of con- 
) i traction or expansion of roofing during weather changes 

i or high winds; that the lead head will spread and seal the 
nail hole to prevent leaks. 

Display DixistEEL Lead Head Nails where customers can 
see them—and watch sales grow! 

Order from your wholesaler or jobber. 


“4 evrretce | \) 


Free samples on request! 
Packed in 50-Pound Nail Caddy 


EASY TO DISPLAY EASY TO HANDLE EASY TO STORE 






ric eed 


TLANTA 1, GEORGIA 


‘ATLANTIC STEEL C: 
nity 5-3441 
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» RED- END CHENEY STUDS 


give you -way 
protection 


You get two-way protection with CHENEY 
Studs... 


of protection against 
moisture absorption 


/ positive identification 





Wax emulsion applied by pressure to both 
ends of Cheney Studs seals the end grain, 
retards moisture absorption, controls end 
checking. And the exclusive, distinctive red 
color protects you against imitations which 
contain no wax. This two-way protection 


2K TRADEMARK REGISTERED 
U.S. PATENT OFFICE adds sales appeal for you . . . greater use- 


value for your customers. Be sure you get 


the genuine product when you specify 
CHENEY Studs. 








.-- look for this registered Red-End trademark* 
on every stud you buy. 
% RED-END WAX SEALED 


fe ANTI-STAIN TREATED — @ WCLB GRADE MARKED 


PRECISION TRIMMED fs ATTRACTIVE YARD PILES 
a EASED EDGES ‘me PREMIUM QUALITY 














rence,  @RMENEY Lumber Company 


WEY 
of the General Sales Offices: 
stuns“? 


424 Tacoma Building, Tacoma 2, Washington 
Telephone FUlton 2424 Teletype 024 
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JUNE 1 is the deadline to} 


BIG | 


SN el —_ 


TWO GLORIOUS WEEKS IN HAWAII 
FOR TWO—ALL EXPENSES PAID* 


Beautiful Hawaiian Village... your Pacific 
aradise for fun and relaxation. Here every- 
thing for your enjoyment and convenience is 
at your command. Glamorous Polynesia awaits 
you. 

Here’s all you have to do to enter. Rate four ads 
in order of appeal, write a few words about 
Kaiser Aluminum Roll-On Roofing, mail in the 
entry blank. It’s that easy! 


Your Official Kaiser Aluminum “Hawaiian Vil- 
lage” Contest Entry Kit contains everything 
you need to enter the contest. 
If you have not received your contest entry kit, 
write immediately to: 

Kaiser Aluminum & Chemical Sales, Inc. 

Merchant Products Dept. 

919 N. Michigan Ave. 

Chicago 11, Illinois 
Your entry kit will be sent to you by return 
mail. Don’t delay, write today! 
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*Two weeks if you are an author- 
ized Kaiser Aluminum Building 
Products Dealer, or his em- 
ployee, at the time contest 
winner is announced. One week 
if you are not yet an authorized 
dealer or his employee. 
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enter Kaiser Aluminum’s 


VILLAGE Contest! 





Brand New from 
KAISER ALUMINUM! 


Roll-On Roofing and Siding Builds 
Store Traffic, Increases Sales! 


Roll-On'’ Roofing is the hottest thing in new build- 
ing materials in years. It’s easy-to-use, lightweight, 
strong and durable, and rust-free . . . farmers love 
it! (Your town and city customers will find scores 
of uses for it, too.) 

BRAND NEW Roll-On Roofing is a natural for 
building store traffic. Stock new Roll-On Roofing 
and you know your're carrying a sure-fire seller. 


PRE-TESTED in three Southern states for almost a 
year, Roll-On Roofing met with the enthusiastic 
approval of farmers and builders throughout 
the test area. They not only acclaimed Roll-On 
Roofing’s ease of handling, but also reported 
substantial savings in time and money. 


New Roll-On Roofing is made-to-order to increase 


Just roll it on and nail it down! Two men cover a 
roof in a hurry. No fuss, no fitting small pieces. Prac- 
tically no side laps. Roll-On Roofing goes on fast... 
sells even faster! 


your sales. You get a top quality product, a real 
markup, fast turnover and bigger profits. 


And to bring pre-sold customers into your store, 
we're backing Roll-On Roofing to the hilt with 
continuous national advertising. New Roll-On 
Roofing, and Kaiser Aluminum 48” and 26” wide 
roofing sheet, will be prominently displayed in 
Farm Journal, Successful Farming, Progressive 
Farmer, Hoard’s Dairyman, Poultry Tribune and 
state farm papers in key markets. 


With new Kaiser Aluminum Roll-On Roofing and 
this great promotional backing you just can’t miss 
making more sales than ever. To get more informa- 
tion about how you can make Kaiser Aluminum 
Roll-On Roofing the most profitable building ma- 
terial you ever handled—mail in the coupon now! 





A QUALITY LINE OF ALUMINUM PRODUCTS FOR BETTER DEALERS 


At last—a metal roofing ma- 
terial with scores of sales 
opportunities for town and city 





trade too! Use as tree and shrub — 





guards, strip fencing, sign backing, awnings, 
background wall covering, heat and light 
reflectors. 





A 



































* a s = 
ROD NSIDING © «ROOFING SHEET AND ACCESSORIES” inmication pire --SHADESCREEN ------------- = 
| Kaiser Aluminum & Chemical Sales, Inc. | 
e e | Merchant Products Dept. SBS-2 | 
| 919 N. Michigan Avenue | 
Please send information about Kaiser Alumi- 
j num Roll-On Roofing, and include details | 
about the advertising program. l 
*Trademark 
See “THE KAISER ALUMINUM HOUR.” Alternate Tuesdays, | NAME 
NBC Network. Consult your local TV listing. | | 
| ADDRESS | 
| 
MAIL THIS COUPON TODAY! » | °"* STATE | 
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in REDWOOD... 


30 


Symbols of Quality 


| 


The finest 
in Steaks... 


The finest 


SALES REPRESENTATIVES 
THROUGHOUT THE NATION 





Lumbermen know their 
steaks ! And lumbermen 
know their Redwood. 
That's why thousands 

of Retail Dealers, 

when the call is for the 
finest, specify 

NOYO Redwood, 
product of 

Union Lumber Company. 


® Certified Dry 
© Complete Stocks 
® Precision Milled 


Modern milling facilities, 
sustained timber supply, 
finest workmanship and 
nearly three-quarters of 

a century’s experience all 
combine to make NOYO— 
Redwood at its best. 


MIXED CARS 


Including Pickets, 
Mouldings, Gutter, Sill, 
Pattern, Bevel and Bungalow 
siding and finish. 


~ Union LumBerR COMPANY 


TREE FARMERS AND 
MANUFACTURERS 


FORT BRAGG 
CALIFORNIA 


San Francisco 
Los Angeles 
Park Ridge, Ill. 
New York 


Member California Redwood Association 
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check 
the 


advantages 


OF DONLEY 
STEEL 






You save time, materials and 
money with Donley one-piece 
heavy-gauge steel Mortar Boxes. 
Leakage and water absorption is 
eliminated . . . and you get an 
accurate mix every time. 


Smooth box interior facilitates Ween 
se ° eight 
fast mixing and easy cleaning. 
Flanged upper edge is completely | 3) | 42x110x12] 190 
: . 22 | 42x86x12 155 
under-girded with ly x 1% x 14 | 36x68x12 124 
Yg-inch steel angles to provide 9 | 28x70x10 79 
maximum rigidity and safe hand 6 [aaa 52 
grip. Boxes nest compactly for 
shipping or storage... and they 
can be inverted and used as water- 
proof roof over materials. 


Donley steel Mortar Tub is ideal 
for small job masonry, plastering 
or tile setting. It is easy to handle 
and to step across when used on 
the scaffold. 


Donley Brick Clamp reduces 
brick handling time . . . quickly 
adjusts to carry from 8 to 13 
bricks. It is strong and light- 
weight .. . and it picks up and 
releases loads instantly. 





DONLEY MORTAR BOXES 





Order} Dimensions | Shipping 
No 


in inches 














Note: Order No. indicates 
approximate capacity in 
cubic feet. 














Donley Mortar Tubs measure 
23 x 30 x 6-inches. Shipping 
weight is 18-pounds each. 


Write today for 
literature. 





is of 
welded all-steel construction. 


Donley Brick Clamp 











6676-DB 





BROTHERS COMPANY 


Cleveland 5, Ohio 


THE 


13905 Miles Avenue 
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NOW ON THE JOB 


and working hard for you! 


The TCI Farmer is off and running! And you 
dealers who are carrying and featuring USS 
Tenneseal V-Drain Roofing, USS American Fence, 
USS American Barbed Wire, and other TCI and 
USS Quality steel products for the farm know what 
a winner this down-to-earth character really is. For 





your customers and prospective customers are now 
seeing him almost everywhere . . . in their favorite 
farm magazines... on a standing sign around TCI 
dealer stores . . . in dealer windows . . . and on 
counter cards inside stores. 


The TCI Farmer will make more friends and cus- 

















tomers for your store! The TCI Farmer says your 
store is the place to buy top-quality steel products 
for the farm. And he is ready, willing and able to 
bring you some of the same kind of good business 
other alert, promotion-minded TCI dealers are get- 
ting. But, you must first stock the TCI line. For 
you can’t sell what you don’t have on hand. 


TENNESSEE COAL & IRON 
DIVISION 
UNITED STATES STEEL CORPORATION, GENERAL OFFICES: FAIRFIELD, ALA, 


DISTRICT OFFICES: CHARLOTTE + FAIRFIELD 
HOUSTON + JACKSONVILLE » MEMPHIS + NEW ORLEANS + TULSA 





 aeeai aake oe wv0r ee eR TE nee 


" Here’s how the TCI Farmer helps you sell more Roofing and Fence: 















































THEY SEE! THEY BUY! 


Order signs and stock today! If you are not now handling TCI products, get in touch with our nearest 
district office at once or write, wire or phone our Fairfield headquarters. We'll give you the information you 
need to put in these fine, fast-selling products, together with the TCI Farmer signs and display cards. 


USS AMERICAN FENCE 
USS TENNESEAL V-Drain ROOFING 


te ae STATE © mM. £€ EL 
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goes over beautifully with 


..leading advertising feature 
in GOOD HOUSEKEEPING Sells Flintkote Building Materials for you! 


The editors of BEST in the HOUSE know a good 
thing when they see it. Flintkote asbestos sidings! 
For these products . . . along with other Flintkote 
materials . . . are featured over and over again in the 
‘‘model home’’ advertising feature in GOOD 
HOUSEKEEPING. 

Now... .in the April issue of that highly re- 
garded magazine... your customers will see the 
handsome money-saving Flintkote Flintwood ‘‘ 32” 
Sidings gracing the BEST in the HOUSE model 
home. 

Your customers will also see that Flintkote 








building materials are backed by the GOOD 
HOUSEKEEPING GUARANTY SEAL. 

Identify yourself as a dealer of these fine 
Flintkote materials. Build an eye-stopping display 
around Flintkote roofing and siding. Take advan- 
tage of the BEST in the HOUSE promotional 
material that Flintkote gives you free. 

Call your Flintkote Representative for these 
sales aids and full details, or write: 
THE FLINTKOTE COMPANY, zg > 
Building Materials Division, 30 \GeodHousekeepicg 
Rockefeller Plaza, New York 20,N. Y. ~~“ 





FL NTKOTE Style and @olon Leader since 1901 3 
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“Self Service” Glue Selector Chart saves your salesmen’s time. 












































Weldwood Wizard quickly 
tifies Weldwood Glues, natio' 


Nationally Advertised — Famous 


GENERAL INFORMATION 
vic | waree Leedhedl Hebeeeedl WE) } ovreoee su08 f cae 
ree CLAMPING = nt sistance! Cove mact conor pec Lf ie Bool - Foca! | el 
_ - + + 
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advertised in Saturday Evening 
Post, Better Homes & Gardens, 


American Home, Living, Su 
Hobby Books, etc. 
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New Weldwood Adhesives Center 


increases your profits 3 ways 


1. SELLS MORE GLUE—Complete 
department in 4% sq. ft., displays 
and stocks the four fastest selling 
types of adhesives. Displays the glues 
you get calls for where people can 
see them. Invites buying. 


2. LOWERS SELLING COSTS —‘‘Self- 
Service” Glue Selector Chart (illus- 
trated at top) virtually eliminates 
salesmen’s time. Shows, at a glance, 
the right glue, in right size, for right 
purpose — and the price. 


HERE’S WHAT YOU GET BY MAILING COUPON TODAY: 








Dept. SBS 4-7G, 55 West 44th Street, New York 36, N. Y. 


Rush my Weldwood Adhesives Center, complete with assortment 
described on this page, at special price of $99.89, delivered. 


3. UTILIZES WASTE SPACE —RE- 
DUCES INVENTORY — Needs no 
counter or shelf space. Stands in any 
unused floor area. Carefully balanced 
assortment eliminates slow movers— 
reduces inventory. 


a einai adipic ps oye peepee Be pa pe saps 


UNITED STATES PLYWOOD CORPORATION 











ZONE STATE 





Retail Retail r 
Size Price Quantity Size Price Quantity 4 
Yq 02. 29 24 Yq 02. 19 24 5 
Weldwood® 1%0z. 40 24 Weldwood 14%20z. .29 24 
Contact 3 oz. 70 12 Presto-Set® 31420z. 49 12 | 
Cement Pint 145 8 Glue 9%0z. 99 6 | 
Quart 2.45 6 Pint 1.79 6 rT 
' STORE NAME 
Weldwood 34202. .35 12 TOTAL RETAIL VALUE 143.44 
Plastic Resin 802. 65 12 yo 5 Ms 
Glue 1 Ib. 95 6 (at regular discount) 89.94 f ADDRESS 
, j j . CITY 
Weldwood pint 1.00 12 Special price on dis i 
lay unit (value: $4 9.9 99.89 
Waterproof pint 3.10 6 ene ey : 1 
Resorcinol Glue 1 quart 4.90 2 Your profit $43.55 


SOUTHERN BUILDING 


SUPPLIES for APRIL, 1957 


Leese eee eee eee eee eee eee 


For more details on above items, use Coupon on Page 68 


i 
i 
i 
i 
i 
i 
i 
i 
i 
i 
al 


33 














EVERY HOME NEEDS IT...ANYONE er es ee ee 























CAN DO IT...vYOU CAN SELL IT...NEW mab es es Sa ere Bee sa 
IDEA IN CEILING TILE BY CELOTEX! aan 





Your customers— 











from the do-it-your- 
selfer to the biggest AS 
| | WS Ase 
builder—will wel- Zs Ka WIZ 
 , 66 } WZ of, ‘ 
come this “peace and A \\ Sie eX NE 
* ‘oe *s } 


quiet” idea from the originator of noise- 
quieting fiber tile. Break the sound barrier to 
bigger, quicker sales. This exclusive linear- 
random perforated ceiling tile helps “zone-off” 
noise. Put the sales-making power of the 
Celotex Quiet-Zone idea to work, for you! 









ee ae 
were joe see e 


Cuts Costs Three Ways! (1) Needs no decorat- 
ing! (2) Material cost is low! (3) TWINTEX* (12x24 
cross-scored) goes up faster, covers twice the area 
with one tile (also available 12x12 size bevel butt 
or “’E-Z” joint). 


Sells On Sight and Sound! Patented linear- 
random perforated design. More restful, more 
pleasing to the eye! New, exclusive, really white 
finish! And your customers will appreciate the way 
it puts a hush on noise! 


*Reg. U.S. Pat. Off. 


A complete line of building products, nationally advertised under one famous name 


INSULATING SHEATHING * ASPHALT ROOFING * MINERAL WOOL * FLEXCELL* + PERIMETER INSULATION AND 
EXPANSION JOINT FILLER * INSULATING ROOF SLABS * GYPSUM PRODUCTS * HARDBOARDS + INSULATING 


SIDING * CEMESTO* STRUCTURAL INSULATING PANELS + INTERIOR FINISHES * AND OTHERS 
For Complete Information Contact Your Celotex Representative 


Sales come easier when you feature genuine 


CELOTEX 


REG. uu S$. PAT OFF 


BUILDING PRODUCTS 
THE CELOTEX CORPORATION * 120 SOUTH LA SALLE STREET * CHICAGO 3, ILLINOIS 
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A COMPLETE LINE of wood 


sectional overhead doors for any installation 


RAYNOR: 


OVERHEAD 


GARAGE DOORS 





RESIDENTIAL COMMERCIAL INDUSTRIAL 












e s d MOSSSOSSOSSSSSSSSSOSSSSSHOSSHESEHOOOSEEESE SOCOCHHECOECEEEOESEOEOESE 
Offer Unlimite e2 EXCLUSIVE DESIGN and construction 
_ features for lasting satisfaction Sf. } 
LS Space ~ 


PROFIT 


OPPORTUNITIES 
to Quality Minded ee 


for problem installations 


Dealers -) 







—_ Moulding 
expansion Carved 
ot panel | panel 





RIGID “RAY-COR” CONSTRUCTION EXCLUSIVE FLOATING PANEL 







ADVERTISED 
In all leading 
Publications 






es 










WRITE 
TODAY 


Many choice territories 
still open. 



























Lo >Nus 
creen ah. inc. 


P. O. Box 5133 P. O. Box 247 9008 Chancellor Row 
Columbia, S. C. Chamblee, Ga. Dallas 2, Tex. 


Write for your new catalog now! 
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WILSON AIR-FLOAT CEILINGS 


. continuoud, 


PATENT APPLIED FOR 


Mack proof 


port ony one 


THE ONE POSSIBLE SOLUTION TO THE IMPOSSIBLE CEILING SITUATION 











i 


Ta 


a. 
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CASE HISTORY: 
each measuring 22’ x 60’. 


THE ARCHITECT said: 


This was the only feasible type 
of ceiling under the existing 
= conditions. 


\S 


THE CARPENTER said: 


Why didn‘t someone think of 
this before? | have learned a 
wholly new trade! 


LET US SEND YOU illustrated literature and 
blueprint information on this simple, but 
revolutionary, new “continuous dry-wall” 
method of ceiling construction. The whole 
ceiling literally floats — free to expand or 
contract as a unit—in either overall di- 
mension. Economical and quick to apply 
—three men cover a minimum of 200 
square feet per hour! In new construction, 


Two ceilings 
The bottoms of the 
joists were out of line by as much as four inches. 





to be covered — 
ation — economically. 


THE BUILDER said: 


The fastest method of putting 
up a ceiling I’ve ever seen. 


THE PLASTERER said: 
I’d have lost my shirt trying to 


p ai level up before | could have 


\ plastered that ceiling. 


ceilings can be hung directly to rafters or 
collar beams — with no ceiling joists or 
bearing walls! The surface material 
weatherproof Homasote; takes paint, stain 
or wallpaper. All other materials are stand- 
ard and inexpensive. No special equip- 
ment required. Write for the facts today! 
Kindly address your inquiry to Depart- 
D-23. 


is 








Wilson Air-float Ceilings proved to be the only 
type of construction that could meet this situ- 


THE DEALER said: 


Remarkable! A whole new 
market for me; | can keep one 
applicator busy on this alone. 


HOMASOTE «san 
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Certain-leed;*"™ 
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the modern self-sealing shingle! 


it goes down in a BREEZE...stays down in a GALE! 





—_ a> 


\ secon SRANGLE 


‘) 
<wye? il 
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Every Sealdon shingle has a strip of special sealing compound 
inderside of the shingle tab. As the 


Sealdon seals itself securely against 


Sealdon application is fast and easy. A special adhesive- 
repellent silicone paper separator keeps Sealdons from stick- factory-applied to the 
sun beats down, eac 
kind of 


applied in “‘dashes” t 


ing together in the bundle. They slide apart at a touch. They’re 


packaged so every other shingle can quickly be flipped over every wind veather. The sealing compound is 


into nailing position. Clumsy end-over-end “flopping” is channel off rain and snow—preventing 


eliminated. The silicone paper separators remain on the under- the damage that water accumulations might otherwise cause. 


side of each shingle — eliminating tedious removal by hand, A Sealdon roof will give many years of trouble-free service 


as well as time-consuming cleanup on the job. under the most severe weather conditions. 


“RUFE" SAYS: 

“Sealdons are made 
right and packaged 
right.” 


This latest addition to the Certain- are bundled considerably simplifies 


teed line of quality roofing materials handling on the job. 

has built-in benefits for homeowners, 

; + Sealdon is a sure seller for dealers. 
builders, roofers and dealers alike. 





Besides its self-sealing features, it 

Se is self-sealing. It stays p . 
ealdon is self-sealing. It stays put has the same long-wearing charac- 
in any weather. It means longer Se ; a 
pd ie ae teristics and wide range of beautiful 
roof life, fewer repair bills, greater rine" 
-olors that have long been associ- 

ee ee 6 OF SEALING 


all-round economy for the home- 
: COMPOUND 


ated with Certain-teed Thick Butt 
owner. 
Shingles. 


Sealdon is designed and packaged 


with the builder and roofer in mind. 
\pplication is faster because waste 
motion is reduced. Labor costs are 


lower. The unique way Sealdons 


Cortain-leé 


Get complete details about new 
Certain-teed Sealdon Asphalt Shin- 
gles. Contact your nearest supplier 


—or write direct to us. 


Products of Certain-teed Pri 


SOLD THROUGH 
4 \ \ | // 

Certain teed 
SUNLDING 





REG. U.S. PAT. OFF. 


SOUTHERN BUILDING SUPPLIES for APRIL, 


PRODUCTS 
ASPHALT ROOFING e SHINGLES e 





41 
du 


Ind St 


FIBERGLAS BUILDING INSULAT 
PAINT PRODUCTS—ALKYD « LATEX « CASEIN e TEXTURE e PRIMER-SEALER 


SILICONE 
PAPER 
SEPARATOR 


cts Corporation 


BESTWALL CERTAIN-TEED SALES CORPORATION 


120 East Lancaster Avenue, 
EXPORT DEPARTMENT: 100 East 42 


Ardmore, Pa. 

New York 17, N.Y. 

NG « ASBESTOS CEMENT SHINGLES AND SIDING 
N «ROOF INSULATION e SIDING CUSHION 
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NEW PRICES 
NEW PRODUCTS 


aluminum 
combination 
windows 
and doors 


The recent opening of the huge new WEPCO plant in Litchfield, Illinois was big news... 
but this is even bigger! Because of improved facilities and stepped-up production, we are 


aunt or REFUND o> 

Kn by > reducing prices throughout our entire line. BUT THAT'S NOT ALL! We are also introducing 
Good Housekeeping 
fy ~ 


\) 
SAS avvearisto WE 


new and improved products to bring you greater-than-ever customer appeal. 


GET ON THE BANDWAGON! This year, you have even more good reasons for joining the 
more than 20,000 lumber and hardware dealers throughout the nation who are cashing in on 
WEPCO'S fast-selling products . . . national advertising . . . liberal co-op ad allowance... 
and free promotional aids. CONTACT WEPCO TODAY! 


wee NEW! Low Price for Duo-Matic Window 


mee , ‘ Retails for 
This is the same outstanding triple-track, 


extruded aluminum combination window 
that all America has come to know in 
the past few years .. . but now reduced ak ont 


in cost so that you can sell it at an 


all-time low price! 
Slightly higher in the West 


NEW! Completely Assembled Duo-Matic 
Also Available 


Now .. . the latest addition to our line . . . a Duo-Matic triple- 
track, extruded aluminum combination window that comes to 
you completely assembled, including the master frame! Does 
away with even the very simple assembly required by WEPGO'S 
conventional Duo-Matic. 











— Improved Door Line... Reduced in Price 


Always one of the best-designed 

door lines . .. now with even greater improvements. 
Sell WEPCO and you sell the four greatest 

door values in America! 


pcancamoo ocoom CH the weather-proof co. 


Self-Storing Combination Door Highest Quality . . . Lowest Price 





Sales Office: 1407 E. 40th St., Cleveland 3, Ohio 
DUO-DELUXE DOORS 2-Lite and Picture Window Designs Convenient Shipping Points Throughout the Country 
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Hey! Don’t neglect 
the BACK DOOR! 


More people ENTER the Back Door than any other. 


So ...choose a handsome back door design for added sales 
features. No need for mixing interior FLUSH and exterior PANEL 
doors to get ‘‘half-glass’’ designs. Visador offers numerous possi- 
bilities, a few of which are illustrated here. 


Cutaway view of installed VISADOR LIGHT reveals 
beauty, strength, and quality of VISADOR hardwood 
moulding. Precision mitres are permanently held together 
by special joint-nails ... not just ordinary staples. Glass is 
bedded in full 12-inch of caulking compound for water- 
proof fit—— and is CENTERED in door by IDENTICAL halves 
of two-piece moulding. These features and many more show 
why you get MORE PERFECTION, DOOR-AFTER-DOOR in 
VISADOR quality door lights and louvers. Prices are more 


























Insist on getting 
genuine 


Fe Ee” illite 





than competitive with other flush door glazing methods! 


Learn about money-making 
potential of Visador prod- 
ucts shown at convention 

of Lumbermen’s Assoc. 


of Texas, Dallas, April 


14-16, 

















There’s big money in the kitchen cabinet business. 
The dealer who goes after this business with IDEAL 
Cabinets can count on all-out support from the manu- 
facturer and the jobber. He can obtain free newspaper 
mats and literature to advertise IDEAL Kitchens. He can 
get free planning sheets and help from his jobber’s sales- 
man in planning kitchens. 


SOUTHERN BUILDING SUPPLIES for APRIL, 1957 


Sold through 


for flashy A fone ! doors 


S’A\D OR 


& )touvers 
4 a4 


Vi 


Ligurs( C 


Booth No. 719 





MeN \SADOR G 


Pp. O.BOX 10312 DALLAS, 


He can count on consumer acceptance of the product 
because of the consistent IDEAL advertising program. 
Build up your kitchen business by setting up a special 
department to plan, figure, and install IDEAL Kitchen 
Cabinets. They made of Western Ponderosa Pine, 
machine-sanded for easy, fast finishing. Ask your jobber 
salesman for complete information. 


are 
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leading Door Jobbers and Manufacturers 


TEXAS 


A. 
<mpRo 


™\ 


WEYERHAEUSER | 


/ this brand name on lumber 





ae 
A WIDE 
CHOICE OF 


To strengthen your competitive position, attract 
new customers, and hold old customers, take ad- 
vantage of the increased service you can give with 
the wide variety of species, grades and items bear- 
ing the brand name, Weyerhaeuser 4-Square. From 
dimension to moldings, in commons or clears, you 
can supply every item used in the field of light frame 
construction. 


Working with major species from the West Coast 
and the Inland Empire regions, Weyerhaeuser 
assures your customers all of the advantages of 
precision milling, scientific kiln-drying, accurate 
finishing and correct grading . . . all features which 


gERATIO, 





2 = 

ic<* WEST COAST HEMLOCK—one of the variety of 
species—is often called the “Ability Wood” be- 
cause it is so versatile, serving dependably for 
framing and sheathing as well as for flooring, 
siding, molding, and other finish uses. 








also brings you... 


species... grades...1tems 


contribute to your reputation as a reliable supplier 
of building products of quality. 

Add to these advantages, the widespread con- 
sumer preference of Weyerhaeuser 4-Square Lum- 
ber Products together with both the 4-Square 
Home and Farm Building Services. Through many 
years of national advertising the 4-Square brand 
name has become a well known symbol of quality 
which aids in attracting customers. 

For full information covering the extra values of 
Weyerhaeuser 4-Square Lumber and the 4-Square 
Home and Farm Building Services, talk to your 
Weyerhaeuser District Representative. 


WEYERHAEUSER 


41.-SQUARE 














MINNESOTA 


WEYERHAEUSER SALES COMPANY ST. PARL 4, 
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She loves the 
<.@ beauty... 
«ges YOU'll love the 
Profits 
Dixie-Maid Kitchens... ay 


ae an toa BIRCH AND a with “Sales-appeal” beauty 


@ APPALACHIAN HARDWOOD FRAMES Styling and beauty catches her eye . . . craftsmanship and utility 
@ MORTISE-TENON JOINTS WITH keep her interest . . . and Dixie-Maid Kitchens keep moving 
e 
& 


LOCKING GLUE BLOCKS into the most beautiful homes in your community with full 
PRESSURE-LAMINATED PLASTIC mark-up profits for you. The price lets you get more bid busi- 
WORKTOPS ON 34” FIR PLYWOOD ness, too, while maintaining your reputation for quality. 


CHROME-PLATED OR COPPER 
HARDWARE WRITE TODAY FOR THE FULL DIXIE-MAID PROFIT STORY 


Dial & Wa; DIXIE CABINET CO., INC. 
AK MORRISTOWN, TENNESSEE 














for the best in barbecue cookery... 


BURR-SOUTHERN 
BUILT-IN BARBECUES 





Satisfy popular demand for smart 

styling, fine construction and flawless 

performance with Burr-Southern ... . . 

the original built-in barbecue! . VTOAPs a « 


BURR FIREPLACE 
ADJUSTAFIRE 


A deluxe unit with stationary 
chromed steel grill and adjust- 
able firebox ... the preferred 
heat control for broiling or spit 
cookery. Designed for indoor 

No installation required on these or outdoor installation. Black 

models... merely set into opening or bronze hammertone enamel. 
(Spit optional.) 


B U R A ” DELIVERY MADE WITHIN 14 DAYS. 


SOUTHERN 


CORP. OF CALIF. 
241 N. Allen, Pasadena, Calif. 


Model A300, designed for pit- 
type installation. Adjustable 
firebox with stationary chromed 
grill. Black or bronze hammer- 
tone enamel. (Spit optional.) 


WRITE US FOR DETAILS. DEALER INQUIRIES INVITED 
FREE BARBECUE PLANS ON REQUEST 
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Twenty-two hundred square feet of living area make up the Atlanta, Georgia residence of Mr. & Mrs. 
R. V. (Joe) Bellmore. Of course, the home is Kimsul insulated because Joe Bellmore not only sells 
Kimsul but believes in it. And here’s why: utility bills for air conditioning and heating plus all electric 
appliances average only $19.00 per month. 


Reflective KIMSUL insulation holds 


down heating and cooling costs 


jo MODERN residence is equipped with air condi- 
tioning for summer weather and gas heat for winter. 
The owners enjoy the conveniences of modern electric 
appliances including an electric stove, refrigerator 
and television as well as many other conventional 


electrically-operated household appliances. Utility 
bills for cooling and heating and operation of all 
electric appliances total less than $230.00 per year. 
The average monthly cost of heating and cooling 
alone is only 61 cents per 100 square feet of living area. 

A highly important factor in achieving low utility 
costs like this was a wise investment in Kimsul 
Reflective Insulation. Kimsul 1000 in the ceilings 
and Kimsul 880 in the outside walls of this home 


result in efficient, low cost heating and cooling per- 
formance. 

Kimsul is a superior insulation because it combines 
three highly efficient heat loss and heat gain barriers— 
air space, reflective foil and multiple layers of cellu- 
lose fibre—into one insulation. In addition, Kimsul is 
easy to measure, cut and install . . . has plenty of 
do-it-yourself appeal. Kimsul is easy to handle and 
sell . . . lets you offer premium quality insulation in 
all price categories, It’s compressed to save you 
storage space and make insulation a much more 
profitable item for you. Write today for price 
schedules. Consult the yellow pages in your phone 
book for Kimsul distributors in your area. 


KIMSUL \icis‘cu 





INSULATION (73 


Kimberly-Clark Corp., Neenah, Wis. Kimsul Kimsul 


600 ‘‘Economy” 1000 ‘‘Super”’ 
Kimsul 880 ‘‘Special’’ 
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APRIL, 1957 


SOUT HIE|RIN 
BUILDING 
SUPPLIES 


»» In the words of TV’s convincing 
Art Baker, friendly producers and 
distributors of building supplies in 
the South-Southwest, “You asked 
for it!” And here it is: 

Our 1957 S-B-S survey of lines 
handled by building material deal- 
ers in the 18 Southern and South- 
western states has segregated the 
items that dealers in our growing 
region merely sell out of catalogs 
and literature, from the lines they 
stock and sell! 

A quick glance at the “Box 
Score” on the next page will per- 
mit you to compare the proportion 
of the dealers in this region who 
only sell a particular building ma- 
terial or product, with the dealers 
who both stock and sell that item. 
By adding the two percentages to- 
gether, you obtain (within 0.1%) 
the percentage of dealers who 


Lines Handled Survey Shows 
Swing to OHI Items to Build Volume 
$-B-S EXCLUSIVE: 1957 DEALER STUDY TABS LINES SOLD ONLY and LINES STOCKED! 


move the merchandise in both 
manners. This total will be the one 
to compare with the results of pre- 
vious S-B-S surveys. 

The 1957 survey reveals impor- 
tant trends in material distribution 
by lumber and building material 
dealers. They are handling more 
so-called “‘building specialties” via 
catalog orders. At the same time, 
more dealers are making “staples” 
out of many of these items as the 
public clamors for their ease of 
application, economies, and ap- 
pearance appeals. 

This survey, when compared 
with those for 1955 or ’56, definite- 
ly shows the adding by dealers of 
building products so much in de- 
mand for home modernization and 
repairs, both by home-owners on a 
Do-It-Yourself basis and by pack- 
aged improvement sales. 


This sign on the modest concrete-block and metal-roofed store 
of the Autauga Building & Supply Company in Prattville, Ala., 
indicates the trend of Southern dealers to supply a full line of 
building materials. Note the plug for “plumbing & electrical 
supplies.” Perforated hardboard provides handy background for 
display of carpentry and masonry tools. Assistant Manager Carroll 


Allen demonstrates handy new surfacing tool for customer. 


> 


AUTAUGA BUILDING & SUPPLY CO. 6¥%o 
eee WE DELIVER — 
To -7\- eee 
PLUMBING & ELECT 

_MOULDINGS LUMB 





ASONS MIX 
ICAL SUPPLIES... | 
R FLOORING E 
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Now for some trends: 

SIDING — In two years, dealers 
handling hardboard up to 75% 
from 41%; cedar shakes, 76% from 
52%; steel, 40% from 17%; alumi- 
num, 39% from 14%. 

PLUMBING — Dealers selling 
bath fixtures up from 36% to 41% 
in one year; shower doors, 35% to 
41%; water pumps, 23% to 36%; 
gutters and accessories, 54% to 
61%. 

PLYWOOD — Dealers supplying 
marine grade up from 60% to 85% 
in two years; fancy hardwood, up 
from 46% to 77%. 

WINDOWS — Dealers furnish- 
ing special wood units up from 
66% to 75% in two years; steel, 
68% to 73%; aluminum, 60% to 
73%; sheet glass, 53% to 67%. 

WEATHER EQUIPMENT — 
Dealers selling furnaces up to 32% 





from 16% in two years; air-condi- 
tioners, 24% from 17%; attic fans, 
41% from 28%. 

LUMBER — Dealers handling 
Western pine up to 75% from 49% 
in two years; redwood, 54% from 
44%; treated lumber, 44% from 
33%. 

MISCELLANEOUS SPECIAL- 
TIES — Dealers dispensing orna- 
mental iron up in two years from 
47% to 74%; fireplace units, 46% 
to 69%: power shop tools, 30% to 
58%; laminated plastics, 20% to 
50%; metal frame screens, 24% 
to 617%. 

KITCHEN CABINETS AND AP- 
PLIANCES — In two years, deal- 
ers supplying stock wood units up 
to 57% from 49%; metal units, 
33% from 22%; kitchen electric 


BOX SCORE 


% Dealers % Dealers 
Building Product Sell Only Stock & Sell 


APPLIANCES 


Kitchen Electric 21.4 
Kitchen Gas 1 
Built-in Ranges 2 
Refrigerators 1 
Dishwashers ] 
Wiring Supplies : 


CABINETS 


Stock Wood Kitchen _ 41.9 
Metal Kitchen 21.4 
Metal Bathroom 12.8 
Built-in Closets 23.9 


DOORS 


Stock Wood Panel 
Flush Wood 

Glass Sliding 
Wood Sliding 
Metal Sliding 
Jalousie 

Garage 
Thresholds, Door 


DWO0WMRNON 
ou——i co 
NON AUORN 
0—-OUAhAN 


Wire 

Wood Posts 

Steel Posts 

Alum. Gates, Pickets 


FLOORING 


Hardwood 

Asphalt Tile 
Rubber Tile 
Plastic Tile 


WINDOWS 


Stock Wood 

Special Wood 

Steel 

Aluminum 

Sheet Glass 

Sash Balances 
Caulking Compound 


PAINTS 


‘Custom Mix’ 
Interior 
Exterior 
Accessories 


aa 


appliances, 30% from 12%; wiring 
supplies, 39% from 30%. 

DOORS — Metal sliding, dealers 
in two years up to 51% from 24%; 
jalousie, 63% from 41%. 

FENCING — Dealers selling 
wire up from 48% to 67% in two 
years; wood posts, 59% to 70%; 
steel posts, 33% to 55%. 

HARDWARE — In two years, 
dealers supplying bolts up to 83% 
from 74%; carpentry tools, 74% 
from 60%; masonry tools, 66% 
from 46%; timber connectors, 25% 
from 13%; garden tools, 50% from 
36%; metal screening, 91% from 
82%. 

This 1957 S-B-S survey of lines 
handled by dealers includes — for 
the first time — tabulations on 
these items, with the percentages 


indicating total dealers both sell- 
ing only and stocking and selling: 
dishwashers, 21%; built-in closets, 
30%; door thresholds, 92%; alu- 
minum gates and pickets, 33%; 
polyethylene film (vapor barrier), 
43%; metal weatherstrip, 76%. 





PART 2 NEXT MONTH 


Our annual SOUTHERN BUILD- 
ING SUPPLIES survey of dealers 
includes a second significant part 
— what each does about home- 
building, repairs, remodeling, and 
farm-building construction for cus- 
tomers. Read the results of Part Il 
of this survey next month! 











% of dealers in 18 Southern and Southwestern states who sell only or 
stock/sell certain products as tabulated in March, 1957, S-B-S survey. 


% Dealers 


Stock & Sell 


% Dealers 
Sell Only 


LUMBER 


Sou. Pine Common : 76.1 
Sou. Pine Finish 64.1 
D. Fir Common 72.6 
D. Fir Finish 63.2 
Western Pine 68.4 
Redwood 46.2 
Treated Lumber 26.5 
Lumber Preservs. 69.2 


MASONRY MATERIALS 


Building Product 


Cement 

Mortar Mix 
Mortar Colors 
Light Aggregate 
Brick 

Structural Tile 
Concrete Block 
Sewer Pipe 
Chimney Caps 
Reinforcing Wire 


MISC. SPECIALTIES 


43.6 
46.2 
29.9 
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Ornamental Iron 
Fireplace Units 

Power Shop Tools 
Stairways, Attic S35 
Laminated Plastics 26.5 


MOLDINGS 


Stock Wood 0 

Special Wood 26.5 

Metal Trims 8.5 
SCREENS 


28.2 
29.9 


Stock Wood 

Special Wood 
Metal Tension 31.6 
Metal Frame 38.5 


WEATHER EQUIPMENT 


Room Heaters ws 
Furnaces 

Air Conditioners 

Attic Fans 

Insulation 

Polyethylene Film 

Metal Weatherstrip 

Attic Ventilators 
Foundation Vents 


NSN UIN GN ae 
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% Dealers % Dealers 


Sell Only Stock & Sell 


PLYWOOD 


Douglas Fir 0.9 
Marine Grade 29.9 
Fancy Hardwood 48.7 
Fancy Softwood 42.8 


PLUMBING 


Bath Fixtures 12.0 
Pipe & Fittings 4.3 
Shower Doors 30.8 
Water Pumps 19.7 
Gutters & Acces. a7 


ROOFING 


Asbestos-Cement 29.1 
Asphalt 2.6 
Steel Le Og 
Aluminum 45.3 


Building Product 


SIDING 


Wood 

Hardboard 
Asphalt 
Asbestos-Cement 
Cedar Shakes 
Steel 

Aluminum 


WN UI — W 
ABONWSO 
0 0 & C000 


WALLS 


Gypsum Board 1: 
Insulation Board 6. 
Hardboard 6. 
Prefinished 

Hardboard Panels _ 40. 
Asbestos Board 19. 
Metal Lath yp 
Lam. Paper Board 14. 


HARDWARE 


Builders 

Garage 

Bolts 

Screws 

Carpenter Tools 
Masonry Tools 
Timber Connectors 
Garden Tools 
Plastic Screening 
Metal Screening 
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“Why does the Buyer pay more?” 


Winning Contest Entries by 7 Virginians 
Tell How They Motivate Buyers Profitably 


When the customer says “Your price is too high” or “I can buy it for 
less” ... what should the building supply salesman say or do? 

Enterprising Harris Mitchell, manager of the Virginia Building Mate- 
rial Association, not only wanted to find out; he wanted to help the sales 
personnel of Virginia dealers fashion profitable answers out of the fires 
of sales experience. So, for the past four years, he has conducted contests 
offering cash prizes to dealer personnel willing to put into writing their 
real responses and profitable answers to these two eternal questions in 
the marketplace: 

“T can buy it for less.” . . . “Your price is too high.”’ 

The prize-winning 1957 entries of seven Virginia material salesmen 
are completely reproduced in these three pages of SOUTHERN BUILDING 
SUPPLIES. They contain practical suggestions for the salesman who would 
make more, profitable sales on values and services. 


He stated his preference for our 


E. W. Minson of Ruffin & Payne, firm but remarked he had another 


Inc., Richmond, took first prize of 
$100 in the annual “Why Does the 
Buyer Pay More?” contest, with this 
account of how he leads customers 
“to buy with confidence”: 


“People pay more to buy with 
confidence. It is up to us to win the 
buyer’s confidence for our firm. This 
illustration will help to state my 


price 10% less. He reached into his 


pocket to show me the other esti- 
mate, but I stopped him. 

“T told him I did not wish to 
compare prices, but would rather 
he reached his decision solely on 
what we had to offer. I then asked 
that he and his wife come and take 
a walk with me. I told them I wanted 
them to see what they were buying 
when they bought from us. I carried 
them on our yard and through our 
warehouses, that were bulging with 
inventory. I carried them through 
our plant and managed to impress 
the wife with our good housekeep- 
ing. 

“Every man loves tools and likes 
to tinker, so I saw to it that the 
husband noticed all the machinery 
and tools, and brought to his atten- 


In the photo below, the seven lucky winners in the fourth annual Buyer 
Motives Contest of the Virginia Building Material Association are gladly 
accepting their prize checks from Maurice R. Large of Farmville, VBMA 
treasurer, at the recent Richmond convention. From Treasurer Large, 
standing, are E. W. Minson of Richmond, R. N. Horn of Natural Bridge, 
W. P. Ferguson of Ashland, Richard B. Murray of Arlingon, and J. H. 


case. . . ‘ ‘ ‘ . 
Bush of Martinsville. The winners seated in front are J. Reid Wrenn of 


“A man and his wife came into 
our office after we had given them 
a price on a list of materials. They 
were to embark on building a home. 
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Emporia and Lester R. Scott Jr. of Norfolk. Minson won the $100 first 
prize; Wrenn, the $50 second prize; and Scott, the $40 third prize. 
Wrenn won $100 first prize in 1954. 





tion the class of workmanship. I 
then told them, ‘all this material 
you see is here to be certain that 
you have what you want when you 
want it. All this machinery and men 
are here to work for you.’ 

“We then went back to the office 
and I showed them our engineering 
department and told them how men 
were there to help solve their prob- 
lems as they may arise. I showed 
them our purchasing department, 
telling them that these men were 
at their disposal to be certain they 
had available all the latest materials 
and devices to select from. I stated 
to them, ‘when you place your order 
with us, all this entire force goes to 
work for you.’ 

“T could see that I had done a good 
job up to this moment and while 
his wife was examining a kitchen 
display I asked him, ‘wouldn’t you 
like for me to get our staff to work 
on your order now.’ He answered by 
giving me that famous buyer’s stall, 
‘T’ll think it over.’ I said, ‘that is 
what I am trying to avoid for you, 
your having to worry about things. 
Wouldn’t you like for us to counsel 
with your wife in making her selec- 
tions and save you from the respon- 
sibility and the possibility of spoil- 
ing your marital bliss?’ 

“Just then his wife came back 
to where we were standing and I 
said, ‘wouldn’t you enjoy having 
our staff assist you with your selec- 
tions of materials and other neces- 
sary items. When will it suit you to 
begin?’ She replied, ‘Yes, I would 
love it and will tomorrow be all 
right?’ One look at her husband and 
I knew he had said yes, too! 

“They walked out the door chat- 
ting happily and I knew that there 
was another customer that would 
be dealing with us with CONFI- 
DENCE. 

“The odd thing was that I was 
PROUD—not proud of the job I had 
done, but proud of my organization, 
for in selling them CONFIDENCE 
I had become more confident my- 
self.” 


Third prize of $40 was awarded 
to Lester R. Scott Jr. of the Burton 
Lumber Corp., Norfolk, for his “dou- 
ble” entry. It included the “To a 
Salesman” poem printed along with 
this contest round-up. His entry 
below explains how he captures con- 
tractor accounts with emphasis on 
“quality and satisfaction.” 


“A satisfied customer is one who 
is not deceived by price — but one 
that governs value by quality and 
service delivered. Today’s sales come 
from yesterday’s customers — if 
that customer was not satisfied you 
delay tomorrow’s profits. 

“Quality is furthered by building 
a customer ‘following’ — sell it to- 
day and increase tomorrow’s busi- 
ness. 

“I approached a contractor who 
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was already committed on the fram- 
ing for the house he was building 
at the time. However, he did per- 
mit me to quote him on the balance 
of materials for that particular home. 
That is, all except the doors which 
he was buying at a very cheap price. 
I knew the door he had been using 
was a flush door inferior to the doors 
which we handle, so I asked, ‘Have 
you ever had to rehang a door be- 
cause of warpage or other reasons?’ 

“His reply was, ‘Yes, once in a 
while.’ So I explained he had my 
price beat about 80c per door, which 
would mean around $12 per house 
of doors. We agreed if he had to 
rehang and refinish one of the doors 
that most of his savings were lost 
and that is when I said, ‘Our doors 
are guaranteed against such things 
and the factory will pay you to 
rehang and refinish the door if nec- 
essary.’ He agreed that this was an 
advantage and then I said, ‘Think 
of the appeal you can have on your 
next house by telling your prospec- 
tive buyer that all the doors are 
fully guaranteed.’ He then realized 
he had been deceived by price and 
had left the value of quality out. 

“He has now resulted into a very 
fine account and buys all of his 
materials from us.” 


His sale of quality and extra serv- 
ices won the $50 second prize in the 
Virginia dealer personnel contest for 
J. Reid Wrenn of the Emporia Sash 
and Door Co. His winning entry 
follows: 


“Drawn from years of experience 
as a building supply salesman, the 
writer respectfully submits these 
reasons why a buyer will pay more 
for items that could be purchased 
elsewhere at what might appear to 
be cheaper prices. When these im- 
portant things are tactfully stressed 
by the salesman whenever the buy- 
er says, ‘the price is too high,’ in 
many cases he will get the order: 

“A. Dependable and complete ma- 
terials estimates, with total sum 
being stressed instead of unit prices. 

“B. When shown superior quality 
or features of product in question. 

“C. When given considerate de- 
livery services, including exchanges 
and pick-ups on excess materials. 

“D. When product is well present- 
ed by a salesman who knows its 
true value. 

“E. When salesman is friendly and 
un-biased, considering the buyer’s 
viewpoint as well as his own. 

“F.-When the buyer knows, or is 
convinced, of the dealer’s reliability 
and dependability. 

“G. When satisfactory terms of 
payment can be made. 

“The importance of reason (a) 
above can not be over-stressed, since 
sO many buyers just do not know 
what the complete list of materials 
will cost, and need this help. When 
they can be shown that the over-all 


cost is within their plans or range, 
concern over unit prices is far less. 
This salesman has repeatedly sold 
complete house-lots of building ma- 
terials by his own estimate, to cus- 
tomers who were price-conscious. 

“This was done by reminding the 
buyer that our estimate was depend- 
able; that we would deliver quality 
materials; that we would arrange 
deliveries for his advantages; that 
any excess material, properly cared 
for, would be picked up and credited 
to him, and that any material not 
as represented would be picked up 
or made good. Below are two of 
many cases where these advantages 
paid off. 

“When selling materials to finish 
an attic, the salesman was told that 
a mail-order company was selling 
insulation at a cheaper price. Then 
the salesman reminded the buyer 
that ‘we will deliver it when you 
need it and pile it in your attic, 
saving you on delivery and freight 
charges, which will be a lot of help 
to you.’ Result: Insulation bought 
at higher price. 

“When calling on a homebuilder 
who was planning to use a low-price, 
competitive roofing, the sales pitch 
used was: ‘Since you are building a 
nice home, and will agree that the 
roof is one of the most important 
features, let’s consider a _ higher 
quality roof. For $130 more in total 
cost, you can use a much better 
roof that should give at least 50% 
more life. This extra cost is very 
small when you consider extra 
benefit of the better roof.’ After due 
thought, owner bought higher price 
roof, with more profit to dealer.” 


The telling and selling of “quality 
and service” also won a prize for 
J. H. Bush of Building Supply Co., 
Inc., Martinsville. This entry in the 
Virginia contest won the fourth prize 
of $30. 


“A few weeks ago a prospective 
customer came into my office and 
requested a price quotation on a 
list of materials he had gotten up 
to use in a house he was building 
for sale. I took his list and spent 
an hour compiling the information 
needed, asking questions, and mak- 
ing suggestions. 

“When the total was determined, 
I wondered, ‘What will I say if he 
says, You’re too high?’ I didn’t have 
to wait long, for within seconds 
those were his exact words, ‘You’re 
too high!’ 

“I decided to try something new, 
instead of just shrugging my shoul- 
ders and saying take it or leave it. 
I said, ‘Well, Mr. Morrison, that is 
something we hear very often but 
I don’t believe our prices are too 
high. 

“ ‘First, we try at all times to sell 
quality merchandise and you know 
that in order to get it, it costs more. 

“Second, we try to give prompt 
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Co a Salesman ~ - ~ 


by Lester R. Scott Jr., Norfolk, Va. 
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service, no matter whether you want 
a truckload or a 2 x 4, and we also 
try to keep you from losing money 
by any delay from not having your 
materials on hand. 

“‘Third, if any materials do not 
meet your specifications we replace 
them without any questions. 

“‘Last but not least, when the job 
is completed you return any mate- 
rials left over, with no charge for 
handling. How about weighing these 
factors? I’m sure you'll find our 
prices in line, if not cheaper, in the 
long run. I’d like to prove it to you.’ 

“Mr. Morrison said, ‘You’re the 
first person to tell me such a story 
and, to test it, I’m going to take 
you up on it! I’ve got the footings 
in, so send the blocks out tomorrow.’ 

“T’ve found a new twist to selling 
and I use it very often now because 
we furnished Mr. Morrison’s house 
complete. Since that time, he has 
started another and we are furnish- 
ing it, too. No price is ever too high, 
when Quality and Service are con- 
sidered.” 


Short but successful was this con- 
test entry by William P. Ferguson 
of the S. D. Quarles Lumber Co. in 
Ashland. It won the $20 sixth prize. 


“‘Service Is a Super Salesman!’ 
Yet you pay him nothing; instead he 
pays you! 

“T had a prospect for whom I had 
just lost two complete houses to a 


You meet a person who doesn’t know you, 
So you try an approach that you think will do. 
“Sir, may I help you?” is one used each day, 
And with his reply you are on your way. 


But then you receive an astounding blow, 

Because your customer says: “Your price is not low 
You realize then he may go elsewhere and buy 
For he has already said: “Your price is too high!” 


Then, that’s when you have to carry the ball 
And show him advantages, not one, but all. 
Talk of quality and service, and not of price — 
And convince him that yours is the best advice. 


Tell him when he buys for price he’ll lose, 
Because the quality has to be abused! 

Think hard and talk of facts, whatever they are 
That makes your product the best by far. 


If you do this well and add up the bill, 
Do you think he’ll buy? Sure, he will! 
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competitor. I went to see him and 
told him I couldn’t meet competi- 
tion but, given a chance, I could 
beat the service he was getting. 

“His answer: ‘For service I’ll pay 
the difference.’ I got the chance and 
the service proved to be worth the 
higher price. 

“Since then, I have not lost a 
single contract with this customer!” 


So appealing was this entry by 
Richard B. Murray of Murphy & 
Ames of Falls Church, the contest 
judges voted to award it the seventh 
prize of $15: 


“Recently, one of my customers 
planned a rather large basement 
job. We settled on the ceiling. 
molding, etc. Then came the panel- 
ing, and his, ‘Your price is too high!’ 
So, I ‘laid my cards on the table’ 
— which I always do in such cases 
— telling him what I believe to be 
true. 

“Our paneling is the best avail- 
able in a number two. Paneling, 
such as you want in your basement, 
can not be furnished any cheaper. 
Secondly, we stand firmly behind 
our paneling. We replace all defec- 
tive paneling free of charge and at 
your convenience! 

“However, I explained to him that 
he can use nearly all the bad pieces 
(split, knots out, etc.), if he set them 
aside and used them for piecing 
around the stairway, cabinets, mak- 
ing doors, etc. 
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“This honest dealing and person- 
al interest taken in a customer’s 
job has rewarded me with a sale 
in about 8 out of 10 times. This 
customer bought approximately 1,000 
bd. ft. of paneling and was satisfied 
that he was getting a ‘square deal.’ 

“There is no ‘gimmick’ to my 
selling. Personally, I don’t consider 
myself a ‘super’ salesman, because 
if I don’t like a product and know 
it won’t stand up to the claims made 
for it, I don’t just sell it for the 
sake of a sale. This explains why 
so many of my customers come back 
and why we have stayed in business 
so long. 

“I am not a student of ‘pressure 
salesmanship,’ but I’ll bet I have 
made more sales and more real 
friends and have been invited to 
more customers’ homes to see the 
‘finished project’ — and to dinner — 
than all the ‘high pressure’ salesmen 
put together! 

“Treat your customer as you 
would like to be treated and don’t 
be afraid to say, ‘I don’t think you 
would like this.’ When you say this, 
he feels you have his interest at 
heart. Besides, you nearly always 
have some product to suggest as a 
substitute.” 


Quality and improvements in 
houses are more important than they 
are in automobiles, according to 
R. N. Horn of the Citizens Coal and 
Supply Co. at Natural Bridge Sta- 
tion. He overcame price resistance 
on a new quality house job with 
this experience, which won the $25 
fifth prize: 


“First, set the firm’s policy and 
strictly adhere to that policy. Help 
your customer financially, help him 
select material for the house or that 
particular job, find a carpenter that 
is familiar with that particular kind 
of job, and make sure that your 
material is in good condition on 
arrival. Instruct your sales person- 
nel and your delivery people to be 
prompt and always be courteous in 
person or in answering the tele- 
phone. 

“Here’s a job that I sold in the 
past year: 

“After I heard a man was going 
to build a home for himself, I called 
and made an appointment to meet 
him at his home. I sat down with 
him and his wife, and showed them 
a number of plan books that I had 
taken along. The customer selected 
a house and asked me to figure it 
for them. 

“Upon returning with the figures 
for the house, I first sat down with 
them with the plans spread out in 
front of us and showed them, step 
by step, what would be used in 
his home. I think twice during this 
they asked me the price of the house. 
Each time I explained that I was 
not selling price, but I was selling 

(See BUYER CONTEST page 113) 





What Equipment to Include in Modern 
Kitchens - - and Where to Place It 


»» Have you ever stopped to think 
that the age of a house shows first 
in the kitchen? 

Manufacturers, magazine and 
newspaper editors and home eco- 
nomists — especially in the Ex- 
tension Service — are doing much 
to bring to the homemaker and 
her family information and help 
on good design and the selection 
of materials and equipment for 
modern kitchens. 

In yesteryears the house (and 
often the furnishings) was planned 
as to how it would look, with 
little thought given to the people 
who would live in the house. The 
house was a shell of foundation, 
walls, floor, ceiling, roof. The 
kitchen equipment — range, re- 
frigerator, cabinets, washer — as 
well as the furnishings of the other 
rooms moved in and out of the 
house as the family moved. 

But today it’s different! The 
concept of the interrelationship of 
the family, housing, and equip- 
ment is a new one — particularly 
in the kitchen. No longer in plan- 
ning, building, and equipping is 
the kitchen considered as just a 
service area or room. The desire 
for and enjoyment of casual living 
has turned our attention again to 
large kitchens, with space for 
many family activities. 


Photo courtesy Curtis Companies, Inc. 


By IRIS DAVENPORT 
Woman’s Editor of Farm & Ranch magazine 


When space permits, the kitchen 
is the “most lived-in’” room in the 
house. It is the family or ‘“keep- 
ing” room. Here the family like 
to gather, relax, and dine. Here, 
too, both young and old like to 
entertain. 

Along with the need for func- 
tional efficiency, which was char- 
acteristic of kitchens of years past, 
there now is coupled the desire 
to express charm, warmth, hospi- 
tality, and ease. The attractive, 
homey, convenient, efficient kitch- 
ens of today are the results of the 
cooperative effort of many: de- 
signers, appliance manufacturers, 
architects, builders, home econom- 
ists, and dealers. 

Whether the kitchen is large, 
medium-size, or small, the equip- 
ment for the major kitchen work 
centers should be arranged so as 
to be in a step-saving triangle. 
Usually the best arrangement is 
from the refrigerator, to the sink, 
to the range, and each within six 
feet of another. See the December, 
1956, SOUTHERN BUILDING SUP- 
PLIES, pages 46-49, for helpful in- 
formation on “Good Kitchen De- 
sign.” 


Like “housepower,” utilitarian racks, 
drawers, and other conveniences are 
more easily and economically in- 
stalled in a kitchen when it is first 
built, or remodeled, according to the 
author. Several cabinet manufac- 
turers offer high-capacity units with 
slide-out drawers, at left. Revolving 
corner shelves, like those at right 
permit use of base and wall corner 
space in kitchens. A wide assort- 
ment of racks to hold utensils, 
spices, and other foods and cooking 
supplies are available to make 
kitchen cabinets compactly efficient. 


The trend in major equipment is 
toward built-ins — ranges, refrig- 
erators, freezers, laundry equip- 
ment, and storage equipment de- 
signed and made for special uses. 

Attention and effort also are 
being turned toward the import- 
ant factor of “house power” — 
which means not only adequate 
wiring for today’s appliances, but 
the inclusion, when the house is 
built or remodeled, of wiring that 
will provide a reserve for those 
appliances that are sure to come. 
Encourage your customers to make 
provision for adequate full serv- 
ice for the entire house — what- 
ever the type of fuel used for heat- 
ing, cooling, kitchen, and laundry 
uses. 

Appliance manufacturers appre- 
ciate the important part that build- 
ers and dealers can and should 
have in this new concept of the 
kitchen. Ideas which only a short 
time ago seemed to come from 


Photo courtesy Washington Steel Line 
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gazing into the crystal ball are The durability of Southern pine and the wonders wrought by ingenious 
now realities. “Modular” kitchens, remodeling of American homes both are evidenced by these pictures. 
“built-ins,” ‘“stack-ons,” ‘“unit- They are of the 130-year-old home of the Alan Ritters, atop the highest 
walls, 
and match” are no longer “flights is seen below before renovation began two years ago — and as it looks 


” 


“free-standing” and ‘“‘mix hill in north Fulton county, near Roswell, Georgia. The log-framed house 


of the fancy.” with a prime paint coat on new siding. 

In the modular kitchens, the The above pictures and that on our S-B-S cover show the convenient, 
builder and buyer by “mix and attractive, modern kitchen in the Ritter home. The cabinets were custom- 
match” now have a choice both built by the Stephens Lumber Co. out of yellow poplar — the specie 
as to units and color. This affords from which much of the original flooring and ceiling boards were cut! 
a greater degree of flexibility at The peninsula counter — with built-in electric cooking units — divides 


a lower cost. the dining area from the broken-U kitchen. In apron, Mrs. Ritter uses the 
The free-standing equipment in refrigerator in the photo at left, as the author, Miss Davenport, notes home- 
canned jellies in pantry “nook.” At right, Mrs. Ritter takes food from 

built-in oven and her guest gets dishes for table. 

Flour and sugar metal “sifting” bins were built into wall cabinets above 
work surface near refrigerator. An open “window hole” between kitchen 
and study permits family to view TV set from either room. In all “original” 
portions of the ancient house, insulating plank enhances ceilings, between 
exposed pine beams that support roof or rooms above. 


unitwall arrangement can save ing on the equipment desired. The 
cost, too. From one to three walls unitwall can be placed against an 
in a kitchen can be saved, depend- outside wall, and thereby save the 
cost of conventionally finishing the 
inside wall. A unitwall may also 
serve as an interior wall between 
the kitchen and another room. 
Interest in and acceptance of 
built-in equipment is so marked 
today that it has become a definite 
“trend” in housing and equipment. 
It is not unusual today for the 
builder to include a complete kitch- 
en, minus minor appliances and 
furnishings, as an integral part of 
the housing package. Because of 
the acceptance of ovens built into 
the wall, and of surface units put 
into a base cabinet or counter top, 
it is thought that this may lead to 
further decentralization of cooking 
equipment in the house of tomor- 
row. 
It is thought, too, that there 
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may be decentralization of refrig- 
erator equipment. Refrigerator 
units are now being wall-hung in 
homes. Knowing the potential of 
imagineering among our engineers 
and designers it is not preposterous 
to believe that separate refrigera- 
tor units can be put in places most 
convenient for service. Off the 
drawing board and out of the 
mock-up stage is a refrigerator 
unit that can be put in a cabinet 
near the dining table. By the push 
of a button, the unit rises so that 
salads, beverages and iced desserts 
can be served conveniently! 

The homemaker faces reality 
and so must all who would be of 
help to her family in good kitchen 
planning. Because the busiest spot 
in the homemaker’s world is her 
kitchen, the best planning is nec- 
cessary. There should be plenty 
of counter space, and also ample 
storage area. 

The choice and arrangement of 
the equipment should be based on 
what is right for the homemaker. 
She needs a step- and effort-saving 
kitchen, to cut walking, stooping, 
and stretching to a minimum. 

Important to you who are ad- 
vising and selling the homemaker 
is the equipment she has on hand, 
what she wants to get, and what 
you can point out to her is wise 
to add — at least to plan for 
future purchase if not now. Make 
plans with present and future 
equipment included. The range 
may be the conventional, movable 
one — or the oven and surface 
units may be separate and built- 
in. The fuel may be piped or tank 
gas or it may be electricity. 

All homemakers have some sup- 
plementary equipment, and want 
others. Automatic roaster, fryer, 
griddle, coffee maker, waffle iron, 
and toaster are great aids to home- 
makers and often are the means 
of bringing the whole family in 
on meal preparation. 

The refrigeration and freezer 
appliances need your consideration 
as well as that of the family. Cer- 
tainly there is choice in type and 
size. The space-saving feature, as 
well as ease of using, gives the 
edge to the upright freezer. Plan 
for more built-in refrigerators and 
freezers. 

An economy for families is the 
food disposer. It can be installed 
in many sinks — even if no re- 
modeling is being planned. 

An incinerator is almost a nec- 
essity for some, and is certainly 
a convenience for all. So is the 
automatic dishwasher. It may be 
a portable, conventionally-installed 
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one; a two-in-one with sink, or may 
be a built-in. 

The equipment should be ar- 
ranged so that the homemaker can 
move conveniently and smoothly 
from one work center to another 
as she does the kitchen jobs. 
Therefore all the equipment for 
each work center should be to- 
gether. 

The cabinet space should be 
plentiful in the modern kitchen. 
I don’t believe you can oversell 
storage space, both base and wall. 
Here again there is choice; all 
wood, manufacturer-made or car- 
penter-constructed; all metal; or 
metal with wood doors. 

Space-saving are the “Lazy 
Susans.” These are corner cabi- 
nets with revolving shelves. They 
make all the space in a corner 
usable, and bring the supplies and 
utensils within full view and easy 
reach. 

Other features that will provide 
more convenient storage in the 
same space and sell cabinets in- 
clude pull-out trays and drawers; 
adjustable shelves; racks on doors 
for holding small utensils; verti- 
cal files for lids, trays and platters; 
and step-up shelves for seasonings 
and spices. 

The work centers should be as 
close as possible and the equip- 
ment arranged from right to left 
unless the homemaker is lefthand- 
ed. There should be arranged at 
point of first use storage space for 
staples and other food supplies and 
utensils. 

The refrigerator should be 
placed close to the preparation 
and mixing center. If possible, 
it should be near the door through 
which groceries are _ brought. 
Counter space of 36 inches mini- 
mum area (42-44 inches much bet- 
ter) for preparing and mixing food 
should be on the left side of the 
refrigerator, since the door opens 
on that side. The height of the 
surface for work while standing 
usually is 36 inches. This can be 
adjusted an inch or two. A lower 
counter or a pull-out top board 
should be provided 26 inches from 
the floor for sit-down work. Above 
and below the counter space there 
should be cabinets for staple foods, 
utensils, and equipment needed in 
the preparation of food. 

Panel board with retractable 
cords for mixer, blender, and a 
number of appliances are a great 
convenience, saving time and 
temper. One manufacturer now 
offers a food center for mixer 
blender, grinder, can opener, and 
juicer — with one motor for all. 


The motor is set under the work 
surface at the preparation center. 
The appliance outlet is level with 
the counter top. 

The range — or built-in surface 
units and oven — should be near 
the preparation center and as near 
the dining area as possible. Count- 
er space on each side of range or 
surface units is just about a must; 
counter space on one side of a 
built-in oven is absolutely a must. 
Close to the range, above and be- 
low, there should be storage space 
for seasonings and staples, utensils, 
and other equipment used at the 
range. Equipment that is seldom 
used, such as a large roaster, may 
be stored in a pantry or in a high 
cabinet. 

The cleaning up and dishwash- 
ing center includes the sink, 
garbage disposer (unless the fami- 
ly live on a farm), and a dish- 
washer. Near the sink there should 
be storage space for dishwashing 
supplies and equipment, and also 
cabinets for storing dishes, glasses 
and tableware used every day. 

The right equipment and good 
arrangement are means to an end. 
The end desired is less effort ex- 
pended by the homemaker and 
more pleasure for her and her 
family. 

No area of the house will 
give greater returns for careful 
planning, correct choice of equip- 
ment and wise placement of equip- 
ment than will the kitchen — 
especially if it can be part of the 
family room. 


Popular Range Colors 


The makers of Chambers gas 
ranges report that a recent survey 
showed yellow and copper to be the 
most popular kitchen colors today. 
The Chambers survey results indi- 
cated that 33-1/3% of colored 
ranges were yellow; 13-1/3%, green; 
6-2/3%, blue, and 3-1/3% grey or 
black. The copper tone proved more 
popular than stainless steel. 


“How to Sell Kitchens’ 


A new idea in sales training has 
been developed by the makers of 
Youngstown steel kitchen cabinets. 
The program consists primarily of 
seven movies, in which cartoons and 
lively narrative replace the usual 
frame after frame of product shots 
and detailed descriptions. 

The viewer is left with clear im- 
pressions of products, selling tech- 
niques, color merchandising, instal- 
lation, and related sales activities. 
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Texans Trek to New Dallas Memorial Auditorium 


for 71st Convention-Exposition 


FOR THEIR 71st annual convention and 
exposition, members of the Lumbermen’s 
Assn. of Texas, their suppliers, and con- 
temporaries will trek to the modernistic 
new Dallas Memorial Auditorium in the 
Texas metropolis, April 14-16, Sunday 
through Tuesday. Theirs will be the first 
major convention in this new sort of coli- 
seum, architect’s rendering of which is 
seen below. 

The aim and hope of President P. J. 
Goodnight and all officers of LAT is that 
attendance this year will exceed that at the 
convention-exposition in Dallas last April. 
Then attendance totaled 4,812 including 
2,610 dealer personnel. 

Grand opening of the some 165 exhibits 
will be held Sunday morning at 9 o’clock. 
“Open house with refreshments” will be 
held at 4 p.m. Sunday for all who have 
registered. The exhibits will close at 6 
o'clock. 

Two dealer breakfast sessions Monday 
at the Baker and Wednesday at the Adol- 
phus hotels will introduce a new pro- 
gram approach at the Texas convention this 
spring. At the Monday breakfast, dealers 
will hear Don A. Campbell, executive vice- 
president of the Kentucky Retail Lumber 
Dealers Assn. and former president of 
NRLDA, explain why “Marketing Is the 
Key to Profits.” 

The Wednesday breakfast speaker will 
be Leo L. Shoemaker, veteran sales man- 
ager for the National Cash Register Co. 
His topic: “Sales That Show.” 

Morning and afternoon business sessions 
Monday and a Tuesday morning business 
session will offer sounding boards for othe 
timely topics and association business will 
be conducted. 


The swank Gold Ballroom of the new 
Statler-Hilton Hotel will be the scene for 
the President's Banquet Monday and _ the 
Climax Ball Tuesday. The Texans and thei: 
ladies will “rock and roll” with joy to the 
music of Jimmy Joy’s orchestra Tuesday 
night. He plays two clarinets at the sam 
time! 

With a new $4,000 Ford hardtop con 
vertible at stake, Texas dealers have an 
other big reason for placing material orders 
with exhibitors at the Memorial Auditoriu 
Sunday, Monday, and Tuesday. 

Besides those pictured here, Dallas con 


MRS. W. B. OLDHAM, above, is chair- 
woman of ladies’ activities at the Texas 
dealer convention in Dallas. A golfing 
member of the Dallas Country Club, 
Ethel is a busy grandmother. VAN M. 
LAMM, at left, is general chairman of 
LAT’s 71st convention. He is co-owner 
of the Grogan-Lamm Lumber Co. in 
the Oak Cliff section of Dallas. A for- 
mer University of Texas football star 
and professional baseball player, he is 
now a member of the Dallas Board of 
Education. 


vention committee chairmen include: re- 
ception, John Darnell; President’s banquet, 
Charlie Boyle; entertainment, Jess Hollis; 
transportation, Jack Foxworth; housing, 
George Spurgin; exhibits and _ facilities, 
Jake Reichenstein Jr. 





PROGRAM for the Zist Convention and Show of 


the Lumbermen’s Association of Texas in Dallas 


Sunday, April 14 


8:00 A.M.—Registration (advance and regular) in 
Memorial Auditorium. 


9:00 A.M.—Grand opening of show and exhibits in 
Memorial Auditorium. 


Exhibits open until 6:00 p.m. 


4:00-5:30 P.M.—Open house in honor of exhibi- 
tors, for everyone registered, in Memorial Audi- 
torium. 


8:00 P.M. — Lumbermen’s Investment Corp., 
stockholders meeting in Gold Room of Statler- 


Hilton Hotel. 


8:30 P.M. — Lumbermen’s Investment Corp., 
board of directors meeting in Gold Room of 
Statler-Hilton Hotel. 


Monday. April 15 


8:00 A.M.—Registration (advance and regular) in 
Memorial Auditorium. 


8:00 A.M.—Dealer Breakfast Session in Terrace 
Room. 17th floor. Baker Hotel. 


Speaker: Don A. Campbell, executive vice-presi- 
dent of Kentucky Retail Lumber Dealers Assn. and 
veteran dealer. 


Subject: “Marketing—The Key to Profits.” (Hosts: 
Hanna Paint Company of Dallas.) 

10:00 A.M.—First Business Session. Suite 301-2, 
Memorial Auditorium. 
Presiding: P. J. Goodnight of Dallas, president. 
Invocation by W. B. Henderson, Fort Worth. 


Address of welcome by Van M. Lamm, general 
convention chairman. 


Reports by chairmen of By-Laws and Nominating 
Committees, and by president. 


Address by Dr. Arthur A. Smith, vice-president 


and economist of First National Bank, Dallas. 
Subject: “How Much More Tight Money.” 


12:30 P.M.—Meeting of boards of directors, old 
and new, in English Room, Baker Hotel. 


12:30 P.M.—Ladiez’ luncheon and Neiman-Marcus 
style show in Grand Ballroom of Statler-Hilton 
Hotel. 


2:00 P.M.—Second Business Session. Suite 301-2. 
Memorial Auditorium. 


Presiding: Gene Klein of Amarillo, vice-president. 
Panel Discussion on “Profit Management.” Mod- 
erated by Paul Ely, president of the National 


Retail Lumber Dealers Assn. 


Speech by Max Doehler Jr. on “Our Workmen's 
Compensation Plan.” Report on Visking “Women’s 
Congress of Housing” Contest. 


8:00 P.M.—President’s Banquet in Grand _ Ball- 
room of Statler-Hilton Hotel. 


Toastmaster: W. B. Oldham of Dallas. 
Invocation by Lester E. Palmer of Austin. 
Entertainment: “Mister Mystery.” This promises 


to be an audience participation attendants will 
enjoy and long remember. 


Tuesday. April 16 


8:00 A.M. to NOON—Registration in Memorial 
Auditorium. 


8:00 A.M.—Dealer Breakfast Session in Grand 
Ballroom of Adolphus Hotel. 


Speaker: Leo L. Shoemaker, Dallas branch man- 
ager of National Cash Register Company. Subject: 
“Sales That Show.” (Hosts: Hanna Paint Com- 
pany of Dallas.) 


10:00 A.M.—Third Business Session. Suite 301-2, in 
Memorial Auditorium. 


Presiding: P. J. Goodnight, president. 


Speaker: Dr. Kenneth W. McFarland, educational 
consultant to the General Motors Corporation. 


Subject: “The ‘U’ in Lumber.” 
Installation of New Officers. 


Awarding of prizes to winners in LAT Member- 
ship Contest. 


Awarding of Ford Convertible. 


1:30 P.M.—Ladies’ bus trip to Green Barn and on to 
Dallas Country Club for tea. 


1:39 P.M.—Hoo-Hoo Conceatenation in Terrace 
Room, 17th floor, Baker Hotel. To be followed 


by Hoo-Hoo cocktail and stag party at same place. 
10:00 P.M.—Climax Ball in Grand Ballroom of Stat- 
ler-Hilton Hotel. Music by Jimmy Joy’s Or- 


chestra. 
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BETTER FASTENINGS FOR EVERY PURPOSE 
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STRONGHOLD 
UNDERLAY FLOOR NAIL 


STRONGHOLD ENAMELED FACE NAIL 
For Insulated Shingles and Shakes 


STRONGHOLD ASBESTOS 
SHINGLE FACE NAIL 


STRONGHOLD PLYWOOD 
ROOFING NAIL 
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STRONGHOLD PLYWOOD 
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See us in Booth 632 


TEXAS LUMBERMEN’S CONVENTION 


MEMORIAL AUDITORIUM + DALLAS + APRIL 14 TO 16 


STRONGHOLD® Annular Thread and Screw-Trre® Spiral Thread 
Nails have revolutionized construction methods. Since we first 
introduced them 25 years ago, they've come to be used by the 
millions of pounds a year. Their remarkably greater holding 
power means stronger fastenings that stay permanently tight. It 
gives greater strength with fewer nails, permits upgrading of 
lower grade materials, cuts maintenance and repair costs, saves 
time and labor, eliminates the annoyance caused by ordinary 
nails that loosen and “pop.” 

STRONGHOLD and Screw-Tirte Nails are backed by continuing 
scientific laboratory research and testing under our sponsorship 
at Wood Research Laboratory, Virginia Polytechnic Institute. 
Write us for reports and technical data. 


NOW...PACKAGED 4 WAYS 


for easier handling, better display 


STRONGHOLD® and SCREW-TITE® 
Nails—any type—in distinctive blue-and- 
red 1-lb. or 5-lb. boxes. 


e 
CAROUSEL Display of 12 fast-selling 
items, in transparent “poly” bags to re- 
tail at 29¢ each. 


—<— DRIVE-RITE® Aluminum 


SCREW-TITE MASONRY NAIL Nails—made stiffer to drive 


HEAVY DUTY without bending. In count 
boxes. 








Always demand THE STRONGHOLD LINE®—by name. Do not accept substitutes. 
Write us for samples, catalog, technical data and informative literature. No cost 
or obligation. 


I STRONGHOLD ASPHALT 


SHINGLE NAIL There is only one STRONGHOLD Line —the Original. Made only by 


INDEPENDENT NAIL & PACKING CO. 


Pioneer Developers and Largest Manufacturers of Threaded Nails 
BRIDGEWATER, MASSACHUSETTS, U.S.A. 


W SCREW-TITE ROOFING NAIL 
WITH. NEOPRENE WASHER 


©1957, 1. N. & P. Co “Stronghoid’’, “The Stronghold Line’, “‘Screw-Tite”, ‘‘Drive-Rite’’, Trade Marks Reg. U. S. Pat. Off 
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DR. KENNETH McFARLAND, above, 
will speak on “The ‘U’ in Lumber” at the 
third business session at the Lumbermen’s 
Assn. of Texas convention in Dallas Tues- 
day morning. McFarland is a veteran Kan- 
sas school administrator and has a 140-acre 
“city farm” near Topeka. He is educational 
consultant to, and lecturer for, the General 
Motors Corp. 


GENE EBERSOLE, at right, is the vet- 
eran executive vice-president of the Lum- 
bermen’s Assn, of Texas. He set up this 
convention program from the recommenda- 
tions of the LAT board of directors. Miss 
Tillie Smith serves as exhibit sales director. 
As LAT secretary, Dick Watkins mans the 
association booth and assists Ebersole in 
staging the show. 


Principals of Texas 
Convention Program 


DR. ARTHUR A. SMITH, at left, will 
discuss “How Much More Tight Money” at 
the Monday morning business session of the 
Texas convention. He is vice-president and 
economist for the First National Bank of 
Dallas. He formerly taught economics at 
Southern Methodist University. 


* 


W. B. CWINDY) OLDHAM, at right, 
will be toastmaster at the Texas dealers’ 
“President’s Banquet” Monday evening at 
the Statler-Hilton Hotel. He also will serve 
as chairman for the Hoo-Hoo fraternity 
concatenation and party at the Baker Hotel 
Tuesday afternoon. He is president of the 
Oldham Lumber Co. in Dallas, and a past- 
president of the Lumbermen’s Assn. of 
Texas. 


LEO L. SHOEMAKER, above, will re- 
veal “Sales That Show” to the Texas 
lumbermen at a breakfast session at the 
Adolphus Hotel Tuesday morning. With the 
National Cash Register Co. for 39 years, 
he now serves as Dallas branch manager 
of that firm. A noted public speaker, Shoe- 
maker is a past-president of the National 
Society of Sales Training Executives and 
of the Dallas and San Antonio Sales Execu- 
tives Clubs. 


* 


PAUL R. ELY, in center at top, is presi- 
dent of the National Retail Lumber Dealers 
Assn. He will moderate a dealer panel dis- 
cussion on “Profit Management” at the 
Tuesday afternoon business session, One of 
NRLDA’s youngest presidents, Ely is part- 
owner of five lumber yards in Nebraska. 
He is a business and civic leader of North 
Platte. He is past-president of the Nebraska 
state dealer association. 
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BARCLAY 
builds 








A continuing program of research and 
product development is conducted in 
Barclay’s own fully equipped laboratory. 


Highly trained, thoroughly experienced 
inspectors examine every foot of 
paneling at each of 12 check points. 


Laboratory developments like the 
exclusive ‘590’ process* for Barclay’s 
Melamine-silicone finish . . . the unique 
divider-lock-stript that makes 

Barclay Square so easy to install. . . are 
only two of the factors that make 
Barclay plasticoated hardboard the 
quality leader in its field. 


Unceasing efforts to insure superior quality 
through product improvement and 

development provide built-in extras 

which make Barclay products the 

outstanding value among all types of 

surfacing materials. Continual checking, 

control and testing, both in the lab and 

on the production line, are 

“sales insurance” for you... logical reasons 

why all Barclay products have earned asymm 


Sr ~) 
the famous Good Housekeeping Seal. (Gord Housekeeping 


*0r wo 
45 aovcansio 


Inquire today about Barclay Paneling, 
Barcwood and Barclay Square in handsome, 
smooth, mar-resistant finishes. A wide 
selection of solid colors and authentic 
wood grains are available. 


*#PATENTEO TPA 


Nationally Distributed — Write for name of Nearest Distributor 


ES APCLAY Manuracturine Co., Inc. 

Dept. SBS-4, 385 Gerard Avenue, New York 51, N. Y. 

Originators of: BARCLAY SQUARE, BARCLAY PANELING, BARCWOOD, BARCWALL, BARCLITE 
25 YEARS EXPERIENCE IN MANUFACTURING HIGH QUALITY BUILDING MATERIALS 
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These Exhibitors Will Greet You at 
Texas Convention of Lumber Dealers 
Dallas Memorial Auditorium, Dallas. April V4. 13. 16. 1937 


(This was the complete list as of March 25) 


Exhibitors 


A and F Tileboard Company, Inc., Alexandria, La. 
Contact: J. S. Whiteman 


A & § Distributing Company, Dallas, Texas 
Contact: Mrs. J. Denison 


Acme Quality Paints, Inc., Dallas, Texas 
Contact: W. I. Thomas 


Ajax Hardware Manufacturing Company, Dallas, Texas 
Contact: Oscar M. Seale 


Allied Building Credits, Inc., Houston, Texas 
Contact: Frank E. Anderson 


Allmetal Weatherstrip Company, Dallas, Texas 
Contact: G. Brice Gaston 


Alsynite Company of America, San Diego, Calif. 
Contact: E. M. Dowling 


Aluminum Company of America, Dallas, Texas 
Contact: Charles D. Olsson 


American Sisalkraft Corporation, Attleboro, Mass. 
Contact: Charles W. Spielman 


Amerock Corporation, Rockford, Illinois 
Contact: F. Engrstom 


Andersen Corporation, Bayport, Minnesota 
Contact: Donald Wilson 


Armstrong Cork Company, Dallas, Texas 
Contact: A. A. Dunlap 


Arrow Fastener Company, Inc., Brooklyn, N. Y. 
Contact: Harold R. Feder 


Atlas Plywood Corporation, Houston, Texas 
Contact: Otto Nachlas 


Baldwin-Hill Company, Trenton, N. J. 
Contact: Stewart Byrne 


Barrett Division, Allied Chemical & Dye Corporation, 
Houston, Texas 
Contact: Norton Robinson 


Belknap Hardware & Manufacturing Company, 
Louisville, Ky. 
Contact: R. B. Bondurant 


Richard C. Bennett Manufacturing Company, 
Laceyville, Pa. 
Contact: Richard C. Bennett 


Bestwall Certain-Teed Sales Corporation, Dallas, Texas 
Contact: C. W. Hawes 


T. J. Bettes Company, Houston, Texas 
Contact: C. H. Underwood 


Bird & Son, Incorporated, Shreveport, La. 
Contact: R. F. Jenkins 


Paul Blackwell Company, Dallas, Texas 
Contact: Melvin McCamey 


Bradley Lumber Company of Arkansas, Bradley, Arkansas 
Contact: F. W. Girdner 





E. L. Bruce Company, Memphis, Tenn. 
Contact: Harvey Creech 


56 


Booth No. 


608 


320 


219 


906 


317 


226 


223 


809 


626 


623 


801 


636 


606 


310 


203 


Exhibitors Booth No. 


Building Tailor Service, Ponca City, Oklahoma 617 
Contact: R. A. Parker 


James Bute Company, Houston, Texas 117-118 


Contact: Harold McCann 


y, Wholesale, Waco, Texas 301 





William Cameron and Comp 
Contact: Russell Todaro 


Camp Company, Inc., Chicago, Illinois 325 
Contact: Marjori Clark 


Carter Paint Company, Liberty, Ind. 506 
Contact: R. E. Kratzer 


Central Building Products Company, Fort Worth, Texas 114 
Contact: J. B. Shepelwich 


Century Manufacturing Company, Dallas, Texas 413 
Contact: Tym Seay 


Celotex Corporation, Chicago, Ill. 
Contact: Gates Ferguson 


Chicopee Mills, Inc., Lumite Division, New York, N. Y. 
Contact: A. Roden Jr. 


Clark Wire & Supply Corporation, Houston, Texas 
Contact: Phil Skolnik 


Clarke Sanding Machine Company, Muskegon, Mich. 
Contact: H. L. Potter 


C. H. Collier Company, Dallas, Texas 
Contact: C. H. Collier Jr. 


Cook Paint & Varnish Company, Kansas City, Mo. 
Contact: J. W. Jennings 


Curtis Companies, Inc., Clinton, lowa 
Contact: C. R. Hunsicker 


Desmond Brothers, Los Angeles, Calif. 
Contact: F. B. Desmond 


DeSoto Paint & Varnish Company, Garland, Texas 
Contact: Don Griffin 


Dexter-Frantz Lock Company, Tyler, Texas 
Contact: L. F. Storr 


Dierks Forest, Incorporated, Kansas City, Missouri 
Contact: Louis Glazner 


Douglas Fir Plywood Association, Tacoma, Washington 
Contact: Mac L. Olds 


Dow Chemical Company, Midland, Michigan 
Contact: E. L. Monck 





Bruce Dodson & Co., Kansas City, Missouri 
Contact: Max K. Doehler Jr. 


Duke City Lumber Comp 
Contact: Dunc Boggs 


y, Albuquerque, N. M. 





Duo-Fast Southwest, Dallas, Texas 
Contact: Gene Pflughaupt 


E. |. du Pont de Nemours Company, Inc., Dallas, Texas 
Contact: C. W. Dingle Jr. 


Donald Durham Company, Des Moines, lowa 
Contact: Donald Durham 


(Exhibitor List continued on page 60) 


SOUTHERN BUILDING SUPPLIES for APRIL, 1957 





VISIT EVERY EXHIBIT 


FLOOR PLAN FOR 
TEXAS CONVENTION 


Place your orders with suppliers 
and qualify for the lucky Ford 
drawing. See the newest and best 
in Building Materials — kinds 
your customers will be calling 


Dallas Memorial 
Auditorium 
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New Andersen 
brings you quality and 





Ideal for any room! Big 5/10” high Beauty-Line 


units illustrated can easily be joined together to form 


a glamorous WINDOWALL! Beauty-Line Windows are available in seven sizes, with four heights, two widths. 








Packed for easy handling ! Factory 
packaging protects new Beauty- 
Line Windows, makes storage 
and handling safe and easy. 


For more details on 





Three hardware choices available. : * : 

Standard lock (above) pulls sash Bar-Lock* provides tight closure 

tightly shut to assure absolutely in underscreen operation at low 

weathertight seal. cost. Hardw are is interchangeable 
on all units. 


above items, use Coupon on Page 68 


Roto-Lock works under screen. 
Dual arms pull sash ends in snug 
and tight to seal out rain, dust 
and moisture. 
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Beauty-Line window 
beauty at low cost! 


New wood window units from Andersen can step up your window sales! 


Here’s a new, versatile window idea from Andersen 
that can help you boost your sales! It’s the Andersen 
Beauty-Line*—featuring a fixed upper sash over an 
awning style lower ventilating sash . . . both combined 
in a single unit for easy handling and fast installation. 

Simplified construction makes the new Beauty-Line 
Window Units a “best buy’—with a low cost per 
square foot. Yet, like all Andersen WINDOWALLS, 
these versatile new units feature Andersen precision 
construction... Andersen quality throughout. Wood 
parts are toxic-treated for long life and complete 
protection from rot or termites. They’re available in 


seven sizes, with four heights, two widths. A// sizes 
can be joined together to form mullions and triples. 
Or, they may be used in conjunction with other 
Andersen WINDOWALLS. 

The new Beauty-Line comes completely assembled 
and packaged. Optional features include glazing with 
welded insulating glass, removable double glazing, 
aluminum screen, choice of three types of operating 
hardware. 

For complete information on the new Andersen 
Beauty-Line Units, see your Andersen WINDOWALLS 
distributor—or write direct to Andersen Corporation. 


Andersen \Windowalls 


*Patents Pending 


are quickly available from 


complete stocks of these distributors: 


ALABAMA 
Birmingham Sash & Door Co. 
Birmingham 


FLORIDA 
Huttig Sash & Door Co. 
Jacksonville 


GEORGIA 
Huttig Sash & Door Co. 
Atlanta 


KANSAS 

United Sash & Door Co. 
Wichita 

Rock Island Wholesale Co. 
Wichita 


KENTUCKY 
Huttig Sash & Door Co. 
Louisville 


LOUISIANA 

Davidson Sash & Door Co. 

Alexandria, Lafayette and 
Lake Charles 

New Orleans Sash & Door Co. 

New Orleans 

United Sash & Door Co. 

Baton Rouge 

MARYLAND 

Morgan Millwork Co. 

Baltimore 

MISSOURI 

American Sash & Door Co. 

Kansas City 

Huttig Sash & Door Co. 

St. Louis 

Toombs & Co. 

Springfield 

NORTH CAROLINA 

Huttig Sash & Door Co. 

Charlotte 


OKLAHOMA 
General Sash & Door Co. 
Tulsa 


TENNESSEE 

Huttig Sash & Door Co. 
Knoxville and Nashville 
Memphis Sash & Door Co. 
Memphis 


TEXAS 

Davidson Sash & Door Co. 
Austin 

Huttig Sash & Door Co. 
Dallas 


VIRGINIA 

Huttig Sash & Door Co. 
Roanoke 

Morgan Millwork Co. 
Arlington 


Qv’ ANDERSEN CORPORATION * BAYPORT, MINNESOTA 
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(Exhibitor List continued from page 56) 


Exhibitors Booth No. 


First Bancredit Corporation, Dallas, Texas 618 
Contact: D. C. Wipf 


Fleming & Sons, Inc., Dallas, Texas 313 
Contact: J. B. Fleming 


Flintkote Company, New Orleans, La. 
Contact: J. S. Neville 


Forest Products Division, Olin Mathieson Chemical Corp., 
Shreveport, Louisiana 
Contact: John L. Avery 


Lloyd A. Fry Roofing Company, Irving, Texas 
Contact: R. Fitch 


L. F. Garlinghouse Company, Inc., Topeka, Kansas 
Contact: Perdue B. Graves 


General Aluminum Corporation, Dallas, Texas 411 
Contact: Tym Seay 


General Electric Supply Company, Dallas, Texas 807 
Contact: K. L. Peterson 


Georgia-Pacific Corporation, Fort Worth, Texas 106-107 


Contact: Russell Johnston 


Glidden Company, Dallas, Texas 829 
Contact: E. L. Diamond 


Grand Rapids Hardware Company, Grand Rapids, Mich. 713 
Contact: George M. Brown 


Granite City Steel Company, Granite City, IHinois 508 
Contact: Fred L. Rupp 


Hanna Paint Manufacturing Company of Texas, 
Dallas, Texas 103 
Contact: Al Holland 


Hough Shade Corporation, Dallas, Texas 916 
Contact: James Funke 


Huey & Philp Company, Dallas, Texas 
Contact: Wm. H. Philp 


W. E. Huffaker, Inc., San Antonio, Texas 
Contact: Leon C. Arnn 


Huttig Sash & Door Company of Texas, Dallas, Texas 
Contact: J. P. Franzen Jr. 


1. C. System, Wichita Falls, Texas 
Contact: Al Erickson 


Independent Nail and Packing Company, 
Bridgewater, Mass. 
Contact: P. D. Stone 


Indiana Lumbermen’s Mutual Insurance Company, 
Dallas, Texas 
Contact: R. W. Ellis 


Infra Insulation, Incorporated, New York, N. Y. 
Contact: M. Michaels 


Insulite Division, Minnesota & Ontario Paper Company, 
Minneapolis, Minn. 
Contact: G. F. Hoppe 


International Paper Company, Long-Bell Division, 
Kansas City, Mo. 
Contact: V. A. Sells 


Johns-Manville Sales Corporation, New Orleans, La. 
Contact: A. C. Seavey 


Jones-Blair Paint Company, Dallas, Texas 
Contact: E. D. Miller 


Kaiser Aluminum & Chemical Sales, Incorporated, 
Chicago 11, Ill. 
Contact: Gil Smith 


Keasbey & Mattison Company, Ambler, Pa. 
Contact: A. A. Lowe 
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Exhibitors Booth No. 


Kirby Lumber Corporation, Houston, Texas 505 
Contact: H. L. McNeill 


Kochton Plywood & Veneer Company, Inc., Chicago, Ill. 418 
Contact: Sam J. Taylor 


Lehon Company, Bellwood, Ill. 
Contact: Gordon Ellis 


Leslie Welding Company, Inc., Chicago, Ill. 
Contact: Carter H. Leslie 


Libbey-Owens-Ford Glass Company, Toledo, Ohio 
Contact: A. M. Young 


Lipton Staple Company, Dallas, Texas 
Contact: Al Lipton 


Local Trademarks, Inc., New York, N. Y. 
Contact: Signa Ford 


Lowe Brothers Company, Dallas, Texas 
Contact: M. L. Fontenot 


Lumbermen’s Association of Texas, Austin, Texas 
Contact: Dick Watkins 


Lumbermen’s Investment Corporation, Austin, Texas 
Contact: Garland Francis 


Macklanburg-Duncan Company, 
Oklahoma City, Oklahoma 
Contact: Paul Floyd 


Marsh Wall Products, Incorporated, Dover, Ohio 403 
Contact: J. L. Burris 


430-431 


Martin-Senour Company, Dallas, Texas 918 
Contact: E. R. Ulrich 


Masonite Corporation, Chicago, Ill. 401 
Contact: F. O. Marion 


Masury Paints of Texas, Incorporated, Houston, Texas 621 
Contact: Glynn F. Martin 


Maywood, Incorporated, Amarillo, Texas 613 
Contact: Carter Wood 


John C. Mayfield Company, Houston, Texas 
Contact: John C. Mayfield 


McKinney Manufacturing Company, Pittsburgh, Pa. 
Contact: Richard C. Fritz 


Menge! Company, Louisville, Kentucky 
Contact: Henry A. Breed 


Metallon Products Division, Cold Metal Products Company, 
Los Angeles, California 4 
Contact: Arch C. Shafer 


Midway Plastics Manufacturing Company, 
Grand Prairie, Texas 
Contact: L. M. Dabney 


Minnesota Paints, Inc., Dallas, Texas 
Contact: J. S. Begg 


Monarch Marking System Company, Dayton, Ohio 
Contact: C. F. Zeller 


Moncrief-Lenoir Manufacturing Company, Houston, Texas 
Contact: V. H. Prange 


Moses & Cline Forest Products, Dallas, Texas 
Contact: Hobart |. Moses Jr. 


Mound City Paint Company, Dallas, Texas 
Contact: James F. Casey 


National Cash Register Company, Dallas, Texes 
Contact: L. L. Shoemaker 


National Chemical & Manufacturing Company, 
Dallas, Texas 
Contact: Allen C. Redding 


National Gypsum Company, Dallas, Texas 
Contact: J. L. Phillips 
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“ EVERYTHING HINGES ON HAGER /.’ 


C. Hager & Sons Hinge Mfg. Co. + 139 Victor Street + St. Louis 4, Mo. 
Founded 1849—Every Hager Hinge Swings on 100 Years of Experience 
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Exhibitors Booth No. 


National Lead Company, Dallas, Texas 627 
Contact: J. K. Campbell 


National Lock Company, Rockford, Ill. 419 
Contact: H. M. Johnson 


National Plan Service, Chicago, Ill. 425 
Contact: R. V. Winters 


National Steel Products Company, Houston, Texas 533 
Contact: Clyde M. Williams 


Panelboard Manufacturing Company, Inc., 
Englewood, N. J. 707 
Contact: I. C. Bennett 


Patterson-Sargent Company, Fort Worth, Texas 701 
Contact: W. P. Luther 


Peden Iron & Steel Company, Houston, Texas 
Contact: J. R. Moreland 


902-903 


Perma Products Company, Cleveland, Ohio 635 
Contact: E. T. Allen 


Philip Carey Manufacturing Company, Cincinnati, Ohio 503 
Contact: R. F. Turner 


Pittsburgh Plate Glass Company, Dallas, Texas 917 
Contact: R. E. Frederick Jr. 


Powernail Company, Chicago, Ill. 
Contact: A. H. Siewert 


Precision Weatherstrip Company, Chicago, Illinois 
Contact: Edward A. Zegers 


Marion Pugh Lumber Company, College Station, Texas 
Contact: Marion Pugh 


Red Cedar Shingle Bureau, Seattle, Wash. 
Contact: Virgil G. Peterson 


Reynolds Metals Company, Louisville, Ky. 
Contact: T. C. Dyer 


Rounds & Palmer Company, Dallas, Texas 517 
Contact: Dick Palmer 


Ruberoid Company, Dallas, Texas 529-531 


Contact: C. B. Lundin 


Russell & Erwin Division, American Hardware Corporation, 
New Britain, Conn. 
Contact: O. J. Manochi 


Charles Sanford Specialty Fabricators, San Antonio, Texas 108 
Contact: Charles Sanford 





Alexander Schroeder lL ber Company, Houston, Texas 119 
Contact: R. S. Britt 


Seidlitz Paint and Varnish Company, Kansas City, Missouri 501 
Contact: G. R. Seidlitz 


Sheffield Division of Armco Steel Co., Dallas, Texas 206 
Contact: G. P. McCracken 


Sherwin-Williams Company of Texas, Dallas, Texas 112 
Contact: H. H. Menefee 

Sitka Spruce Lumber & Manufacturing Company, 

Kansas City, Mo. 925 
Contact: Earl A. Hogan 


Southern Metal Products Corporation, Memphis, Tennessee 205 
Contact: R. J. Graubman 


Southern Pine Association, New Orleans, La. 416 
Contact: W. H. O’Brien 


Southern Pine Lumber Company, Diboll, Texas 522 
Contact: R. M. Burns 





Southern Yellow Pine Advertising Group, Dallas, Texas 514 
Contact: Erle Racey 


Southwood Corporation, Fort Worth, Texas 704 
Contact: A. F. Haueisen 
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Exhibitors Booth No. 


Stanley Hardware, New Britain, Conn. 326 
Contact: T. J. Meskill 


Starline, Incorporated, Harvard, Illinois 532 
Contact: William C. Moses 

Stebbins & Roberts, Little Rock, Arkansas 830 
Contact: H. W. Russell 

Steel Door Corporation, Birmingham, Mich. 
Contact: Albert E. Horne 

Stephens Company of Dallas, Dallas, Texas 
Contact: W. F. Stephens 

Barney Stewart Sales Company, Oklahoma City, Oklahoma 
Contact: Barney Stewart 

Tennessee Coal & Iron Division, United States Steel 

Corporation, Fairfield, Alabama 
Contact: I. C. Kinney 

Tex-A-Panel Manufacturing Company, Dallas, Texas 
Contact: R. F. Van Allmen 

Texas Dry Concrete Company, Fort Worth, Texas 
Contact: John C. Stewart 

Texas Paint & Varnish Company, Inc., Dallas, Texas 
Contact: O. D. Lightner 

Tiffany Manufacturing Company, Inc., Miami, Florida 
Contact: Alfred Preston 

Tip Top Brush Company, Dallas, Texas 
Contact: Bill Robinson 

Towne Industrial Equipment Company, Inc., 


Dallas, Texas 
Contact: Fred Towne Ill 


910-914 


Tr t Lumber Company, Joyce, Louisiana 409 
Contact: Edwin W. Bird 


Trewax Company, Culver City, Calif. 105 
Contact: J. Fox 


Union Pacific Railroad Company, Dallas, Texas 
Contact: M. A. Arnold 


United States Gypsum Company, Chicago, Illinois 
Contact: C. O. Powell 


United States Plywood Corporation, Dallas, Texas 
Contact: J. B. Burford 


Uvalde Rock Asphalt Company, Azrock Floor Products 
Division, San Antonio, Texas 327 
Contact: J. C. Vynalek 


George C. Vaughan & Sons, San Antonio, Texas 523 
Contact: W. E. Thomas 








Visador Company, Dallas, Texas 719 
Contact: Don Hall 


Wallace Manufacturing Company, N. Kansas City, Missouri 307 
Contact: R. G. Wallace 


Washington Steel Products, Incorporated, Tacoma, Wash. 601 
Contact: Dave Johnson 


West Coast Lumbermen’s Association, Portland, Oregon 619 
Contact: Donald H. Durham 


Western Pine Association, Portland, Oregon 620 
Contact: Joseph W. Sherar 


Weyerhaeuser Sales Company, St. Paul, Minnesota 322-323 


Contact: E. R. Gillis 


Whiting-Adams Company, Inc., Boston, Mass. 919 
Contact: Mrs. H. Gregson 


Sam A. Wing Company, Inc., Dallas, Texas 
Contact: Sam A. Wing Jr. 


Wood Conversion Company, St. Paul, Minnesota 
Contact: M. A. Nicholson 


Wright Sales Company, Inc., Dallas, Texas 
Contact: Don L. Jacobson 


Zegers, Incorporated, Chicago, Illinois 
Contact: H. J. Zegers Jr. 
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BRASS WORKS, INC. 
250 E. 5TH ST. 
ST. PAUL 1, MINN. 


BUILDERS’ HARDWARE SPECIALTIES 


j 
' 








—_— a y DOOR CLOSER 
DOOR CLOSER and CHAIN PROTECTOR No. 90. Self-lubricated. Enclosed shock absorber spring. 


No. 80 with chain hold-up spring. Self-lubricated. 10 year guarantee 


NO. 1981 KNOB = ao NO. 21 ONE-BORE 
TCH . 155 IDEALOX PUSH PULL LATCH 

Only 4" hole thru : AND NO. 151 ‘ 
door. No. 1985 key IDEALATCH 


operated Knob : ! with or without key 


| Solid brass. Simple, 
fast installation. 

a 

| 


i) 
Lock. locking. Only three y NO. 1121 
: 4" holes to install Plated steel and 
stainless steel. 





All Ideal 


aq = , hinges avail- 
HINGES able with 
bronze oilite 

4 


FULL / a HALF bearings for 


MORTISE | | » SURFACE up to 20 times 
longer life on 
| high frequen- 


cy and com- 
mercial doors. 


Double purpose—reverse one leaf- 
full surface and half surface, full 
mortise and half surface. Stainless 
steel, solid brass and plated steel. 











Compact, 
complete 
No. 80-323 or No. 80-324 in- 


time savin : 
$ g } 4 cludes hinges, latch, closer 
sets. V/ and chain. = 


Yew 








No. 33 or 34 includes hinges, { 
latch, new adjustable spring 
and chain. 


ce 
Pt eta 
} WL «| ML aoe — vy 
L  aneemed See ore - 
vu) | 


No. 101 with hold-up spring and double 


ADJUSTABLE DOOR SPRING ae 
No. 66. Quick, simple positive adjustment . . . ‘ STORM DOOR CHAINS 
just turn end in or out. j Extra strong, 
heavy cadmium plated facets 


“QUIKI” 


NEW NO. 10 
WINDOW CONTROL : 
Long life. Stainless steel. Quick in FLEX-IT DOOR STOP 


stallation in new or old windows. Prevents injury or damage—spring 
114" regular, 1” available. steel stop screws into separate base. 
Rubber tip will not mar door 


CABINET CATCH | SNAP-ON SASH LIFT 
Wide latching range ; No. 600. Sturdy, streamlined solid 
No. 77 with ball strike brass—all finishes. Simple to install 
No. 97 with formed strike f or remove. 
No. 87 with both strikes ; 


LOTION OE OSES AB EB 
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Texas Association Has Full Year: Adds 2 Services 


By DICK WATKINS, LAT Secretary 


THE 1956-1957 YEAR of the Lum- 
bermen’s Association of Texas was 
launched with one of the most suc- 
cessful conventions in the group’s 
70-year history. Over 4,800 people 
attended the annual convention and 
exposition in San Antonio last April. 

Elected to head the organization 
were these officers: P. J. Goodnight 
of Dallas, president; Gene Klein of 
Amarillo, first vice-president; Ralph 
Campbell of Fort Worth, second 
vice-president; William B. Carssow 
of Austin, third vice-president; Les- 
ter E. Palmer of Austin, treasurer; 
and A. B. Cover of Seguin, sergeant- 
at-arms. Gene Ebersole of Austin 
was re-elected executive vice-presi- 
dent. Dick Watkins of Austin was 
elected secretary. 

At the San Antonio convention, 
the association gave away a big 
console TV color set as a prize in 
connection with orders placed with 
exhibitors. So successful was this 
innovation, with $750,000 in orders 
placed, that a 1957 Ford hardtop 
convertible will be given away 
similarly at the Dallas convention. 

Following last year’s convention, 
regular association activity resumed 
with the presentation of a series of 
one-day workshops which were held 
over all of Texas. Subjects of the 
workshops were, successively, “Pric- 
ing for Profit,” “Merchandising and 
Advertising for Profit,” and “Man- 
power” — how to find, screen, train, 
motivate, and keep good personnel. 

The Lumbermen’s Association of 
Texas carries out an extensive pro- 
gram of formal educational work. 
Marion C. Pugh, College Station 
dealer, is chairman of the Education 


Committee. A four-year course in 
Building Products Marketing is pre- 
sented at Texas A & M College, 
and to date it has graduated 58 men. 

Each January, a 30-day course is 
presented in cooperation with the 
Institute of Building Material Dis- 
tribution at Southern Methodist 
University in Dallas. Some 550 men 
have completed this short course. 

Executive Vice-President Ebersole 
has just announced the scheduling 
by LAT of two workshops on re- 
modeling and estimating. With Herb 
Lotz as the experienced and prac- 
tical instructor, they will be held 
in Austin, May 6-7, and Amarillo, 
May 9-10. 

Two new services were added by 
the association during the year. A 
Workmen’s Compensation Insurance 
Savings Plan was offered through 
the Bruce Dodson Co. of Kansas 
City. A “Cost of Doing Business” 
survey has been compiled by the 
Bureau of Business Research at the 
University of Texas. 

Under the direction of Ed W. 
Taylor of Houston, chairman of the 
Membership Committee, a state-wide 
survey was made to determine the 
names of all non-member yards in 
Texas. Upon completion of the list, 
a membership drive was launched 
with a list of prizes set up for those 
who brought in new members. The 


awards will be made at the conven- 
tion in Dallas. The drive is expected 
to bring in 150-160 new members. 

In September the LAT board of 
directors approved the purchase of 
a building site for a permanent home 
for the association. It is located at 
Lamar Boulevard and 25th Street 
in Austin. The Building Committee 
is headed by Past-President Harvey 
L. Richards of New Braunfels. Presi- 
dent Goodnight and William S. 
Drake Jr. of Austin are vice chair- 
men. Drake is president of the Lum- 
bermen’s Investment Corp. Plans 
for the new structure are being 
drawn. It will house both LAT and 
LIC offices. 

Founded by members of the Lum- 
bermen’s Assn. of Texas under the 
direction of Drake and managed by 
Garland Francis, the Lumbermen’s 
Investment Corp. has made mortgage 
money available in more than 368 
Texas cities and towns. Many of 
these were too small to get this type 
of service prior to the formation of 
LIC. In its two-year history, LIC 
has provided more than $11 million 
in home mortgage and improvement 
financing for Texas dealers. 

At the mid-year point, LAT figures 
showed that the group hospitaliza- 
tion insurance plan had paid 281 
claims in the preceding 11 months 
for a total of $103,777.73. 

The LAT collection service has 
been recovering an average of over 
$6,000 a month for the membership. 


Three series of one-day workshops were sponsored throughout the state last 

year by the Lumbermen’s Assn. of Texas. They followed four four-day Art Hood 

management workshops the year before. The dealers who attended that at 

Austin are seen below with Hood (second from left in striped tie). Executive 

Vice-President Gene Ebersole is at extreme left in bow tie. Secretary Dick 
Watkins is at far right in blue suit and mustache. 
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FIR PLYWOOD PROFIT POINTERS 


INTERIOR-TYPE 


DOUGLAS FIR PLYWOOD 


PLYZANEL! 


GRADE AD @ 


a 





PROFITABLE: All fir plywood has 
scores of profitable sales opportunities, but 
PlyPanel is likely your best, biggest and 
easiest seller. One of the keys to successful 
merchandising of PlyPanel is an adequate 
inventory—a wide range of sizes and thick- 
nesses — to meet all your customers’ 
requirements. 


DISPLAYS 


SALABLE: Check the list of sales 

points! Lightness, combined with real 

strength, rigidity, and impact-resistance. 

3 Easy-to-work, for the home craftsman—a 

; ; atta erent time-saver for the professional builder. At- 
WORKABLE tractive appearance, simple to finish. Your 


Ree LOOKING customers can be sure of quality when you 
: : sell DF PA Quality-Tested panels. 


SPLIT-PROOF 


1ECES 


PROMOTABLE: Backed by contin- 

uous national DF PA advertising — plus 

real sales helps for your own use. Sales 

tools available from Douglas Fir Plywood 

Association are: folders, do-it-yourself 

plans, envelope stuffers, ad mats, displays. 7 I "HOW TO” 
Write for samples, complete information! cc ae - 


FOR COMPLETE INFORMATION 
TRI RS Me) Bold 7 7) to Le about fir plywood sales tools, including 
samples, write (USA Only) Douglas Fir 


You iohd-Loa MA Ze] Oh ma -leoleha-Gdlola ll @- tale Ma] ol-t- bart tlt) epee 
P y P ¢ P ) Plywood Association, Tacoma 2, Wash. 


when you sell fir plywood carrying the DFPA trade- 
mark—your assurance of quality-tested panels. 
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JOHN D. LOCKTON 


Portrait by Fabian Bachrach 


. General Electric People Have Purchased 
More Than #513 Million in Savings Bonds 


“Since the inception of the Payroll Savings Plan for the 
systematic purchase of Series ‘E’ Bonds, May 1941, 
General Electric people have purchased more than 
$513,000,000 in Bonds. 

“Since October 1948, when the General Electric Com- 
pany’s Savings and Stock Bonus Plan was installed, the 
Company has contributed, as a bonus on Savings Bond 
purchases — 962,000 shares of General Electric stock, 
worth $21,000,000 at the time of contribution and 
$58,000,000 currently. 

“Our Bond-buying employees are truly shareholders 
in America—building their personal se curity and aiding 
the Government in its effort to mz anage the national de bt 


in a way that is not inflationary. 

“As Savings Bonds Chairman of New York State, I 
have undertaken the important job of encouraging other 
companies to install the Payroll Savings Plan as a service 
to their employees. I am proud of the fact that New 
York State has more than 800,000 systematic savers en- 
rolled in the Payroll Savings Plan.” 

JOHN D. LOCKTON, Treasurer 
General Electric Company 

For help in installing the Payroll Savings Plan . . . or 
for assistance in building employee participation in an 
existing plan, write to: Savings Bonds Division, U. S. 
Treasury Department, Washington 25, D. C. 


The United States Government does not pay for this advertising. The Treasury Department 
thanks, for their patriotic donation, the Advertising Council and 


SOUTHERN BUILDING SUPPLIES 
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HELPFUL BOOKLETS Free! 


On this and subsequent pages of S-B-S, you are offered an 

excellent selection of literature on new Building Materials and 

Products. For free copies of this helpful literature, just fill in 
and return the handy postage-paid reply card below. 


101-B. BUILDING PRODUCTS. an new 68-page 110-B. PLASTIC WATER 
ee presen lin 


- 


= 
ae 


es, 
~ gt dividers, and Derhess Co., Dest SBS, on 
products Neva Si Sales Co., Iowa. 


oe. woop 


fe 


E 


192-B. WOOD DOORS AND WINDOWS. A folder 
and sheet 


reof coating. Gardner show Rimco- and Jobs. Curtis 
SBS, P. O. Box 5776, Tampa, Fla. a ents in dis Service Bureau, Dept, SBS, Clinton, lows. 
Rock Island Mill 


103-C. BUILDING SPECIALTIES. | Joist b 112-B. IRON RAILING AND COLUMNS. Folder 
timber te tilaters, explains installation complete ornamental iron 
bE by Cleveland § falties job ‘ter nd installation Versa Products 
Dept. SBS, 3761 E. 9ist Street, Cleveland oo ee oe ew fee 


14-C. FIBER-G: pace 5 PANELS. Colors and sppll reproduced Pine Assn. t. 108-D. STEEL FRAME BUILDINGS. Eight-page 

cations of Lascolite fiber-giass SBS, ff. . A A, brochure shows standard 

pm nina new folder. inciades 1 and varied uses of Dixisteel - 

‘or 04-B. phage nd ROOFING, ASBESTOS SIDING. It - 

SBS, 2939 South Sunol Drive, Los on Folder chase ue C8, ae pm ge oe A %, x Atlantic. Steel ‘Oe Dept 
shin; juare- and ws - Divisien, . Box tlan 
a g ."” Booklet “hows installations of ee ” —e olen 
R asbestes clapboard siding. gy ng 114-B. VENTILATORS. The Leslie line of ventilat- 
Dept. SBS, 500 Fifth Avenue, New York 36, N. Y. 


Terms No. 5,” explains conditions and 105-B. ALUMINUM PRODUCTS. Weather-Proof 
teak Brn sprece and’ Wenterh Ted cedar Wea aluminum products are described in four folders: 
spruce, red cedar, West adjustable window awnings; triple-track combina- 

Dept. SBS, 1410 8. W. hung storm- 

Portiand. } ~ screen doors; r~" combination storm-screen door 

with self-storage compartment. Weather-Proof Co., 

Dept. SBS, 1407 E. 40th Street, Cleveland 3, Ohie. 


106-B. FIR PLYWOOD FACTS. Available ie deal- 
ers and their employees for — home addresses 





page on ’ Sr a aoe tae ae 
ani ows - 
‘Alence Jr. Single Hung Alumin Windows. ods of “y enameled ps A ne 
Corp., Dept. SBS, 2501 Wrez- Uses of backerboard and accessories 
Road, Houston 5, Tex. explained. Lifeguard Industries, Inc., Dept. SBS, 
108-C. PLASTIC-FINISHED PANELS. Full-color 2425 Gilbert Avenue, Cincinnati 6, Ohio. 
line of Marlite 108-B. WOOD KITCHEN CABINETS. The Dixie 
Maid line of wood a ~ 4 — = 
and corners come birch, w yellow 
pink, i. hanes ae id describ pine ogany stock. Prod 
all. Full Disto Biei® Litchen Jumbo pest Dept. SBS, 1045 East Sist Street, Hialeah, 
cards also available from D Cab’ 
————— Eee em 118-B. WOOD WINDOW WALLS. Complete line 
of Andersen —_ window 
109-B. WOOD AND MASONRY ,TOOLS. Catalog yon ge light a 
No. 66 in 40 pages shows and the in deta —— S 571 and in a 
thisels, panebea, noe d te r —y Fiexivents, > aes viding. 
masonry an e - clude % 
ters, Ciueinnatl” Teel Co., t. SBS, 2006 Waver- oa Pressure-Seal units. 
ly Avenue, Cincinnati 13, Oh 
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FILL IN DATE OF ISSUE 
Send me these FREE Catalogs and Bulletins .. . 


23-B. BITUMINOUS SEWER PIPE. “Tips for 

stalling Orangeburg Pipe and Fittings’ details 
roblems encountered in various types of and 
ists six tips on trenching and backilling. It shows 
how pipe easily sawed to fit. Orangeburg Manu- 
facturing Co., Inc., Dept. SBS, Orangeburg, N. Y. 


1-A. FLUSH DOOR INSERTS. Catalog shows 
Dixilite glazed inserts. Dixilouver door louvers, 
and a decorative = — ee 
inserts packa oe 

selling. Georgia Art Supply ¢ Co Dept. SBS, 280 
Garnett Street S. W., Atlanta , Ga. 


2-A. RUST-RESISTANT NAILS. Pocket-size hand- 
book gives specifications | rust-resistant Storm- 
guard nails, double-dipped in molten —. Shows 
85 styles and sizes with chart of uses. W. H. Maze 
Co., Dept. SBS, 400 Church Boulevard, Peru, Il 


1-I. WINDOW AND CASING. Consumer brochures 
show and describe the Altex Carolina aluminum 
vertical glide window unit and the Altex Alum- 
= wee combination aluminum and wood casing 

flange-type windows. Altex Engineering Co., 
Dept, SBS, 120 Industrial Road, Summerville, 8. C. 


45-B. MORTAR CEMENT. “Facts and Tables for 
the User of Mortar Cement” is a booklet covering 
Penn-Dixie products and uses. It includes ratios 
for mixing mortar, and estimating guides. Penn- 
Dixie Cement Corp. Py SBS, 60 East 42nd 
Street, New York 17, N. 


101-C. PLYWOOD PRODUCTS. The Weldwood 
catalog (AIA ind No. 19-F) contains descriptions, 
recommended sizes, and approximate prices 
for every poly "in the Weldwood plywood line. 
All species and patterns shown in full color. United 
States a og 5 Dept. SBS, 55 West 44th 
Street, N. Y. 36, ig 2 


43-D. FARM BOOK. Sixteen-page book shows uses 
of Celotex products in service buildings and homes. 
It includes detail drawings of a eee — 
tribution to farm building or remodeling 

The Celotex Corp., Dept. SBS, 120 8. Lasalle 5 ., 
Chicago 3, Ill. 


3-A. PACKAGED DOOR INSERTS. Southern Door 
a Co., Inc., Dept. SBS, 46 Westland Boulevard 

"Atlanta 10, a., offers a catalog tha 
chows, its lights, louvers, and | plants for or flush doors. 


and Royaiplants. 


1-K. METAL LATH, ACCESSORIES. Colorful cata- 
log brochure shows and i onan types of metal 
lath, accessor! partition systems of the 
Alabama Metal Lath Co., Dept. SBS, P. O. Box 
992, Birmingham, Ala. Tables give fire test data 
and sound transmission loss for the partitions. 


2-K. WINDOW, DOOR PRODUCTS. Vulco alu- 
minum screens and jalousies, ing 

Superior and Ideal storm sash, Dura-Bilt screen 
doors and —e storm doors, hardware and 
tools are described in the ‘‘Versatile Vulco”’ cata- 
log. Vulcan Metal Products, Inc., Dept. SBS, 2801 
Sixth Avenue South, Birmingham, Ala. 


39-B. METAL MOLDINGS. A 20-page catalog shows 
full line of Premier = + stainless steel 
moldings and trims. ti 
dimensions, and Rng Metal Trims, — Dept. 
SBS, P. O. Box 1072, Youngstown, Ohio. 


1-L. CEDAR-SHAKE PACKAGE, Literature de- 
scribes a handy consumer package of Shakertown 
Glumac shakes, mate -color nails, and “Jiffy 
Corners.”” It shows how corners make a tight fit 
on outside w: Perma Products Co., Dept. SBS, 
20310 Kinsman Road, Cleveland 22, Ohio. 


33-B. MASONRY WALL REINFORCEMENT. Bul- 
letin gives specifications and shows Dur-O-WaL 











HELPFUL 
BOOKLETS FREE! 





masonry wall reinforcement with cavity, bonded, 
coursed, or stacked course masonry wall, and wall 
with plaster. Dur-O-WaL Products of Alabama, 
— . Dept. SBS, P. O. Box 5446, Birmingham 7, 


4-D. ASBESTOS-CEMENT PRODUCTS. Several 
brochures and folders—several in full color—show 
Century | No. 5 Fen Shingles; Apac all-purpose 
bo: and wallboards for 
interior and exterior use; | any corrugated 

estos sheet. Keasbey and Mattison Co., Dept. 
SBS. Ambler, Pa. 


‘ e. PANEL WOOD WINDOWS. Brochure shows 
nel are used as fixed 


Neti 











picture units, large casement windows, single awn- 
ing units, or st fo’ or ating —_ 
ing units. Another b wo tt deu- 
ble-hung wood units. National *Woodworks, Inc., 
Dept. SBS, Box 5416, Birmingham 7, Ala. 


1-D. ASPHALT ROOFING, SIDING. Flintkote 
shingles and asbestos-cement sidings are shown 
in full color in a catalog for dealers and cus- 








18-B. WALLBOARDS. hye 3 Merotase presents 
Plastergon’s complete of laminated fiber wall- 
boards, Lockaire Painteote interior, and Asphaltic 
sheathing Snoutathing Free samples. Plas- 
tergon Wall Board Co., Dept. SBS, Station B, 
Buffalo 7, N. ¥. 


15-B. LUMBER PACKAGING. “How t 
Lumber with Waterproof Paper for Shipment and 
Storage!”’ is a booklet that explains how te = 
a eo — per for shipping, storage, 

es. Amer t Corp., D t) ae 
tleboro, Mass. — om 


14-B. TENSION SCREENS. New dealer sales 
using bn yee par 
aluminum screens and shows photographs of 
dealer making a sale, with his sa to the 
customer. Rudiger- — Co., SBS, Inter- 
national Trade Mart, a, a, 12, La. 


2-B. VITRIFIED CLAY PIPE. Concise folder de- 

scribes advantages of Dickey Perma-Line pipe for 

house sewers and drains. It shows how built-in, 

Dickey Clay LA x. =P installation. W. 8. 
ickey y Man uring Co., Dept. SBS, P. O. 
Box 2028, Kansas City 42, Mo. ; 


101-D. WEATHERSTRIP SASH psa, “Today 
—Quality Sells the Home 2 an eight-page 
folder about the use of Zegers Dura-seal metal 
weatherstrip and sash balance in double-hung 
wood windows. A 12- “page booklet p 

to Zegers, ae, = SBS, 
8090 South Chicago ‘Avenue, Chicago 17, IL 


102-D. ALUMIUNM SLIDING GLass DOORS. 
“The Decorators Touch” is a four-page folder 
which gives specifications and installation coamtnes 
for “Tropicana” aluminum sliding 

Daryl Products Corp., Dept. SBS, 7240 N. E. oath 
Avenue, Miami, Fla. 


103-D. PACKAGED ouasss. 








tomers. Complete data are given on strip shi 
insulation products, built-up and roll roofing and 
accessories. Flintkote Co., aot SBS, 30 Rocke- 
feller Plaza, New York 20, ¥. 


1-G. ALUMINUM SCREEN. Burns aluminum ten- 
— screens, full-frame screens, and screen cloth 

described in an envelope-size folder. Catalog 
chest lists advantages of the aluminum frame 
unit. Dodge Wire Corporation, Dept. SBS, 249 
Spring Street S. W., Atlanta, Ga. 


19-B. PANEL WINDOW UNIT. The Zuber Beauti- 
Vue panel window unit is described in a two-color 
folder. It shows how a toxic-treated, ponderosa 
pine unit can be used singly, in groups, ribbons, 
and stacks. Tl The folder _ covers Dixon Weather- 
Lok double-hung units. Zuber Lumber Co., Dept. 
SBS, P. O. Box 964, Atlanta 1, Ga. 


13-B. INCINERATORS. Donley incinerators for 
homes, apartments, and other buildings are shown 
in a new catalog. Complete technical data are 
given for flue-fed, floor-fed, garden, and prefabri- 

cated steel models. Donley Brothers Co., Dept. 
SBS, 13932 Miles Avenue, Cleveland 5, Ohio. 


24-B. ASPHALT ROOFING MATERIALS. Four- 
page catalog insert gives 
descriptions of uses, and directions for both cold 
and hot applicattons. It covers asphalt roofing and 
coatings and cements. Lion Oil Co., Asphalt Sales, 
Dept. SBS, El Dorado, Ark. 


20-B. PLYWOOD PANELING. “Harbor Piywoods 
for Homes Give More Value . . . Inside, Outside” 
is a consumer brochure which shows installations 
of Harborite Ps ag siding, grooved panels, smooth 
panels, and 8 Hardboard select cabinet panels. 
Harbor Plyw Corp., Dept. SBS, Box 940, Aber- 
deen, Wash. 
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o! 
_. They are easily installed and require 
minimum warehousing. General Products Co., Inc., 
Dept. SBS, Fredericksburg, Va. 


104-D. INSULATING ROOF DECK. A_ 20-page 
brochure, ‘‘New Dimensions In Ceiling Design,” 
shows and describes roof deck designs, cost com- 
parisons, beam sizes, construction detail, and ap- 
plication tips. Insulite Division of Minnesota and 
Ontario Paper Co., Dept. SBS, 500 Baker Building, 
Minneapolis 2, Minn. 


105-D. FARM STEEL PRODUCTS. “Farmers and 
Ranchers Handbook’’ in 76 pages supplies data on 
specifications and plans for the use of steel ma- 
terials for fencing and roofing on farms. Hand- 
book also includes meat-cut charts, household helps, 
teen-ager tips. Tennessee Coal & Iron a of 
U. 8. Steel Corp., Dept. SBS, Fairfield, Ala. 


106-D. WOOD AND METAL SCREWS. Southern 
Screw Co., Dept. SBS, Statesville, N. C., offers a 
useful folder of “Instructions for pees and 
Using Wood Screws and Sheet Metal Sc 


107-D. SLIDING DOOR HARDWARE. coma door 
hardware, folding doors, drawer slides, drapery 
hardware are illustrated and described in folder. 
It will help save hardware selection time. Grant 
Pulley and Hardware Corp., Dept. SBS, 31-35 
Whitestone Parkway, Flushing, N. Y. 
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NO POSTAGE REQUIRED 


Write in the code numbers of the HELP- 
FUL BOOKLETS of which you want FREE 
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more information. Fill in your name, 
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and mail today! 
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Also use this handy postage-paid reply 
card for requesting information on items 
featured in PRODUCT PARADE, PROD- 
UCT BRIEFS and S-B-S ADS. 









the best screen for 
every type of opening!" 


Fe) 


TENSION-tite 


America’s most popular screen 
for double-hung wood windows 


Millions of these all aluminum screens are now in 
use. Because of their long, trouble-free life they are 
proving to be by far the most economical screen for Trouble-free Tension- l 
double-hung windows. Thus every year Tension- : . tite’s have no springs g 
tites replace more and more old-fashioned screens. blind st 
In addition, you will find them first choice with % Gmc sOp 4 
builders and contractors for new construction. { ~ hardware .#@ 

~ 7 
/ ~ a a 


Frame is made in one 
piece. It is formed for 

qstrength with mini- 
% mum weight 


mua 


r 
| 
I 
| This shows the cross- 
4 section of our 

\ standard alu- 

% minum frame 


™ screen 
“Wien anal 


One-piece Tra-frame Standard aluminum 


frame screen 
screens for metal sash... 
This is the first and only aluminum screen Standard 4-piece frame with reinforced 
corners and aluminum U-shaped spline is 


made entirely by machine. Engineered for C 
efficiency, economy, & neater appearance. also available from our Toccoa, Ga., plant. 


RUDIGER - L NG CO. 





INTERNATIONAL TRADE MART, NEW ORLEANS 12, LA. 
2701 EIGHTH ST., BERKELEY 10, CALIF. 
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INSULATING ROOF-DECK SLAB 


A new insulating roof-deck slab pro- 
vides, in one material and operation, 
a roof deck, finished ceiling in open- 
beam construction, and insulation 
against heat or cold. The deck slabs 
are made of three or more lamina- 
tions of wood-fiber board bonded 
with a strong adhesive by Johns- 
Manville, Dept. SBS, 22 East 40th 
Street, New York 16, N. Y. 

The slabs are 2’ wide by 8’ long. 
They come in thicknesses of 114”, 2”, 
or 3”, depending on amount of in- 
sulation. 

Deck sections are dropped into 
place with one motion and nailed 
directly to the roof framing mem- 
bers. They fit each other without 
sledging or shifting. The underside 
of each slab is factory-finished with 
a fire-resistant white paint. 

Write P162 on reply card, page 68. 


HIP-ROOF VENTILATOR 


Leslie’s new hip-roof ventilator with 
a 4” wide flange facilitates quick, 
weathertight installation, according 
to the Leslie Welding Co., Inc., Dept. 
SBS, 2943 West Carroll Avenue, Chi- 
cago, Ill. It is made of .025” alumi- 
num or 26-gauge galvanized steel. 

The ventilator has 41 square 
inches of free area, and is screened 
to exclude insects and birds. A baffle 
under the rear of the hood and a 
weather flange around the top of the 
stack keeps out rain and snow. 

An 8” diameter stack accommo- 
dates round duct for kitchen fan 
applications. 

Write P163 on reply card, page 68. 


70 


or NEW 
PRODUCTS 


STAPLING TACKER KIT 


Bostitch, Dept. SBS, 1036 Mechanic 
Street, Westerly, R. I., offers a “Tack 
It Yourself” kit. It consists of a 
Bostitch T-5 stapling tacker, instruc- 
tion sheet, 1,000 9/16” staples for 
ceiling tile and panels, and 1,000 3” 
staples for insulation and screens. 
Also included is an eight-page book- 
let, “The Quickest, Easiest, and Best 
Way to Install Insulation and Ceiling 
Tile.” 

A “rolled-into-one” item, the kit 
serves as a display unit, a compact 
take-home package, and a handy 
storing case in wood-grain finish. 

Write P164 on reply card, page 68. 


GABLE-END VENTILATORS 


A new sectional type aluminum 
gable-end ventilator to fit roof 
pitches of 4” and 5” rise per foot is 
announced by the Louver Manu- 
facturing and Supply Co., Dept. SBS, 
3605 Wooddale, Minneapolis, Minn. 
Made of heavy gauge aluminum, 
each ventilator section comes com- 
pletely assembled, with 8’ x 8’ mesh 
bug screen installed. 

LoManCo sectional louvers can be 
used as individual louvers or as- 
sembled as parts of a larger triangu- 
lar ventilator. 

The eight basic sections in various 
combinations can make triangular 
louvers with base length sizes of 4’, 
6’, 8’, 10’, and 12’. 

Write P165 on reply card, page 68. 


WOOD-FIBER CEILING 


Forestone is a fissured wood-fiber 
ceiling material with high sound ab- 
sorption. It is 9/16” thick and cut 
into 12” x 24” tiles, center-scored 
to simulate 12” x 12” tiles. The edges 
are tongue-and-groove with an ex- 
tended flange for hidden nailing or 
stapling. 

Combining beauty and economy, 
the wood-fiber acoustical ceiling tiles 
are available through Simpson Log- 
ging Co., Dept. SBS, Shelton, Wash. 

Write P166 on reply card, page 68. 


PLASTIC STORAGE DRAWERS 


Drawers of Bakelite phenolic plastic 
for built-in storage units are molded 
and sold by Knoll-Drake Products, 
Inc., Dept. SBS, 120 East 56th Street, 
New York 22, N. Y. 

The plastic seamless drawers come 
in three sizes: 34%” wide and 
7-3/16” high; 3434” wide and 3-9/16” 
high; 17%” wide and 4-5/16” high. 
All are 18-3/16” deep. The drawers 
are in a lustrous black finish, or with 
extra-tough, spray-coated gray or 
white fronts. 

These drawers are said to be easy 
to install, non-sticking, easily clean- 
ed. They have rounded corners and 
smooth edges “that won’t snag.” 

Write P167 on reply card, page 68. 


WOOD KITCHEN CABINETS 


“Triple-H Kitchens,” the 1957 Kitch- 
en Maid line of kitchen cabinets and 
convenience units, are grouped in 
three separate lines by Kitchen Maid 
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HERE AND IN our PRODUCT BRIEF parade on pages 93-97 altogether 

are presented 101 NEW PRODUCTS for your consideration. Manufac- 

turers have introduced them recently for dealers to sell profitably or 

else to use in their business operations for greater efficiency and econ- 

omy. For more information on any of these NEW PRODUCTS, fill in 

the postage-paid reply card on page 68 of this S-B-S, tear it out, and 
mail right away. 
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Corp., Dept. SBS, Andrews, Ind. 
These are Heritage, Hospitality and 
Holiday. 

Two distinct style motifs (Shadow- 
Line and Flo-Line), a choice of 
three natural wood finishes, five 
standard enamels or optional match- 
ing colors, six choices of hardware, 


and more than 30 convenience fea- 
tures highlight the three Kitchen 
Maid lines. 

All cabinet doors are guaranteed. 
Following Kitchen Maid’s traditional 
hardwood construction, all cabinet 
frames are joined by depressed 
spiral-grooved dowels, and are se- 
cured with glued, double-nailed re- 
inforcing blocks. 

Write P168 on reply card, page 68. 


BUILT-IN BROILER OVEN 


A new. clock-controlled, built-in 
oven-broiler with an _ automatic 
meat thermometer features a “Roto- 





Roaster” rotisserie and silicone door 
seal. It is made by Caloric Appli- 
ance Corp., Dept. SBS, 12 S. 12th 
Street, Philadelphia 7, Pa. 

The oven is 1144” deeper for great- 
er cooking capacity. Style changes 
to complement top burner units give 
the unit a modern appearance. The 
oven-broiler comes in porcelain en- 
amel finished in white, black, cop- 
pertone, pink, pastel green, pastel 
yellow and blue, and bright and 
satin metal finishes. 


Write P169 on reply card, page 68. 


BEVELED PLYWOOD SIDING 


Harbor Plywood Corp., Dept. SBS, 
Aberdeen, Wash., claims another 
“first” with its new product Har- 
borite beveled siding. 

This new siding material has a 
medium-density 
resin-impregnated fiber that has 
been fused permanently to one side 
of exterior type Douglas fir ply- 
wood. It has a rabbeted lap that 
provides automatic alignment of 
courses. 


Harborite beveled siding is said 
to be long wearing, economical, and 
easier to apply, paint, and handleé 
than some other siding materials. 

Write P170 on reply card, page 68. 


PLYWOOD SHEATHING 


“PlyScord with Exterior Type Glue” 
is a new plywood sheathing panel 
with 100% waterproof glue. The 
panels are for use under difficult 
exposure conditions or in areas for- 
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overlaid face of 


bidding the use of interior-type ply- 
vood sheathing. Discretion is urged 
the Douglas Fir Plywood Assn., 
Dept. SBS, 1119 A Street, Tacoma 
2, Wash., in using the panels where 
permanent exposure to severe con- 
litions of weather and moisture pre- 
all 
Hot - pressed synthetic phenolic 
sin glue-lines are performance re- 
irements but “D” veneer is per- 
nitted for inner plys and backs. 
The improved panel’s performance 
equirement differs from that of 
tandard exterior-type grades for 
permanent outdoor exposure which 
‘equire a high quality “C” veneer 
better throughout the panel. 
Write PI71 on reply card, page 68. 


PRIMED BOARD SIDING 


nsulite primed siding is a new 
vood-fiber building product which 
has no structural or surface grain, 
<nots, or slivers. Its “Weatherdrip” 
edges keep side-walls dry and re- 
juces water damage. It will not split, 
splinter, or crack from nailing, but 
t offers maximum resistance to paint 
blistering, according to the Insulite 
Division of the Minnesota and On- 
tario Paper Co., Dept. SBS, 500 In- 
vestors Building, Minneapolis 2, 
Minn. 

The primed siding is available in 
three forms. For horizontal lap ap- 
plication, it is %” thick, 12” wide in 

(Continued on page 74) 








Butt-Weld e Trussed Design 


Dun-O-walL 


Rigid Backbone of Steel 
for EVERY Masonry Wall 








More Than 8,000 
Dealers stock Dur-O-woLl 


What an 
X-Ray 
would show 
where Dur-O-wal is used in 
every second course 16" c. toc. 


Call your 
nearest distributor 
or write Dept. 3-B 


additional 


information |. fe j 


Dun-0-wa 


Dur-O-wal Diy., Cedar Rapids Block Co., CEDAR RAPIDS, IA. Dur-O-wal Prod., 
Inc., Box 628, SYRACUSE, N.Y. Dur-O-wal of Ill., 119 N. River St., AURORA, ILL. 
Dur-O-wal Products of Ala., Inc., Box 5446, BIRMINGHAM, ALA. Dur-O-wal 
Prod., Inc., 4500E. Lombard St., BALTIMORE, MD. Dur-O-wal Div., Frontier Mfg. 
Co., Box 49, PHOENIX, ARIZ. Dur-O-wal, Inc., 165 Utah St., TOLEDO, OHIO | 
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For shingles, siding, 
sheathing and subflooring 
choose 


RED CEDAR 


one of the dependable woods from 


the Western Pine mills 


This strong, decay-resistant, even-textured, 
aromatic wood is used wherever durability 
and non-warping are important. Entirely 
resin-free, it takes and holds glue, paint and 
stains. It is one of the finest wood insulators. 
And it is carefully dried, insuring lower main- 
tenance cost, more accurate sizing, improved 
woodworking qualities. 


Write for FREE illustrated Facts 
Folder about Red Cedar to: Western 
Pine Association, Yeon Building, 
Portland 4, Oregon. 





The Western Pines 


Idaho White Pine | and these woods from 
| the Western Pine mills 


WHITE FIR - INCENSE CEDAR 
RED CEDAR + DOUGLAS FIR 
ENGELMANN SPRUCE 

| LODGEPOLE PINE - LARCH 


Ponderosa Pine 


Sugar Pine 


are manufactured to high standards of seasoning, grading, measurement 


TODAY'S WESTERN PINE TREE FARMING 
GUARANTEES LUMBER TOMORROW 





SOUTHERN BUILDING SUPPLIES for APRIL, 1957 




















Dealers all over the country applaud 
AFCO's new expanded line of complete 
wall panel surfaces. Newly added are 
AFCO Marble-Board and AFCO Wood- 
grains. Here are wall panels your cus- 
tomers will want. Nowhere else will you 


find such beauty of color and patterns. : MOULDINGS 
If you are not familiar with AFCO, ask A complete line of quality 


your jobber, or write us. extruded aluminum with all 
face metal or nosings chro- 


modized — never rub off 

P black — at no extra cost. 

TIL-LITE Four-inch tile squares Also Cap, Divider, and Base 

with AFCO's” exclusive tangential wae, in all AFCO colors of hard- 
scoreline. ee board mouldings. 


GLO-LINE The modern pattern > 
—eighf-inch horizontal lines a har- A 3 MARBLE PATTERN 
mony and beauty. \ ee New and attractive, a true 
ei . reproduction of beautiful 

Verdi Antique marble avail- 


HI LITE An unbroken mass of . ee able in nine compatible 
gleaming baked enamel to harmonize colors. 
with other wall finishes. 


WOODGRAIN PATTERNS 


The beauty of AFCO 
woodgrains will amaze 
you. Available in maho- 
ganies, oaks, walnuts, 
birch, and fruitwood. 


DISPLAYS FOR DEALERS 


Free displays for dealers—attrac- 
tive and practical counter displays, 
boxed samples, literature, all back- 
ed by national advertising. 


NEW AFCO WATERPROOF CEMENT 


New formula of superior agents 
dressed up in a bright new label. 


For satisfactory adhesion recom- 
mend AFCO Waterproof Cement. 


ALEXANDRIA, LOUISIANA 














MORE NEW PRODUCTS 


(Continued from page 71) 


8’, 12’ and 16’ lengths. Vertical groov- 
ing panels are %” thick, 4’ wide, 
and 8’ long. The siding panels with- 
out grooves are 1%” thick, 4’ wide, 
8’ long. 

Write P172 on reply card, page 68. 


PREFINISHED PLYWOOD 


Real wood plywood panels are pre- 
finished by the Welsh Plywood Corp., 
Dept. SBS, P. O. Box 5126, 207 Scott 
Street, Memphis, Tenn., with a deep, 
permanent wed-in-the-wood finish 
which is said to withstand dirt, 
grease, ink, and ordinary chemicals. 

Standard panel size is 4’ x 8’ x 4”. 





The panels are packed six to a 
heavy cardboard box that contains 
complete installation and instruction 
sheets. 

Welsh Match Stain eliminates 
guesswork in staining moldings, 
doors, and cabinets to match the 
Ply Welsh panels. Color blended 
putty sticks are made to fill nail 
holes. 

Write P173 on reply card, page 68. 


AIR CONDITIONERS 


Two new model room air-condition- 
ers—Year ’Round in %, 1, 1% and 
2 hp. sizes and Slim Lo in % and 1 
hp. sizes—are announced by Amana 
Refrigeration, Inc., Dept. SBS, 
Amana, Ia. Both air-conditioners 
feature a washable, invisibly plas- 
ticized fabric front. The Year Round 
fabric front is replaceable, to match 
any color scheme, but the Slim Lo 
fabric front is not replaceable. 

Both Year ’Round and Slim Lo 
models are 18” high—and designed 
for flush-mounting in double-hung 
windows. Their activated charcoal 
filters trap odor in addition to dirt, 
dust, and pollen. Of vibrationless 
design, they have a single glider 
control for six weather combina- 
tions. This home climatizer comes 
in 2 and 3% hp. sizes. 

Write P174 on reply card, page 68. 
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BATHROOM CABINETS 


The new Bennett Bilt line of medi- 
cine or bathroom cabinets includes 
fluorescent side lighted, top lighted, 
and unlighted units. Available in 
three sliding door models — petite, 
deluxe, and king size — they are 
offered by the Bennett Manufactur- 
ing Co., Dept. SBS, Alden, N. Y. 

These nine models for standard 
wall openings offer a wide selection 
for any size bathroom or powder 
room. The self-contained light fix- 
tures are ready to connect with 
nothing to assemble. 

Styled in white baked-on enamel 
over stainless steel, these all-welded, 
one-piece cabinets have 4” thick 
polished plate-glass mirrors, eight 
shelf adjustments, a combination 
toothbrush holder and shelf bracket, 
and discarded razor blade slot. 

Write P175 on reply card, page 68. 


BRASS PLUMBING FITTINGS 


The Eljer Division of the Murray 
Corp. of America, Dept. SBS, 3 
Gateway Center, Pittsburgh 22, Pa., 
announces a new line of brass fit- 
tings for Eljer bathtubs, lavatories 
and toilet tanks. 





These brass fittings include hood- 
ed faucet handle, toilet-tank lever 
handle, bath faucets, shower head, 
and overflow plate. 

Write P176 on reply card, page 68. 


AIR CONDITIONER-HEATER 


A new “dual purpose” room air- 
conditioner uses a heat convector 
connected to steam or hot-water 


pipes to heat like a radiator in win- 
ter. The same fan that circulates 
cool air in summer also circulates 
the warm air. 

Only 31” wide, the unit is a flush- 
fitting, wall-mounted unit designed 
to fit under a window. Its capacities 
are % or 1 hp. 

The air-conditioner is a product of 
Westinghouse Electric Corp., Dept. 
SBS, 246 E. 4th, Mansfield, Ohio. 

Write P177 on reply card, page 68. 


BATHROOM ACCESSORIES 


A new line of ceramic-on-steel bath- 
room accessories is being introduced 
by the Starfire Division of the Bet- 
tinger Corp., Dept. SBS, Waltham, 
Mass. It includes soap-and-grab fix- 
ture, paper holder, soap holder, 
tumbler holder, and towel racks that 
complement Starfire ceramic - on - 
steel wall tile. 

The bathroom accessories also are 
guaranteed against crazing, crack- 
ing, or color-fading for the life of 
the building, according to the manu- 
facturer. At minimum cost they can 
be installed directly on “dry walls.” 

Write P178 on reply card, page 68. 


SHOWER RECEPTOR 


Effecting a great savings to builders 
over conventional types of shower 
receptor, the Dudley fiber-glass pre- 
formed shower floors come in sizes 
and shapes to fit any installation. 
They are made by the Dudley Corp., 
Dept. SBS, P. O. Box 143, Santa 
Clara, Calif. 

The shower receptors are said to 
cost less than the average tile in- 
stalled. No paper, copper, or lead 
pan is needed. 

The fiber-glass receptors come in 
pink, beige, green, and blue, in five 
sizes. Three shapes are offered — 
square, rectangular, and square 
with a neo-angle curb. 

Write P179 on reply card, page 68. 


STEEL BATH FIXTURES 


The new Crestmont line of enameled 
steel bathroom fixtures includes six 
types of bathtubs, five styles of lava- 
tories, and 12 models of kitchen 
sinks. It is offered by Crane Co., 
Dept. SBS, 836 S. Michigan Avenue, 
Chicago 5, III. 

The fixtures are made of vitreous 
china, Duraclay, enameled cast iron, 
and enameled steel. The steelware 
is about one-third the weight of cast 
iron, simplifying handling and de- 
creasing installation costs. 

These Crestmont fixtures come in 
this choice of colors: white, citrus 
yellow, French gray, pale jade, shell 
pink, sky blue, and sun tan. 

Write P180 on reply card, page 68. 
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VERTICAL JET PUMPS 


Single- and two-stage vertical jet 
pumps are new additions to the 
Rapidayton Champion line of the 
Tait Manufacturing Co., Dept. SBS, 
500 Webster Street, Dayton 1, Ohio. 

The single-stage pump has a 1% h.p. 
capacitor motor up to 810 g.p.h. The 
two-stage pump is equipped with 
%, %, 1, and 1% hp. capacitor 
motors up to 1220 g.p.h. 

The pumps are said to be easily 
primed and installed. The motor 
shaft does not touch water because 
it is coupled to impellers outside of 
the pump. Standard parts are inter- 
changeable with other Rapidayton 
pumps. 

Write P181 on reply card, page 68. 


GAS INCINERATOR 


The Imperial is a new appliance- 
styled gas-fired home incinerator for 
indoor disposal of trash and garbage. 
It is made by the Majestic Co., Inc., 
Dept. SBS, Huntington, Ind. 

The gas burner has a complete 
safety shut-off, automatic timing of 
the burning cycle, and a stainless- 
steel flame spreader for six points of 
flame impingement instead of one. 

The pilot burner is non-aerated so 
that dust and lint can not cause 





it to clog. Easy-to-reach controls are 
mounted on a counter-height top. A 
foot-pedal loading door operator is 
an added convenience. 

Write P182 on reply card, page 68. 


WALL-HUNG CLOSET 


The “State” is a new wall-hung 
closet. With syphonic-action, re- 
verse-trap bow] and concealed tank, 
it can be installed in any 6” wall 
It is made by the Ingersoll-Hum- 
phreys Division, Borg-Warner Corp., 
Dept. SBS, Mansfield, Ohio. 

The “State” comes as a complete 
package. It includes wall-hung vit- 
reous china bow]; porcelain-on-steel 
tank with sweat-resisting exterior 
coating; adjustable ballcock for dif- 
ferent water pressures, tank supports 
and closet elbow; and bow! support 
casting, complete with seals and 
bolts for either vertical or horizontal 
discharge, to connect to standard 4” 
soil pipe or, with fitting, to copper 
tube. It is available in white and 
6 pastel colors. 

Write P183 on reply card, page 68. 





PAINT BRUSH CLEANER 


Pigment and caked paint can be 
whirled out of paint brushes in 90 
minutes or less, with a new plastic- 
and-metal brush-cleaning tool. It is 
called “Spin-a-Brush.” Lightweight, 
durable, and economical, it is made 
by the Portable Electric Tools, Inc., 
Dept. SBS, 348 W. 83rd Street, Chi- 
cago 20, Il. 

The tool is said to be as simple 
and easy to use as an eggbeater. It 
has a gray finish that resists paint 
solvents. 

Write P184 on reply card, page 68. 


COUNTER TOP LAVATORY 


Arlene Francis, star of the NBC-TV 
“Home” show, inspects her name- 
sake, the “Arlene.” This new fiat- 
rim counter top lavatory has a slop- 
ing panel for the mounting of fit- 
tings. It is made by the American- 
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Standard Plumbing and Heating 
Division, Dept. SBS, 40 West 40th 
Street, New York 18, N. Y. 

The 24” x 20” vitreous china fix- 
ture is made for drop-in installation 
in custom bathroom cabinets. The 
bowl size is 17%” x 11%” and 614”. 
A standard drain assembly is used. 

Colors are white, Corallin, Ming 
green, Clair de Lune blue, platinum 
gray, Persian brown, and Ivoire de 
Medici. 

Write P185 on reply card, page 68. 


SPRAY ENAMELS 


Spray enamel that can be. air- 
brushed or applied in confetti pat- 
terns to walls, floors, doors, and 
furniture and accessories is avail- 
able from the Martin-Senour Co., 
Dept. SBS, 2500 S. Senour Avenue, 
Chicago, Ill. Spray enamel is said 
to dry quickly to a high gloss, dur- 
able finish. 

The 1-pound cans come with two 
nterchangeable nozzles—one for 
smooth spraying and one for spray- 
ing confetti patterns. This eliminates 
extra work in cleaning and prepar- 
ing brushes. 

A self-selling, rotating display 
rack shows the spray cans capped 
with a representative sample of the 
25 decorator colors. 

Write P186 on reply card, page 68. 





LATEX TEXTURING PAINT 


The Glidden Co., Dept. SBS, 11001 
Madison, Cleveland 2, Ohio, has in- 
troduced Spred Stipple-Texture. It 
Ss a ready-to-use latex texturing 
paint that requires no blending with 


other materials for a finished product. 


It is recommended as a durable base 
for finishing coats of most types of 
paint, particularly Glidden’s Spred 
Satin latex. 

Micronized silica particles in the 
paint achieve the same effect as 
and for texturing of new or old 
urfaces for one-coat stippling of 
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THE PICTURE WINDOW BEAUTY OF RIMCO ‘VIEW,’ IN 
COMBINATION WITH RIMCO ‘VENT,’ PROVIDES THE 
UTMOST IN EVERY DESIRABLE FEATURE. 


¥ PRECISION ENGINEERED — TESTED, PROVEN PERFORMANCE 
— NO ADJUSTMENTS NECESSARY — REMOVABLE SASH — 

€ PERFECTLY BALANCED — SO VERY EFFICIENT 
o THE ULTRA-MODERN REMOVABLE, HORIZONTAL-SLIDING 


s 
Join the fs { G S W | N G To WOOD WINDOW UNIT — INSTANT SASH REMOVAL — 
MAY BE TRIPLE GLAZED — FEATURES GALORE — VALUE! 


VALUE! VALUE!!! 


@e A TRULY BEAUTIFUL CASEMENT WOOD WINDOW UNIT — 
AVAILABLE WITH 1/2’. INSULATING GLASS — WIDE SIZE 
RANGE — ARCHITECTURALLY CORRECT — COMPARE FOR 
DESIGN. 


woop DESIGNED 
WINDOW GME ‘for a HOUSE time” 


UNITS OF SATISFACTION 
* 


YOUR GUIDE TO WINDOW QUALITY 










Gat APPROVED S 
FapRicaToR fx NO. 503 ) 
\. American W000 WINDOW Institute 
\ CONFORMS - UNITED sTaves Come steoOace ey 





& 
FLOOR 
DISPLAY 
MODELS 
AVAILABLE 
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SYPPANILLWORK COMPANY 


FACTORY DIVISION 
ROCK ISLAND ILLINOIS 


If Rimco Wood Window Units are not available from your Distributor, write Factory Division for name of your nearest source of supply. 
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fiber glass building panels 
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, Standard shapes 
provide a 
LASCOLITE panel 
for every need 











Partitions 
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HOME © INDUSTRY © EXTERIOR © INTERIOR 


SOUTHERN BUILDING SUPPLIES for APRIL, 1957 








IT’S THE RESIN 
THAT MAKES THE DIFFERENCE 


Lascolite is a glass fiber reinforced Polyester resin material. 
The Polyester used is premium quality, weather resistant, 
color stabilized product, especially formulated for Lascolite 
translucent building panels. 


LASCOLITE QUALITY 
ASSURES CUSTOMER SATISFACTION 


Lascolite is made from our own Glass Mat and fabricated 
from highest quality raw materials under extremely 

close tolerances. 
Lascolite can be used in the same manner as plywood 

or corrugated metal. Its uses in the home, farm, commerce 
and industry are unlimited. 


SEND FOR FREE IDEA FILE 








MAIL COUPON for name of your nearest Lascolite distributor. 
Check coupon for free AIA folder, color folder and idea file. 


LYNCH ASBESTOS CO. (Manufacturers Since 1947) 
2939 South Sunol Drive, Los Angeles 23, California 
Please send name of Lascolite dealer in my area 


Dept. SS-3 











Please send me AlA folder {() color folder () idea folder ; 
 —— : 
P Address___—— _ : 
-  — +. Se : 


For more details on above items, use Coupon on Page 68 
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dry-wall construction to seal and 
hide imperfections, and for economi- 
cal filling of masonry block pores. It 
is simply applied with either brush 
or roller. 

Write P187 on reply card, page 68. 


WASHABLE EMULSION PAINT 


Richflat, a new interior latex-alkyd 
wall finish, is announced by the 
Synkoloid Co., Dept. SBS, 3345 Med- 
ford Street, Los Angeles 63, Calif. 

According to the manufacturers, 


et 
" iset 
i TH" sym mote!e So 





Richflat offers a new high in emul- 
sion-paint beauty and ease of ap- 
plication. A sample of the new prod- 
uct and a color chart (showing 15 
standard colors and 16 suggested 
intermixes) are available upon re- 
quest. 

Write P188 on reply card, page 68. 


GARAGE DOOR OPERATOR 


The Maltex Industries, Inc., Dept. 
SBS, P. O. Box 799, Garland, Tex., 
announce an automatic residential 
garage door opener for standard sec- 
tional and single-panel overhead 
doors with pivot-arm or track-and- 
roller type installation. 
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The device is operated by a pneu- 
matic lock activator and does not 
use electrical wiring. Neither does 
it require an automobile installation. 
It is self-locking. 

This Maltex unit is said to have no 
wearing parts requiring attention or 
service after installation. 

Write P189 on reply card, page 68. 


RENEWABLE GRASS CUTTER 


The North Wayne “Lawn Razor” 
comes factory-equipped with a keen- 
edged steel blade. Replacement 
blades are available from the fac- 
tory to retail for about 50 cents — 
which is less than the cost of re- 
sharpening most conventional grass 
cutters. 

The “Lawn Razor” comes in a 
colorful display box and retails for 
about $2.25. It has a hardwood han- 
dle and metal blade safety guard. 
It is made by the North Wayne 
Tool Co., Dept. SBS, Oakland, 
Maine. 

Write P190 on reply card, page 68. 


STEEL GARAGE DOOR 


A nylon-rubber roller insures quiet- 
ness in this new sectional residential 
garage door from Taylor Made Ga- 
rage Doors, Inc., Dept. SBS, 19800 
Fitzpatrick, Detroit 28, Mich. 














Requiring only 4” of head room, 
the door has an auto-lock handle 
with catches on both sides. 

Write P191 on reply card, page 68. 


NOVEL WINDOW FRAMES 


Economy in the construction of vast 
window wall areas is effected by 
Fabrow cathedral and_ trapezoid 
window fir frames. The load-bear- 
ing capacities of the frames enable 
the windows to fit into the pitch of 
the roof and contribute largely to its 
support. 

Both load-bearing and non-load 
bearing frames in 69 modular styles 
for awning and casement windows 
are offered by Fabrow Mfg., Inc., 
Dept. SBS, 7208 Douglas Road, 
Toledo, Ohio, to fit almost any build- 
ing plan. 





Beauty of exterior design and ad- 
ditional natural lighting are advan- 
tages of the cathedral and trapezoid 
window frames. 

Write P192 on reply card, page 68. 





METAL LOUVER WINDOW 


To afford light, ventilation, and 
block entry of the elements, a new 
prime window is offered by the Pro- 
tex Louvre Window Division, Protex 
Weatherstrip Mfg. Co., Dept. SBS, 
4508 S. Western, Chicago 9, Il. 

According to the manufacturer, 
the Protex Louvre window has six 
times the air and soot resistance of 
other units and eliminates the need 
for a storm window or other sec- 
ondary insulation measures. 

The horizontal glass panes are in- 
dividually framed, yet separately re- 
placeable and interchangeable. The 
glass panes are said to be burglar- 
proof and splatter-proof. 

Available in a full range of sizes, 
the Protex Louvre offers every con- 
ceivable combination of vertical and 
horizontal picture window. The win- 
dow is intended for use in offices, 
plants, and stores, as well as homes 
and apartment buildings. 

Write P193 on reply card, page 68. 


WOOD AWNING WINDOW 


Town and Country is a new type 
of wood awning window with large 
sash featuring two horizontal lights 
each. It is precision-milled of pon- 
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derosa pine that is chemically treat- 
ed to resist rot, stain, warping, fun- 
gus and insect damage. Of modular 
construction, the window comes in 
all standard sizes. 

Made by the Malta Manufacturing 
Co., Dept. SBS, Athens, Ohio, the 
Town and Country unit can be com- 
bined side by side or stacked in 
twin or triple installations — for 
unusual picture window effects. It 
is fully weatherstripped with rust- 
proof metal. 

The awning windows swing out 
and upward to permit any degree 
of ventilation up to 100%. 


Write P194 on reply card, page 68. 


D/H ALUMINUM WINDOW 


A new Ualco aluminum double-hung 
window is said to give closure tight 
enough for any climate and to be 
easy to install. It is a new product 
from Southern Sash Sales & Supply 
Co., Inc., Dept. SBS, Sheffield, Ala. 

Made of extruded aluminum sec- 
tions, the double-hung window has 
stainless-steel weatherstripping in 





slide channels of both jambs. The 
unit has bulb vinyl weatherstrip- 
ping at head, sill, and meeting rails 

A %” wide integral fin eliminates 
the need for separate exterior trim 
and speeds installation. For frame 
strength, frame corners are mortised, 
tenoned, swedged, and welded. Re- 
movable sash parting strip permits 
removal of the sash. 

Write P195 on reply card, page 68. 


DOUBLE-WIDTH FLOORING 


Miller Bros. Co., Inc., Dept. SBS, 
Johnson City, Tenn., are exclusive 
U. S. manufacturers of Micro-Match 
double-width oak flooring. This style 
was developed and used for 20 years 
in Europe by Junckers of Denmark. 
Over-all length of Miller’s double- 
width flooring is 8’, 10’ and 12’. 
Special lengths are cut to order. 
Micro - Match saves sorting, as- 
sembly, drawing-up time, and nail- 
ing. It cuts laying time in half. Each 





plank is end-matched and _ side- 
matched with a perfectly machined 
tongue and groove. This oak flooring 
can be laid over conventional sub- 
flooring, concrete slab with screeds, 
or joists without a sub-floor. 

Write P196 on reply card, page 68. 


VINYL TILE FLOORING 


Three new patterns of decorator type 
vinyl and rubber tile flooring are 
offered by Robbins Floor Products, 
Inc., Dept. SBS, Tuscumbia, Ala. 


The tile flooring is in both %” and 
.080 gauges. 
The floor tile designs include 


Pompeiian, a true marble texture; 
Peel ’n Stick, in all colors and pat- 
terns; and Polkatile, a kitchen floor 
in vari-colored polka dots. Also of- 
fered is scratch-resistant plastic- 
finished cork flooring tile and Patio 
tile “for indoor-outdoor living.” 

The floor tile can be applied over 
linoleum, concrete, old flooring, and 
plywood. No solvent is necessary 
with Robbins adhesive or with new 
Peel ’n Stick backing—a dry, pres- 
sure adhesive protected by a thin 
layer of polyethylene-treated paper 
The paper peels off and the tile 
sticks to the floor. 

Write P197 on reply card, page 68. 
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BI-PARTING DOOR FRAME 


Grant Pulley and Hardware Corp., 
Dept. SBS, 31-85 Whitestone Park- 
way, Flushing 54, N. Y., announces 
the No. 550 automatic bi-parting 
sliding door pocket frame, made of 
warp-proof, kiln-dried lumber. 











A simple mechanism, hidden in 
the track, controls the simultaneous 
bi-parting door operation. A compact 
door check allows safe door closure, 
to avoid finger or hand injury. 

The complete Grant door unit is 
packed in an easy to handle carton. 

Write P198 on reply card, page 68. 


STEEL-BOLT DEADLOCK 


Maximum Security 1850 is a new 
lock design created by the Kawneer 
Co., Dept. SBS, Niles, Mich., to give 
maximum protection to narrow stile 
metal-and-glass doors. 

The MS deadlock is a hardened 
steel bolt specially - poised in a 
hanging-down position. This con- 
struction permits a long bolt throw 
of 134” from a backset as short as 1”. 
It holds just as much bolt within the 
lock chamber as is projected. This 
blocks the opening with a solid bar 
of hardened steel, and makes it im- 
possible to spring or force the lock 
without destroying the door itself. 

Write P199 on reply card, page 68. 


PUSH/PULL DOOR LATCH 


Kwikset Locks, Inc., Dept. SBS, 
Anaheim, Calif., offers a new, one- 
hole push-pull latch No. 1-344 for 
patio, porch and sundeck doors. A 
finger-tip locking mechanism secures 
the latch from the inside. It can be 
quickly installed on doors %” to 
1%,” thick by boring a single hole. 

The latch comes in durable finishes 
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of brass, bronze, or satin chrome. It 
is made of Zamak No. 5, which has 
great tensile strength. 

A demonstration display mount is 
available without charge with a sup- 
ply of the screen door latches. 

Write P200 on reply card, page 68. 


DOOR-LIFT HINGE 


A new Door-Lift hinge that lifts 
the door %” as it opens, to allow the 
door to clear the carpet, and then 
lowers the door as it closes, is an- 
nounced by Cal-Palm, Inc., Dept. 
SBS, 1548 N. Highland Avenue, 
Hollywood 28, Calif. This novel 
hinge comes in 3%”, 4”, and 41%” 
sizes. 

The Door-Lift hinge is said to fit 
any door, and be easy to install. 
Its spiral action automatically closes 
the door or permits it to remain 
open. 

The manufacturer claims the 
hinge eliminates threshold installa- 
tions. 

Write P201 on reply card, page 68. 








PACKAGED GLASS DOOR 


A well-designed carton assures safe 
delivery of fully assembled alum- 
inum sliding glass door units, glass 
included, according to Daryl Prod- 
ucts Corp., Dept. SBS, 740 N. E. 4th 
Avenue, Miami, Fla. 

Pre - packaging of Patio Magic 
Doors eliminates expensive glazing 
costs and inconvenient assembly by 
either dealer or customer. The units 
are easily stocked and salability is 
increased. Sizes are 6’ 8%” high; 2 
door 2 track: 6’, 8’, 10’, 12’ wide; 3 
door 3 track: 9’, 12’, 15’, 18’ wide; 
4 door 2 track: 12’, 16’, 20’, 24’ wide; 
4 door 4 track: 12’, 16’, 20’, 24’ wide. 

The complete line of KD doors, 
glass excluded, are also available. 

Write P202 on reply card, page 68. 


PLASTIC PANELS 


Lynch Asbestos Co., Dept. SBS, 2939 
South Sunol Drive, Los Angeles 23, 
Calif., announce Lascolite fiber-glass- 
reinforced building panels in seven 


shapes and two standard thicknesses: 
.050 and .060. 

Two new shapes are flat panels 
and shiplap. 

The flat panel is used to replace 
industrial windows for resisting acid 
fumes, solvents and alkalies. The 
.060 panel has an impact strength 
of 18.5 lbs. per inch notch. 

Write P203 on reply card, page 68. 


WOOD FOLDING DOORS 


A line of wood panel folding doors 
with a lifetime vinyl hinge is an- 
nounced by Wood Specialty Prod- 
ucts, Inc, Dept. SBS, Arlington, 
Wash. 

Called the Space-Saver Dor, the 
product comes in Alaska _ cedar, 
Western red cedar, and Philippine 
mahogany. Each package includes 
track, hardware, track backing, 
matching wood, valance, handles, 
and simple installation instructions. 

The folding doors are produced 
in two sizes — giant, with 5%” 
panels, and regular, with 314” pan- 
els. The kiln-dried panels are 7/16” 
thick. Gliders and wheels operate 
with outside friction. 

Write P204 on reply card, page 68. 


HEAVIER WORKSHOP SAW 


The heavy-duty Deltashop, said to 
be the first combination power tool 
with a 9” tilting arbor saw for a 
home workshop, is announced by 


the Delta Power Tool Division of 
the Rockwell Manufacturing Co., 
Dept. SBS, 463 North Lexington 
Avenue, Pittsburgh 8, Pa. 

The Deltashop can be used either 
as a combination or separately. This 
re-designed Deltashop has a saw 
that will cut to a depth of 2%”. It 
enables the operator to cut full 2” 
stock at a 45-degree tilt. 

Write P205 on reply card, page 68. 


STORM/SCREEN DOOR 


Fiberglo is an aluminum combina- 
tion storm and screen door with 
translucent fiberglass panels. These 
panels help hold heat in the winter. 
Colors impregnated in the panels to 
eliminate repainting are blue, green, 
cherry red, pink, yellow, and white. 

This door is made of extruded alu- 
minum with a heavygauge alumi- 
num kick plate. A full 14%” thick, the 
Fiberglo door is made by the Aluma- 
craft Manufacturing Co., Dept. SBS, 
1701 S. 7th Street, Philadelphia 48, 
Pa. 

The door is installed on a full- 
length piano hinge and comes com- 
plete with a _ trouble-proof knob 
latch. 

Write P206 on reply card, page 68. 


ELECTRIC STAIRWAY 


Precision Parts Corp., Dept. SBS, 
400 North First Street, Nashville 7, 
Tenn., has introduced the new Preci- 
sion automatic electric disappearing 
stairway. Push a button and the 1/3 
h.p., 115-volt cycle, gear motor does 
the rest. 

This stairway operates on lifetime- 
sealed ball bearings. Simple 4” steel 
cables, operating on the dual pulley 
engineering principle, enable the 
stairway to stop at the right place 
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Arkansas Soft Pine satin-like interior trim, mouldings, finishing, glued-up 
stair treads, flooring, sheathing, shiplap, boards, dimension. Oak Flooring 
as above; also in unit wood blocks and random width plank, each unfinished 
or finished, Oak Specialties in trim, mouldings, thresholds, treads, risers 


and glued-up panels. 


for a MIXED CAR ASSORTMENT of 
BRADLEY’S STANDARD OF COMPARISON QUALITY 


WARREN, ARK A N Ga 
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— up or down. 

The handrails are made of gal- 
vanized steel tubing. The treads and 
stringers are cut from kiln-dried, 
“stress-tested” lumber. Treads are 
ribbed-rubber covered. 

Write P207 on reply card, page 68. 





BARBECUE BAR 


A new floor merchandiser for bar- 
becue goods occupies less than 6 
sq. ft. Measuring 32” wide, 46” high 
by 25”, it is offered by Outdoor Chef 
Products, Dept. SBS, 180 N. Wabash 
Avenue, Chicago 1, IIl. 

The merchandiser holds and dis- 
plays six dozen Outdoor Chef bar- 
becue aids. These include two sizes 
of Hickory Flak; Outdoor Chef odor- 
less, non-explosive charcoal start- 
ing fluid; Fire Bellos to speed up 
coals; Flame Douser to extinguish 
unwanted flames and control grill 
heat. 

Write P208 on reply card, page 68. 


LIGHT OUTLET TRACK 


A ceiling track that can be attached 
to outlets in the ceiling or plugged 
into a wall or floor outlet, is a fea- 
ture of new “Fixture Fashions” by 
the Moe Light Division of Thomas 
Industries, Inc., Dept. SBS, Louis- 
ville, Kentucky. It retails for $9.95. 

Also new in ’57 is an exciting Con- 
temporary design, a perforated solid 
brass three cluster fixture, which 
retails for $39.95. Other new design 
concepts, suitable for every period 
interior from Traditional to ad- 
vanced Contemporary, are available 
from Moe Light. 

Write P209 on reply card, page 68. 


WOOD WALL PANELS 


Unusual effects are possible with the 
use of Shadowall panels, a product 
that accentuates the natural grain 
of the wood. They are made by 
Shadowood, Inc., Dept. SBS, 11823 


82 


Sherman Way, North Hollywood, 
Calif. 

The panels are reversible. Both 
sides are processed for greater selec- 
tion of grain and variations. They 
are tongue-and-grooved on both 
sides for simple installation. 


Write P210 on reply card, page 68. 


COLD-GLAZED CONCRETE 


Vitricon is a fast-curing, cold-glazed 
concrete finish developed by Vitri- 
con, Inc., Dept. SBS, 26-02 First 
Street, Long Island City 2, N. Y. It 
is made of portland cement, graded 
silicas, mineral pigments, and chem- 
ical additives that create a surface 
glaze and control the curing of the 
cement to get maximum density. 

The product is said to be im- 
pervious to most chemicals. Lending 
itself to varied color combinations, 
the cold-glazed concrete mixture is 
sprayed on to become an integral 
part of the concrete, masonry, or 
plaster surface without bonding, bak- 
ing, or pressure casting. 

Write P211 on reply card, page 68. 


CEMENT REPAIR MATERIAL 


“Latex Concrete Repair” is a patch- 
ing and topping material for con- 
crete and masonry repairs, produced 
by the Camp Company, Inc., Dept. 
SBS, 6958 S. State Street, Chicago 
21, Ill. It eliminates the chipping, 
roughening, priming, and curing of 
a repair job with ordinary cement 
and can be applied as thin as 1/16” 
or any thickness needed. 

The Camp product comes in two 
kit sizes. Each contains cementitious 
material, setting agents, liquid rub- 
ber latex, and a working trowel. 

“Latex Concrete Repair” is said 
to be waterproof and to contract or 
expand with weather change. It may 
be applied indoors or outdoors direct 
to damp or dry surfaces. It is formu- 
lated to adhere to wood, metal, slate, 
glass, and any stable masonry sur- 
face. 

Write P212 on reply card, page 68. 


UNIVERSAL STEEL DAMPER 


Heatilator, Inc., Dept. SBS, Syra- 
cuse 5, N. Y., offers a prefabricated 
steel damper in five models for all 
sizes and types of fireplaces—espe- 
cially those that open on two or 
four sides. 

Dimensions of the universal unit 
vary from 37” long, 26%” wide, 
12” high with a 16” square top 
opening, to 57” long 34%” wide, 
23” high with a 24” square top 
opening. These dimensions include 
a 3” flange around the damper. 

Write P213 on reply card, page 68. 


TILE FLOORING 


The B. F. Goodrich Flooring Co., 
Dept. SBS, Watertown 72, Mass., 
has developed seven new basic col- 
ors and a brush-on adhesive for its 
floor tiles, as well as a molded-rub- 
ber cove base for curved surfaces. 

The new colors — flame, hyacinth, 
cantaloupe, terra cotta, citron, car- 
nation, and charcoal — are said to 
suit both the pre-polished rubber 
and vinyl plastic Koroseal tile, for 
either modern or traditional interi- 
ors. 

The brush-on adhesive is applied 
with ordinary paint or whitewash 
brush. A gallon covers 200 to 350 
square feet of floor space. 

The molded-rubber cove _ base 
forms a curved surface instead of 
a joint or right angle between floor 
and wall. It is 244” high and comes 
in 4’ lengths with a sanded back for 
better adhesion. 

Write P214 on reply card, page 68. 


CENTRAL AIR-CONDITIONER 


A self-contained air - conditioner 
mounts condenser, air filter, two 
fans, fan motor, and evaporator in 
a single cabinet 45%” long, 31%” 
wide, and 24” high. The unit is said 
to comfortably cool any home or 
commercial building containing 1,500 
to 2,000 square feet of floor space. It 
is made by York-Shipley, Inc., Dept. 
SBS, York, Pa. 

Wholly air-cooled, the condenser 
requires no water or plumbing con- 
nections. Built-in louvers fitting 
flush against the outer wall, a safety 
drain pan, and a bird screen are 
included. 
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An installation kit contains fiber- 
glass ducts and diffusers to distribute 
the cooled air. 

Write P215 on reply card, page 68. 


ASBESTOS CEMENT PANEL 


Eternit Granite, Belgium’s famous 
inexpensive sheets of asbestos ce- 
ment, are now available to the 
American market through Sorkin 
Enterprises, Inc., Dept. SBS, 11 
Broadway, New York 4, N. Y. 

The sheets come in 15 colors, rang- 
ing from off-white to dark green. 
They also are available in several 
thicknesses, waterproof and _heat- 
proof. They are used for lining walls 
of kitchens and bathrooms and to 
cover floors. 

Write P216 on reply ecard, page 68. 


LOUVER WINDOWS, DOORS 


Louvercraft of New York, Dept. 
SBS, 425 Austin Place, Bronx 55, 
N. Y., offers a complete line of 
louvers to fit windows and doors. In 
addition to standard sizes, custom 
orders are taken. 

These movable wood louvers are 
used as room dividers, on closets to 
provide ventilation for clothes, as 
interior doors. 

Used separately on upper and 
lower portions of windows, they pro- 
vide privacy and still ventilation 
when desired. 

Write P217 on reply card, page 68. 


VERSATILE CHAIN SAWS 


The Bolens Products Division, Food 
Machinery & Chemical Corp., Dept. 
SBS, Port Washington, Wis., has de- 
signed four new chain saws for 
utmost handling-ease in all cutting 
operations. 

Two models are precision-geared 
and two are direct-drive, but all 
come with top-quality guide bar 
as standard equipment. The Bolens 
guide bar is made of the highest- 
quality alloys and is particularly 


resistant to wear where chain enters 
the groove. 

Bar lengths in precision-geared 
saws are available in 14”, 20”, 24”, 
and 30”. Direct-drive saws are ob- 
tainable with bars in 14”, 20”, and 
24” lengths. 

Write P218 on reply card, page 68. 
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MENDING MATERIAL 


The Fibre Glass-Evercoat Co., Dept. 
SBS, 7220 Vine Street, Cincinnati, 
Ohio, announces a new material of 
fiber-glass cloth and plastic that 
provides a weatherproof mending 
material for virtually any job. 

A typical installation is mending 
a gutter. The bad spot would be 
brushed and coated with metal- 
bond plastic; then a patch of the 
fiber-glass cloth would be applied, 
with a final coat of plastic over the 
whole job. 

The material adheres to stone, 


wood, or metal and can be shaped 
into nearly any form. It is color- 
less or may be colored with special 
additives. 

Write P219 on reply card, page 68. 


VERSATILE LOCK ASSEMBLY 


The “SentryLock” offers the dealer 
a wide range of custom-designed 
locksets while he maintains only a 
small inventory. The new lockset 
idea was announced by Sargent and 
Co., Dept. SBS, New Haven 9, Conn. 

Five knob designs and 15 rose 


Another good reason why it pays to be a | Dickey) Dealer 


a Herst 
to 1 Construct 
News 


Behind the Dickey Pipe you sell 
.. over 2 million “salesmen” 


Your customers... plumbing contractors, home builders, 
engineers, architects, and all others who buy or specify 
pipe for sewers and drains...are learning about the 
many advantages of Dickey pipe through their favorite 
trade papers. Over 60 magazines carry these mes- 
sages into every corner of Dickey sales territory each 
month...more than 2 million copies a year...many of 
which are read by your customers. No other clay pipe 
is so extensively promoted to help dealers get their 


share of the profits. 


Providing improved sanitation for better living 


sanitary 
ICKEY 3°: 
clay pipe 


ww. Ss. DICKEY 
CLAY MFG. CO. 


Birmingham, Ala., Chattanooga, Tenn., 
Kansas City, Mo., Meridian, Miss., 
San Antonio, Tex., Texarkana, Tex.-Ark, 


If it’s made of clay it’s good...if it's made by Dickey it’s better 


For more details on above items, use Coupon on Page 68 
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BILT WELL OFFERS TOP SALES FEATURES IN ‘57 


WOODWORK 





You can promote and sell Bilt-Well Awning Windows 
and Bilt-Well Cabinets with pride and confidence because 


you know that their manufacturer has a background of 








over 90 years experience in the woodwork industry. And 






. a matchless reputation for fine quality products. 
Each and every part of Bilt-Well Awning Window units 
has been thoughtfully designed ,carefully developed and 


scientifically tested to assure you and your customers of 





















receiving the very finest that modern methods and skillful 






procedures can produce. The wide selection of window 






sizes and choice of operating mechanisms (gear, lever, 
double-jointed bar, rigid bar and locking handle) make 
Bilt-Well Awning Windows the most complete line avail- 
able. They are furnished completely assembled in dust 

proof cartons ... easy to handle... 










stock .. . and sell! 
Bilt-Well Cabinet Units are supplied 
semi-assembled, pre-fitted and ready 







for quick, easy assembly and installa- 





tion. Builders will be able to install 





two complete Bilt-Well Kitchens in the 






time it would take to custom build one. 
They‘re also the answer to the “do-it- 






yourself” market. Anyone who is 






handy can assemble, install and decor- 






ate them. What's more, you'll be giv- 






ing your clients a cabinet installation 






with all the features of the most ex- 





at : (ie pensive custom job. And. . . don’t 
é confine them to the kitchen. Bilt-Well 
Cabinets are designed to be used in 














living rooms, bedrooms, bathrooms, 








BILT @ WELL 
RERE  aeeaiSe : 
wood ¥ WORK F 


halls,—anywhere from the attic to the 






basement. 


A606. v5 Pat 








It will pay you to Stock, Promote 
and Sell BILT-WELL Products! 







Distributed by Woodwork Jobbers 






The BILT-WELL Line — WINDOW UNITS, Double- 






Manufactured by 


hung, Awning, Casement, Basement, Storm and 


Screen. CABINETS, Kitchen, Multiple-Use, Ward- CARR, ADAMS & COLLIER COMPANY 


robes, Storage, Vanity-Lavatory and Vinyl Count- 





Since 1866 Dubuque, towa 





ertops. DOORS, Exterior, Interior, Screens and 


Combination. 
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NOW 
STOCKED 


linmediate 
Shipment 


«a 


ALL 


BINSWANGER 
& CO. 


WAREHOUSE LOCATIONS 
Richmond — Columbia 
Roanoke — Greenville 
Florence — Fayetteville 
Macon — Greensboro 
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designs, including several for 5” 
lockset use, may be combined to 
provide 75 lockset designs. The de- 
sign range can be carried further 
by combining roses of one finish 
with knobs of another. 

Five different latch assemblies 
combined with the various knobs 
plain, cylinder, turn button, push 
button, coin slot button, and emer- 
gency knobs — provide 18 different 
locking functions. 

Write P220 on reply card, page 68. 


VERSATILE COLORANTS 


Highly concentrated universal tube 
colorants for mixing with oil, alkyd, 
PA, and latex emulsion paint bases 
have been developed by the Pitts- 
burgh Plate Glass Co., Dept. SBS, 
632 Fort Duquesne Boulevard, Pitts- 
burgh 22, Pa. 

These Maestro concentrated color- 
ants come in nine colors, plus black 
and white. Minimum amounts of 
colorant are required to mix five- 
gallon lots. 

Mixing time, even for dark colors, 
is said to be reduced to less than 
five minutes. 

Write P221 on reply card, page 68. 


FLAT EXTERIOR PAINTS 


Endurance Velvet, ready-to-use ex- 
terior house paint, is said to brush 
easily and produce a durable, dust- 
free flat finish in a single coat over 
previously painted surfaces. It is 
made for coating wood shingles, 
shakes, siding, and trim by the Glid- 
den Co., Dept. SBS, 11001 Madison, 
Cleveland 2, Ohio. 

The paint comes in white and 12 
basic colors for tinting to almost 
any shade with Glidden’s Drama- 
tone multi-purpose tinting colors. It 
is said to eliminate the problem of 
sheen variation due to uneven ex- 
posure of wall surfaces to sun and 
weather. 

Write P222 on reply card, page 68. 


BATCHING PLANT 


A portable concrete batching plant 
with the capacity and accuracy of 
a permanent plant has been devel- 
oped by the L. Burmeister Co., Dept. 
SBS, 4535 West Mitchell Street, Mil- 
waukee 14, Wis. 

Because no field wiring or plumb- 
ing is necessary, the Porto-Plant is 
in operation shortly after its arrival, 
delivering more than 100 cubic yards 
per hour. A source of water and 
power is all that is necessary. 

Important to contractors is the 
low initial cost, low installation ex- 
pense, close proximity of concrete 
supply, and perfectly correct mixes 
through electronic control. 

Write P223 on reply card, page 68. 


For more details on above 


HEAVY-DUTY FORK-LIFT 


The Ottawa Steel Division, L. A. 
Young Spring and Wire Corp., Dept. 
SBS, Ottawa, Kan., announces the 
Ottawa, Tracto-Lift, especially de- 
signed for outdoor materials hand- 
ling. 

Large pneumatic tires on the 
front-drive axle provide extra trac- 
tion. Extra ground clearance and a 
shortened wheel base add to maneu- 
verability. 

Other features are shuttle gear 
transmission with control lever on 
steering column, providing six speeds 
forward and six in reverse; power 
steering; hour meter; lights; ignition 
key starting, and horn. 

Three models provide capacities 
of 5,000, 6,000, and 7,000 pounds. 

Write P224 on reply card, page 68. 


CONCRETE MIXERS 


A line of concrete mixers for home 
and farm use or by small contractors 
has been introduced by the Speed- 
matic Research and Equipment 
Corp., Dept. SBS, 12 Port Street, 
Pulaski, N. Y. 

Called Handymix, the models 
range in size from a hand-operated 
141-pound mixer mounted on steel 
skids to a powered mixer with a 
large drum that will deliver over 
three cubic feet of concrete per 
minute. 

The ring gear is made of six re- 
movable sections on the Handymix, 
permitting easy replacement if a 
tooth is broken. 

Write P225 on reply card, page 68. 


WOOD MOLDING DISPLAY 


Craftwood Mold- 
ings come in a 
new self-service 
display which oc- 
cupies 4 sq. ft. of 
floor space. The 
hardwood mold- 
ngs are kiln- 
dried and come 
in 8’ lengths. 

The display is 
offered free with 
a basic order of 
365 pieces for 
screen, base shoe, 
quarter round, 
cove, and lattice 
by the Craft- 
wood Corp., 
Dept. SBS, Oc- 
onomowoc, Wis. 

A three - color 
display card has 
1 place for pric- 
ing mounts at eye level. It shows 
ises for wood moldings. 

Write P226 on reply card, page 68. 
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TROWELING MACHINE 


The “Challenge” combination con- 
crete floating and troweling machine 
has 4-blade action. Powered by an 
air-cooled gas engine, it comes in 
two sizes, 36” and 48” diameter. 

A hydraulically-controlled blade 
adjustment and an automatic mer- 
cury shut-off switch are located on 
the “finger tip” control dual handle. 
It is made by Cook Bros. Equipment 
Co., Dept. SBS, 3334 San Fernando 
Road, Los Angeles 65, Calif. 

Write P227 on reply card, page 68. 


PLASTIC INSULATION 


Dyfoam is a new plastic insulating 
material made in continuous slabs 
up to any practical length by Dy- 
foam Corp., Dept. SBS, New Castle, 
Pa. The slabs are 12” and 24” wide 
and %” to 8” thick. Dyfoam is made 
of Dylite, an expanded polystyrene 
produced by Koppers Co., Inc., in 
two grades, regular and self-ex- 
tinguishing. Its greater length and 
width is said to reduce the number 
of joints in any insulating structure. 

Hot asphalt and other proven ad- 








SECRET 


... that Zuber’s lines make your best catch! 


Yes, Zuber’s string includes the fattest profit producers you can catch for 
your business. Call today for information about Formica, Larch, Flush 
Doors, Windows, Shutters, Mahogany, Redwood, Sugar Pine, Yellow Pine, 
Awning Windows, Architectural Windows, Cedar Shakes and Shingles, 
Metal Mouldings, Door & Window Frames, Mahogany Wall Paneling, 
Cypress Wall Paneling, Knotty White Pine Wall Paneling, Disappearing 
Stairways, Ponderosa Pine, Douglas Fir, White Pine Package Trim, Douglas 
Fir Mouldings, Douglas Fir Plywood, Mahogany Plywood, Jalousie Doors, 
Louver Doors, Window Units, Screen Doors, Marlite Wall Panels, Fir Doors. 


The South's oldest wholesaler & jobber of building materials 


iT’s NO 


i 


a. 


hesives are used to secure Dyfoam 
permanently to wood, concrete or 
masonry walls, ceilings, and floors. 
The material is said to be odorless, 
inert, and resistant to acids and 
alkalies. It can be finished with a 
variety of economical coatings. 

Dyfoam’s low thermal conductivi- 
ty (.24 @ 40° mean), lightweight 
(.9-1.25 lbs./cu. ft.), and water re- 
pellent qualities make it suitable for 
floors, walls, and ceilings of low 
temperature structures and trans- 
port. 

Write P228 on reply card, page 68. 


REMOVABLE WOOD WINDOW 


The Bilt-Well Super 7 removable 
window features _ stainless - steel 
weather-stripping; flat overhead sash 
balances with built-in brake nylon 
cable; and 11/16” thick jambs and 
13” thick sill of clear, treated 
ponderosa pine. The unit is made 
by Carr, Adams and Collier Co., 
Dept. SBS, 11th and Jackson, Dubu- 
que, Iowa. 

The jamb-liner automatically ad- 
justs with temperature and humidity 
changes. The unitized sill eliminates 
the use of lineal sill for multiple 
openings and thereby permits sim- 
ple, fast installation of multiple 
units. 

The nylon cable of the flat sash 
balances is said to last the lifetime 
of the wood window unit. 

Write P229 on reply card, page 68. 




















For more details on above items, use Coupon on Page 68 
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“Johnson, you'll never sell the electric 
drills if you just agree with the custo- 
mer that both types make good holes.” 
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SILENT SALESMEN 





TILEBOARD DISPLAYER 


Now available to dealers, free of 
charge, is the new AFCO prefinished 
wallpanel counter display unit pic- 
tured here. It holds 13 samples of 
prefinished hardboard panels. Of 
9”x1l1” size, these sample panels 
include 11 tile color patterns, one 
Glo-Line sample, and one plain or 
Hi-Lite pattern. 

Of tempered hardboard with col- 
orful trade-mark and trade-name on 
a front outlined panel, the display 
units are available from the factory 
or any AFCO panel wholesaler. 

Contact: A and F Tileboard Co., 
Dept. SBS, P. O. Box 4085, Alex- 
andria, La. 


ALL TYPES NOW ‘KENTILE’ 


A nation-wide survey by Kentile, 
Inc., showed that ‘“Kentile” has wide 
acceptance as a symbol of quality 
ffooring. The findings resulted in the 
adoption of Kentile as the brand 
identification for all six of the com- 
pany’s product flooring lines. 

The name changes are from Ken- 
tile to Kentile asphalt tile; Kenrub- 
ber to Kentile rubber tile; Kencork 
to Kentile cork tile; Kenflex to Ken- 
tile vinyl-asbestos tile; Kenroyal to 
Kentile solid vinyl tile; and Kenflor 
to Kentile cushion-back vinyl] tile. 

Contact: Kentile, Inc., Dept. SBS, 
58 2nd Street, Brooklyn, N. Y. 


RANCH HOUSE PLANS 


“57 Builder-Tested Ranch and Split- 
Level Homes” is the title of a house 
plan book just published by Homes 
for Living, Inc. The 58-page house 
plan book sells for 50 cents. 

The majority of the modern house 
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plans have 3-4 bedrooms, larger 
rooms for more space and privacy, 
and a family room. 

Contact: Homes for Living, Inc., 
Dept. SBS, 89-51 164th Street, 
Jamaica 32, N. Y. 


CABINET HARDWARE 


Stanley’s Accent line of cabinet 
hardware can now be displayed on 
a new counter or window fixture 


The display’s free-form design and 
flamingo color emphasize the mod- 
ern lines of Accent hardware. 

The display holds a pull and knob, 
each with its special black backplate, 
and a steel hinge finished in dull 
black with end caps of chrome or 
brass. 

Contact: Stanley Works, 
SBS, New Britain, Conn. 


Dept. 


TOOL AND GARDEN SHELTERS 


“How to Build Garden Shelters and 
Tool Houses” is a 24-page booklet 
that shows and tells the home-own- 
er how to erect an 8’ x 8’ shelter, 


t's always easier 
to sell 
quality! 





When you feature genuine cedar, you 


leave competition behind. For cedar provides your customers far more 


than mere shelter. Cedar means warmth and charm. It means texture 


and dimension. It means the difference between pride and price. 


Clear from the curb, cedar shows its worth . .. and will for generations. 


Why spend your time selling make-believe materials when 


Quality Street is where everyone wants to live? 


CERTIGRADE 


CERTI-SPLIT 


RED CEDAR SHINGLE BUREAU peo. 


5510 White Building, Seattle 1, Washington 
550 Burrard Street, Vancouver 1, B.C. 


For more details on above items, use Coupon on Page 68 





a 4’ x 8’ lean-to, and an 8’ x 12’ shed. 

This J-M booklet also gives sug- 
gestions for adapting these struc- 
tures to a tool house, playhouse for 
children, bath house, roadside stand 
for the agriculturist. It gives direc- 
tions for accessory’ enclosures, 
shelves, storage bins, and bicycle 
racks. Cost is 25 cents. 

Contact: Johns-Manville, Dept. 
SBS, 22 East 40th Street, New York 
iG. N.Y. 


ROPE MERCHANDISER 


A minimum of floor space handles a 
new rope rack merchandiser display 
of %”, 5/16”, %”, %”, 5%”, and %” 
King Cotton 100% manila rope. Con- 
nected spools permit unit sales of 
from 1’ to several hundred feet. 

Completely assembled, the rack is 
made of heavy-gauge steel rod. It is 
painted in three colors. King Cotton 
manila rope is said to exceed gov- 
ernment specification (TR601A) for 
tensile strength, rot and water re- 
sistance, color and quality. 

Contact: John H. Graham & Co., 
Inc., Dept. SBS, 105 Duane Street, 
New York 8, N. Y. 
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DISPENSES SCREENING 


Requiring only 3% square feet of 
floor space, a new display rack 
stocks and dispenses Lockset fiber- 
glass window screening. 





ISS883 S 





REPORT 


AS POSSIBLE. 





ARE EASY TO FIGHT. 


WHEN YOU SEE A FIRE, 
GOTO THE NEAREST 
TELEPHONE AND TELL THE 
OPERATOR YOU WANT TO 
REPORT A FOREST FIRE. 
SHE WILL CONNECT YOU WITH 
THE NEAREST FIRE WARDEN. 
GIVE LOCATION AS NEARLY 


BYEL 


== 














It holds eight screen sizes from 
24” to 48” wide. The cutting board 
built into the all-steel, enameled 
rack eliminates struggling with 
clumsy rolls. A self-measuring tape 
is packed in the full length of each 
roll to simplify cutting. 

Contact: Lockset Screening Co., 
Inc., Dept. SBS, 200 Market Street, 
Lowell, Mass. 


PLYWOOD FINISHES 


A guide to plywood finishes is of- 
fered by the United States Plywood 
Corp. It covers the use of clear and 
white Firzite and Satinlac for a wide 
variety of decorative and stain ef- 
fects. 

The guide gives the coverage of 
these finishes for given areas; direc- 
tions for using these products in con- 
junction with stains, enamels, and 
paints; preparation of wood for fin- 
ishing; and a wood color chart of 
the many finishes obtainable with 
Firzite or Satinlac. 

Contact: United States Plywood 
Corp., Dept. SBS, Weldwood Build- 
ing, 55 West 44th Street, New York 
36, N:. ¥. 


REDWOOD AD MATS 


Advertising mats, in one- and two- 
column widths, are furnished to 
promote the use of California red- 
wood paneling, exterior use of board 
and batten, “Garden Redwood,” 
redwood in fences. 

Newspaper Ad Mat Sheet 1 cov- 
ers “Redwood Interior Paneling & 
Siding.” Sheet 2 is “General Garden 
Uses.” Sheet 3 is “Redwood Fences.” 

Contact: California Redwood Assn., 
Dept. SBS, 576 Sacramento Street, 
San Francisco 11, Calif. 


SPEEDY INSULATION BOX 


“As quick as the swipe of a knife — 
and a lot safer” is the Rip-Strip way 
to open packages of Red Top mineral 
wool blanket batts. 

The applicator inserts his thumb 
into an opening on the end of the 
insulation package and pulls it open 
in a second, leaving the batts whole 
and undamaged for installation. 

Contact: U. S. Gypsum Co., Dept. 
SBS, 300 W. Adams, Chicago 6, Ill. 


HARDBOARD DISPLAY 


A new blond hardboard display with 
samples of all four Oregonbord tex- 
ture serves either as a wall or coun- 
ter piece. One set of samples shows 
all the special finishes — ripple, rib, 
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and perforated. The other set shows 
the smooth finishes. 

Set up on a sales counter or hung 
on a wall or fixture, the display 
gives customers an opportunity to 
“feel” and select their own material. 
The hardboards are available in both 
standard and tempered finishes, in 
%” and %” thicknesses. 

Contact: Chapman Manufacturing 
Co., Dept. SBS, Corvallis, Ore. 


BOOK OF WCH HOMES 


The 1957 Celotex book of “Today’s 
New Homes” shows new designs 
based on recommendations of the 
Women’s Congress on Housing with 
floor plans, illustrations, and estimat- 
ing data for 19 moderate-priced 
homes. 

The 32-page, 9” x 11” book has a 
glossary of building terms and struc- 
tural details presented in consumer 
terms. Lumber dealers handling Celo- 
tex products are recommended as 
sources for information and build- 
ing supplies. 

Contact: Celotex Corp., Dept. SBS, 
120 S. LaSalle Street, Chicago, IIl. 


STORE ‘BRICK’ DISPLAY 


A three-section folding screen dis- 
play effectively presents the “real 
brick look” and adaptability of E-Z 
decorative brick. They are made of 
imported cork material and pack- 
aged in Do-It-Yourself kits. Each kit 
contains “bricks” to cover 10 sq. ft., 
an E-Z Magic template, and adhesive 
applicator stick. 

These displays come in two 
sizes: 78” wide by 32” high (as 
shown) and 78” wide by 65” high. 
Sample applications of Roman style 
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and regular style E-Z brick are 
mounted on the three panels in 
various color combinations. 

Contact: E-Z Decorative Brick Co., 
Dept. SBS, 2630 Hennepin, Minne- 
apolis 8, Minn. 


INSULATION TV DRIVE 


“Around-the-clock” TV coverage for 
Balsam-wool blanket insulation and 
Nu-wood insulation board features 
Dave Garroway on the “Today” 
show, Arlene Francis on the “Home’ 


show, and a new star cast on “To- 
night.” 

To help the lumber dealer sell 
more Balsam-wool and Nu-wood 
products, their manufacturer offers 
window and store displays and ban- 
ners showing Dave Garroway and 
Arlene Francis; special literature, 
envelope enclosures, newspaper ads, 
TV spot announcements; extensive 
magazine advertising, and proved 
plans for builder-owner meetings. 

Contact: Wood Conversion Co., 
Dept. SBS, First National Bank 
3uilding, St. Paul 1, Minn. 


The Nation’s Leader in metal units for 


Custom-Buill BARBECUES 


YOU'LL WANT 


DETAILS 


NOW — 


Buf, DON'T FORGET THESE PROVEN SELLERS 











MODEL OF-48 


Any design of out- 
door orf indoor 
barbecue can be 
built around this 
cast iron and steel 
unit. Rugged and 
durable, with spe- 
cial tapered and 
notched grille sec- 
tion, for deluxe 
value. 
Majestic's big 
model . . . 245,” 
~~ high, 29” long, 
| 1854" wide... 
appeals to both 
builder and ‘‘do- 
it-yourself’’ buyer 


Also many other 


MODEL 
OF-38-S 
Makes an easy job 
of masonry work 
and assures effi- 
cient operation. 
Cast, all-bar top 
grate and adjust- 
able fire grate for 
wood or charcoal. 


Overall size: 
2114," high, 261/,” 
wide, 15” deep. 
A popular unit 
priced for profit- 
able sales, ideal 
for patio or ranch- 
type kitchen. 


fireplace accessories 


Majestic / company, inc. 


414-C ERIE STREET, HUNTINGTON, INDIANA 
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DANT & RUSSELL, INC. 
PACIFIC COAST FOREST PRODUCTS 


RAIL AND WATER ¢ DOMESTIC AND EXPORT 


RAIL TRANSITS 


Douglas Fir 

White Fir 

Inland Fir and Larch 
Western Hemlock 
Ponderosa Pine 
Sugar Pine 
Engelmann Spruce 
Western White Spruce 
Sitka Spruce 

Port Orford Cedar 
Western Red Cedar 
Incense Cedar 


Redwood 
e 


DOUGLAS FIR PLYWOOD 
Interior and Exterior 


Hardboard Overlay 
One and Two Sides 


Hardwood Faces on Fir Core 
Boat Hull Plywood 

Long Scarfed Plywood 
Exotic Hardwood Plywoods 


Ribbon and Rotary Cut 
Philippine Plywoods 


Dimensions 

Plank and Timbers 

Studs 

Shiplap and Boards 

Shop and Factory Lumber 
Industrial Items 

Mining Timbers 

Paneling and Uppers 
Gutters 

e 

Mouldings and Millwork 
Window and Door Frames 
Cut Stock 

e 

Lath 

Shingles and Shakes 
Bevel and Bungalow Siding 
e 

Overhead Garage Doors 
Douglas Fir House Doors 


Flush Doors 


KAISER — FIR TEX 


Insulating Board Products 











| POWER-TOOL PROMOTION 


A new DeWalt, Inc., promotion kit 
features the sale and uses of the 
company’s 10” radial-arm type 
“Power Shop.” 

Included in the kit are a 12” x 33” 
window streamer in three colors; 
“entrance door” streamer announ- 
cing a free power-tool demonstra- 
tion; 10” x 14” easel-mounted count- 
er card; free samples of dealer mail- 
ing pieces; two bulletins on the 
profit advantages of the 10” “Power 
Shop”; and proof sheet of free ad- 
vertising mats. 

Contact: DeWalt, Inc., SBS Adver- 
tising Department, Lancaster, Pa. 


Gb 
DEALER NAME, 
ADDRESS, PHONE 
HERE! 





LUMBER CALCULATOR 


| This pocket-sized dial chart simply 


gives fast answers to “How many 
board feet?” in any of 38 different 
lumber sizes in the popular lengths 
of 8’, 10, 12’, 14’, 16’, 18’, 20’, and 22’. 
To figure shorter or longer lengths— 
just halve or double one of the given 
lengths. 

This calculator also includes a 
common nail reference table for 
sizes 2d to 50d, and the approximate 
number of nails in a pound. 

Space is provided for imprinting 
the dealer’s name, address, and 
phone number. 

Contact: Lumber Dealers Merchan- 


SOUTHERN SALES REPRESENTATIVES 


Dant & Russell, Inc., Fort Lauderdale, Florida 
Bolen-Bell Lumber Company, Memphis, Tennessee 

Gulf States Plywood Co., New Orleans, Louisiana 

J. E. Elrod Lumber Company, Charlotte, N. C. 
Alabama-Pacific Lumber Sales, Birmingham, Alabama 
Downing Lumber Company, Anniston, Alabama 

Dant & Russell, Inc., Washington, D. C. 

Southern Lumber Sales, Pine Bluff, Arkansas 

Cecil M. Brooks, Dallas, Texas 

Wm. C. Whitridge, P. O. Box 6202, Houston 6, Texas 


dising Service, Dept. SBS, Palace 
Building, Minneapolis 1, Minn. 


WOODWORK MERCHANDISER 


Bilt-Well jobber salesmen have a 
complete merchandising package for 
dealers handling Bilt-Well windows, 
cabinets, and doors. 
se o The “1957 Operation Profits” pro- 
(oa ‘“ gram includes these eight sales tools 
ie for dealers: “product-in-action” floor 
displays; cabinet training for sales- 
; men; builder-architect meeting serv- 
ice for dealers; national advertising 
“Lant & “Russell, Inc. campaigns with local tie-in aids; co- 
operative advertising program; di- 
PACIFIC COAST FOREST PRODUCTS rect-mail program; a builder rela- 
General Sales Offices: Portland 1, Oregon tions program for dealers; and 
Bilt-Well dealer identification. 
DOMESTIC AND EXPORT LUMBER - PLYWOODS + DOORS Contact: Carr, Adams & Collier 
Co., Dept. SBS, Dubuque, Ia. 
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Ely Urges Dealers to 
Push Kitchen Sales 


Kitchen remodeling is the most 
popular type of home improvement 
work in the United States this year, 
according to Paul R. Ely, president 
of the National Retail Lumber Deal- 
ers Assn. 

“The women are taking the initia- 
tive in planning kitchen improve- 
ments, seeking changes that will 
save steps, reduce working and 
clean-up time, and making the 
kitchen a brighter and more cheer- 
ful place to work,” Ely said. “Retail 
lumber dealers should display and 
promote house plans based on the 
recommendations of the Women’s 
Congress on Housing. These recog- 
nize the kitchen as the heart of 
the home. 

“The modern kitchens in the 
Women’s Congress houses feature 
floor to ceiling cabinets, a maximum 
of counter space, easily cleaned ma- 
terials, room for two people to work 
at once, and a large window for 
observation of children playing out- 
side, and to admit a maximum 
amount of sunlight. 

“The kitchen is the part of the 
house that is most susceptible to re- 
modeling because it receives heavy 
wear and because attractive new ma- 
terials and equipment keep coming 
on the market.” 


Hughes Heads Housing 
Center, Uses Built-Ins 


The board of directors of the Na- 
tional Housing Center last month 
elected R. G. Hughes of Pampa, 
Tex., as chairman. Since its incep- 
tion in October, 1955, the National 
Housing Center at 1625 L Street, 
N. W., in Washington, D. C., has 
become the focal point of the coun- 
try’s homebuilding activities. 

A past-president of the National 
Assn. of Home Builders and a leader 
in homebuilding and civic affairs 
in both Texas and Oklahoma, “Dick” 
Hughes is recognized as an authority 
on the complex technical and legis- 
lative issues that affect today’s home- 
builders. 

When Hughes was NAHB presi- 
dent in 1953, he picked up many new 
house construction and sales pointers 
during his extensive travels all 
around the country, reports House 
& Home magazine. Several shrewd 
observations of this pioneer of fully- 
air-conditioned homes show up in 
practical form in his new 1957 mod- 
els, the magazine adds. 

Explaining his shift from low- 
and medium-priced houses to bigger, 
more attractive models aimed at a 
new market, it says: “Hughes’ trav- 
els impressed him with two things: 
(1) no new house ever has enough 


SOUTHERN BUILDING SUPPLIES for APRIL, 1957 


PORCH ENCLOSURES 


IN MALE AND FEMALE 
SECTIONS THAT LOCK 
INSTANTLY INTO PLACE 


The most perfect units yet de- 
signed for porch or sun room en- 
closures . . . two simple screen 
frame sections made as male and 
female to interlock. 36'' wide and 
lengths to order. Makes a com- 
plete aluminum porch enclosure at 
HALF THE COST of material and 
labor of anything on the market 
today. 


CHECK THESE 
EXCLUSIVE FEATURES 
THAT MEAN 
PLUS BUSINESS 
FOR YOU 


Y Sections designed to receive deep 


or shallow expanding channel to 


insure perfect fit. 


Each section designed to receive 
glass panel for winter use... 


optional feature. 





Corners easily form- 
ed with any two sec- 
tions and one simple 


channel. } 





Detail of extruded 
aluminum male and 
interlocking 


Y Kick plate at bottom of sections 


available in heights to fit job 
specifications. 


female 


frames. 


VULCO furnishes all component 
an parts to size for any of your re- 
quirements. 


A Leader in the Industry since 1945 
Member: “National Association of Manufacturers” 
“Frame Screen Manufacturers Association” 
QUALITY GUARANTEED — MAIL COUPON TODAY 


METAL PRODUCTS, Inc. 


2801 6th Avenue, South 
Birmingham, Ala. 


NEVER your COMPETITOR 


| CRESTS RCRD 
To: Vulean Metal Products, Inc., Dept., sBs 8 


2801 6th Avenue, South 
Birmingham, Alabama 


Please send me complete information about 
VULCAN Quality Products and VULCAN 
Service. No obligation. 

NAME 


ADDRESS 


CITY STATE 
PTT TTT 


Sales Offices: Atlanta, Ga.; Birmingham, Ala.; Boston, Mass,; Chicago, Ill.; Houston, Tex.; 
Kansas City, Mo.; New Smyrna Beach, Fla.; Summerville, N. J.; York, Pa. 
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storage; (2) new house buyers are 
often too broke to buy furniture. 

“So he built either storage or 
furniture into every room of every 
model. FHA gave him credit for 
the built-ins in its over-all valua- 
tion. Says he, ‘VA doesn’t. So we 
don’t sell VA.’ 

“Buyers like the built-ins so much 
that Hughes will soon add built-in 
beds. Besides the built-in furniture, 
Hughes’ new models include under 
the mortgage a full line of gas and 
electric appliances built into the 
kitchen, carpeting in the living room 
and master bedroom, and, of course, 
full air-conditioning in every model.” 


Knoxville Architect 
Designs TV's ‘57 Home 


The 1957 “House That Home Built” 
project was kicked off on the NBC- 
TV Home program on February 27 
when architect Bruce McCarty pre- 
sented the official plans to Arlene 
Francis. Home commissioned the 
young Knoxville, Tenn., architect to 
design the 1957 version. Priced in 
the $20,000-or-under category, it will 
be available to builders in two adap- 
tations of a basic plan. 

McCarty and his wife, Elizabeth, 
were interviewed by Miss Francis 





and Hugh Downs on how an archi- 
tect works and what training his 
profession requires. Samples of the 
work done by McCarty were shown, 
including pictures of a McCarty- 
designed modern school, office build- 
ing, motel, and several homes. 

Miss Francis told why McCarty, a 
member of the Knoxville firm of 
Painter, Weeks and McCarty, was 
chosen by a panel of architectural 
experts to design the TV program’s 
1957 house. She questioned McCarty 
concerning his views on the housing 
ideas developed by the Women’s 
Congress on Housing, especially on 
many he has incorporated in his 


design. 

The 1957 model is built around a 
basic “utility core” which centralizes 
plumbing and ventilating facilities. 
The design separates the house into 
“zones”—one for working, another 
for general activities, and a third 
for quiet. The distribution of ample 
storage. space contributes to “sound 
conditioning.” 

The U-shaped kitchen at the rear 
of the house gives easy access to 
the outdoor living area and allows 
the housewife to keep her children 
in sight when they are playing out- 
doors or, in inclement weather, in 
the family room. Utility space and 
laundry facilities are placed near the 
kitchen and back door, with the 
kitchen area allowing space for iron- 
ing and sewing activities. 





See us at the 
Convention... 


LUMBERMAN’'S 
ASSOCIATION 
OF TEXAS 
April 14, 15, 16 
SPACE NO. 615 











Fit ‘n’ Finish 


Ft. Worth Rehabilitation 
Scheme Wins Design Prize 


| SHUTTERS 


| WING-CRAFT 
FLEXALUM 
VENETIAN 
BLINDS 


WING-LINE ul [ 
SHUTTERFOLD Paste 


A 15-year plan for rehabilitating 
a major Texas city has received a 
national architectural award. The 
fourth annual design awards pro- 
gram of Progressive Architecture 


Your profits get a boost when you sell Wing-Line 
Fit ’n’ Finish Shutters. All types of shutter installa- 
tions — windows, doors, screens and room dividers 
—can be expertly made with these fine quality, | (nagazine) cited the architectural 
smooth sanded pine movable shutter panels. Simply | firm of Victor Gruen & Associates 
measure the opening, consult selector chart for cor- | for its downtown re-development 
rect panel specifications. Complete kits of hardware | plan for Fort Worth, Tex. 

are available for most standard Of the 25 design awards and cita- 
installations. Easy to follow in- tions presented, the Fort Worth plan 


structions go with each order. was the only one in the planning 
category. The first design award 


went to the architectural firm of 
Curtis & Davis for the design of 


Eee HOODS 
=< __— Z . a high school in New Orleans. 
4 4 2 ss The Gruen organization’s plan, 


developed for the Greater Fort 
WING-CRAFT | 5 “SaleScenter” Worth Planning Committee, would 
 ORAW Hts SHUTTER DISPLAY 


| VENT-A-MATIC 





make the city’s 300-acre downtown 
DRAPES area a pedestrian center. It proposes 
a ban on all motor traffic in the 
downtown district; transformation 
of existing streets into shopping 
malls, plazas, and parks; a belt road 
ringing the central business district 
to supplement the primary and sec- 
ondary road system; parking garages 
spotted at intervals along the belt 
road from which it is only a 2% 
minutes walk to the downtown core; 
and an underground truck tunnel for 
deliveries. 


This attractive shutter oy od is free 
with the urchase of only $94.50 stock 
of Fit’n’ Finish panels (Retail $146.75). 
This stock includes 20 shutter panels: 
4/8” x 33”, 4/8” x 37”, 8/9” x 37”, 4/9” 
cet". Also 1/ #1 hardware kit and 4/ 
#2 hardware kits. Display made of 
heavy Masonite and wood. 77” high, 
33” wide, 24” deep. Fits flush against 
wall. Attractively finished. 


Al\Winc) Company, Zac. 
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BELMAR 
WOVEN WOOD 
DRAPERIES AND 
PORCH SHADES 


“/te Sam 


5035 Willis Ave. 


\ f 
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PRODUCT BRIEFS 





WIRING SYSTEM. The Pierceway 
packaged “starter” kit provides eight 
electrical outlets that can be in- 
stalled by the home-owner. The 
kit consists of individual 16” pre- 
wire units that interlock. No wires 
are needed: the fire-resistant molded 
plastic strip has a special section 
for joining to the electrical supply. 
A. H. Massey, Inc., Dept. SBS, 111 
Third Street, Derby, Conn. 

Write P142 on reply card, page 68. 


CONTOUR SANDING DISC. The 
Minnesota Mining and Manufactur- 
ing Co., Dept. SBS, 900 Fauquier 
Street, St. Paul 6, Minn., offers a 6” 
flexible rubber disc sanding pad 
which permits contour sanding. 
Called the “3M” sponge rubber sand- 
ing pad, the device mounts on a 
¥%” drill and uses 6” center — less 
coated abrasive discs, held in place 
by an adhesive. The pad also comes 
in an 8” diameter size for portable 
grinders. 

Write P143 on reply card, page 68. 


‘SETS’ IRON RAILINGS. Rail-Set is 
a new product for “setting” orna- 
mental iron rail posts and porch 
columns in masonry floors in about 
15 minutes. It expands as it dries, 
creating an extremely firm installa- 
tion. Rail-Set is a dry powder mixed 
with tap water to a soft paste. Ten- 
nessee Fabricating Co., Dept. SBS, 
1490 Grimes Street, Memphis 6, 
Tenn. 

Write P144 on reply card, page 68. 


LAUNDRY TRAY DRAIN. Future 
Products Co., Dept. SBS, 3625 N. 
Mississippi Avenue, Portland 12, 
Ore., offers a new laundry tray drain 
with a built-in strainer. The strainer 
is said not to come loose or to pull 
out, rust, corrode, or stain the tray. 
It is die-cast of zinc alloy. 

Write P145 on reply card, page 68. 


CABINET HINGE. Cabinet hinge 
No. 555 for lipped doors does not 
require exact alignment in parallel 
relation to hinges on adjacent cabi- 
net doors. It is made of heavy gauge 
steel with %”, 1%”, %”, and %” 
insets. The hinge comes in 16 fin- 
ishes. Ajax Hardware Sales Co., 
Dept. SBS, 4355 Valley Boulevard, 
Los Angeles 32, Calif. 

Write P146 on reply card, page 68. 


AIR-CONDITIONER FILTER. From 
the new 16” x 24” x %” “Glasfloss” 
pad you can cut your own fiber- 
glass air conditioner filter pad. The 
pad yields one or more filters, de- 
pending on the unit’s size. The glass 
fibers collect a maximum of dust, 
dirt, and pollen with minimum re- 
duction of air flow. Glasfloss pads 
are made by the Fiber Glass Divi- 
sion of Pittsburgh Plate Glass Co., 
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Dept. SBS, 632 Fort Dugesne Boul« 
vard, Pittsburgh 22, Pa. 
Write P147 on reply card, page 68. 


INVISIBLE LATCH. Through use of 
the G-J invisible latch a section of 
a paneled wall becomes a door to a 
secret, hidden compartment or stor- 
age space. Since no hardware shows, 
the existence of the door remains 
unknown, A push on a certain por 


tion of the panel releases the hidden 








latch and the door opens out. Glynn- 

Johnson Corp., Dept. SBS, 4436 Rav- 

enswood Avenue, Chicago 40, IIl. 
Write P148 on reply card, page 68. 


TABLE FRAMES. Sunshine patio 
and picnic table frames are arc- 
welded of solid steel, %” rods and 
1%” x 1%” angles. The frames are 
finished in rust-resistant black paint. 
Sunshine Metal Products Co., Dept. 
SBS, P. O. Box 687, Springville, Ala. 

Write P149 on reply card, page 68. 


TWO-STAGE AIR-CONDITIONER. 
Polar-Pak is a self-contained, two- 
stage waterless air conditioner, 


for 
Home and Business Interiors 


—— 


‘ 

7 

: = 
i 


Sells on Sight _ 


with this exclusive 


WALLACE DISPLAY UNIT 


Customers actually sell themselves on 
the fresh beauty of Wallace Decorative 
Wallboards when they see panels arrayed 
in this eye-catching Wallace Display Unit. 

And because customers are able to con 
veniently see and examine all of the 
beautiful Wallace finishes, they're able 
to find just the right combination of col- 
ors and design for their taste. The Sales 
maker sells complete jobs—floor to ceil 
ing—not just wainscotes. This makes you 
extra sales... extra profit. 

Like a Wallace Salesmaker Unit in 
your show room? See your Wallace 
Board Products Jobber or write direct to 
factory for full information. 


Udlace MANUFACTURING CO. 


10th and Fayette 


WALLACE 


\ WALL PANEL? £ 











North Kansas City, Mo. 
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made by the Coleman Co., Dept. 
SBS, Wichita 1, Kan., for attic, 
crawlspace, basement or roof instal- 
lation. It operates on 220-volt, 60- 
eycle electrical supply. The 2 hp 
Polar-Pak is 46” long, 30” wide, 21” 
high, with 23,800 Btu/hr. capacity. 
The 3% hp. Unit is 50%” long, 34%” 
wide, 21” high, with a capacity of 
36,300 Btu/hr. 

Write P150 on reply card, page 68. 


STEEL BATHTUB. A new bathtub, 
the Salem, is a 5’ recessed fixture 
made of 14-gauge deep-drawn enam- 
eled steel by American-Standard 
Plumbing and Heating Division, 
Dept. SBS, 40 West 40th Street, New 
York 18, N. Y. The finish is in acid- 


resisting enamel. Color choices are 
white, blue, green, corallin, gray, 
and brown. 

Write P151 on reply card, page 68. 


SEVEN-DAY TIME SWITCH. To 
control heating or air-conditioning 
systems, lights, fans, the Intermatic 
time switch (V21000 series) pre-sets 
varied timings for each day of the 
week. Black crackle, rustproof-fin- 
ished steel models operate with var- 
ious switching sequences for 20 
amp/125 volt or 15 amp/250 volt. 
International Register Co., Dept. 
SBS, 2624 W. Washington Blvd., 
Chicago 12, III. 

Write P152 on reply card, page 68. 





TARTER, WEBSTER & JOHNSON 


Manufacturers of West Coast Mouldings 


OFFERS EXCLUSIVELY TO JOBBERS 


\ 
\ 
\ 


A Dependable 
Year Around Source of 


CALIFORNIA HIGH ALTITUDE 


WHITE & DOUGLAS FIR 


| [TP ALSO MANUFACTURE AND SUPPLY 
THE FOLLOWING ITEMS IN PONDEROSA PINE: 


@ Finger Jointed Mouldings @ Doors and Jambs 


(Specified Lengths) 
@ Cut Stock 


@ Lineal Mouldings 


@ Windows and Sash 


@ Venetian Blind Stock 


CALL YOUR NEAREST JOBBER FOR TW&J MOULDINGS 


Tartrer.WerstTeER & JOHNSON. INC. 


P.O. BOX 3498 ‘ > 
San Francisco 19, California (ra) 


PRospect 6-4200 
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Teletype SF 211 


PICNIC TABLE FRAMES. The Ez- 
Do all-steel picnic table frame is 
easy to stock and assemble. Has steel 
bracing from each steel leg to lum- 
ber top. Sell to DIY market or make 
whole tables and sell from “sample” 
on display. Write Anthony Truck 
Co., Dept. SBS, Paducah, Ky., for 
prices and literature. 

Write P153 on reply card, page 68. 


CONTROLS GLASS GLARE. Two 
new neutral tint gray construction 
glasses absorb heat and reduce glare, 
according to the manufacturer, Pitts- 
burgh Plate Glass Co., Dept. SBS, 
632 Fort Duquesne Boulevard, Pitts- 
burgh 22, Pa. Solargray plate glass is 
4%” thick and comes in sizes up to 
75” x 128”. The heavy Pennvernon 
sheet glass is 3/16” and 7/32” thick, 
available in sizes up to 70” x 126”. 
Write P154 on reply card, page 68. 


WATER HEATER. The Day & Night 
Manufacturing Co., Dept. SBS, 700 
Royal Oaks Drive, Monrovia, Calif., 
introduces the Supercharged Jetglas 
water heater. The Jetglas coating 
inside the tank and Pyraloy-Armor- 
coat are guaranteed for life of the 
heater. It has an input of 40,000 BTU 
per hour on the 30-gallon-size. Other 
sizes are 40, 50, 70 and 100 gallons. 

Write P155 on reply card, page 68. 


ALUMINUM THRESHOLD. Stan- 
ley’s model 60 aluminum threshold 
features vinyl weatherstripping and 
rugged aluminum construction. It 
is designed to fit all types of out- 
swinging doors by Stanley Building 
Specialties Co., Dept. SBS, 1890 
N. E. 146th Street, North Miami, Fla. 

Write P156 on reply card, page 68. 


PRE-FAB CHIMNEY. The Protecto 
Top chimney and rain cap is a pre- 
fabricated unit available in two 
models. The standard model has a 
19” square housing. The deluxe rec- 
tangular model has a 19” x 34” hous- 
ing. Heights range from 18” to 6’. 
Approved by Underwriter’s Labora- 
tories for all fuels, the chimney 
exceeds FHA and VA minimum 
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construction requirements. Conden- 
sation Engineering Corp., Dept. SBS, 


Are You Missing. “= 


3511 West Potomac Avenue, Chicago 
51, Ill. 2 
vicar meat wrk A WHOLE AREA OF PROFITS: 


SELL -AIR-JET. the first complete line of “A” & 


WALL FURNACE. A compact oil- 
fired 65,000 BTU furnace may be 
recessed into the wall or a closet. 


& “B” vent 


It is 25” wide, 52%” high, and 26” 
deep. It features a completely pre- 
fabricated plenum and duct system 
that is said to release warm forced 
air into five or more rooms through 
ceiling registers, regardless of fur- 
nace location. Quaker Manufactur- 
ing Co., Dept. SBS, 1147 Merchan- 
dise Mart, Chicago 54, Il. 

Write P158 on reply card, page 68. 


MARKING COMPOUND. Perma- 
Line is a new thermo-compound for 
marking streets, parking lots, air- 
fields, and industrial safety zoning. 
It is applied in a one-man operation, 
takes ten minutes to dry, and is 
guaranteed to last five times as long 
as paint by the Veon Chemical Corp., 
Dept. SBS, 22-09 Bridge Plaza North, 
Long Island City 1, N. Y. Various 
resins in Perma-Line guard against 
fading or discoloration of either yel- 
low or white. 

Write P159 on reply card, page 68. 


PORTABLE ELECTRIC GENERA- 
TOR. The Thor Power Tool Co., 
Dept. SBS, 175 N State, Aurora, II1., 
announces two portable electric gen- 
erators with a vertical shaft design 
that will operate any number of 
tools or lights simultaneously with 
a total power load of up to 1,500 
watts. Gasoline operated, these gen- 
erators provide 13 amperes of 115 
volt current. They weigh 95 pounds 
and are 23%,” high and 23” in diame- 
ter. The vertical shaft shifts main 
weight loads to the tubular frame- 
work. A simple shock mounting iso- 
lates the rotating armature action. 
Write P160 on reply card, page 68. 


WALL FASTENERS. The Stic-Klip 
Mfg. Co., Inc., Dept. SBS, 500 Regent 
Street, Cambridge 40, Mass., offers 
improved offset insert-base Stric- 
Klips. They have cup screws or cap- 
tive nuts for securing lavatory fix- 
tures, hardboard, pictures, mirrors, 


telephone or signal wires, or any 
other attachment where drilling or 
penetrating of the wall surface is 
undesirable. 

Write P161 on reply card, page 68. 
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packaged chimneys! 


New AIR-JET “B” VENT.. 


completes the superior packaged chimney line. One source supplies 
all vent sizes, 3” to 12”. Here’s a field of quick “plus” profits just 
waiting for you! It’s the FIRST COMPLETE LINE of packaged chimneys 
from a single source. This fast-selling line is soaring in popularity 
because... 
BUILDERS know AIR-JET saves time, labor and money! 
HOMEOWNERS like AIR-JET beauty, efficiency, space savings. 
YOU will enjoy AIR-JET “plus” profits with no extra effort. 


AIR-JET CHIMNEYS come neatly packaged . . . easy to handle. . . easy 
to stock . . . easy to sell. Eliminate big inventories of complicated 
fittings . . . save storage room. Join the men who are already reaping 
these new “plus” profits in the building field. 


All-fuel AIR-JET for coal, 
oil and wood 
installations. 


Brick Beauty” 
—one of 8 smart 
top housings. 


LIGHT WEIGHT e EASY TO HANDLE e QUICK TO INSTALL 
SPECIAL CONSTRUCTION IS STURDY, 
YET DISMANTLES EASILY 


Meets UL, VA & FHA specifications 
Write for brochures and distribution data to Dept. C 


GENERAL PRODUCTS CO., INC. 


FREDERICKSBURG, VA. 


For more details on above items, use Coupon on Page 68 
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ROOF VENTILATOR. A low-silhouette circular roof 
ventilator that blends well with the roof line is offered 
by the Leigh Building Products Division, Dept. SBS, 
Air Control Products, Inc., Coopersville, Mich. The roof 
ventilator has an 8” diameter opening which gives 
50% sq. in. of free area. It is available in aluminum 
and galvanized steel. 








Write P132 on postage-paid reply card on page 68. 


TUB SEALER MOLDING. A new tub sealer molding 
design is offered by the Youngstown Manufacturing, 
Inc., Dept. SBS, 66-76 S. Prospect Street, Youngstown, 
Ohio. It makes a double water seal at the joint of wall 
and wash basin or tub. It is said to keep out water from 
above and beneath the wall joint. 


Write P133 on postage-paid reply card on page 68. 


COUNTER AND TABLE TOP COVERS. “Princess” is 
a new addition to the House & Garden line of colors 
and patterns by the St. Regis Paper Co., Panelyte Divi- 
sion, Dept. SBS, 150 East 42nd Street, New York 17, 
N. Y. Made of melamine plastic laminate for counter 
and table top covers, it comes in standard sheet sizes 
in satin and glossy finish and the postforming grade. 
New metallics are Panelyte Coppertone and Galaxy. 
Beige Panelyte is an addition to the decorator solid 
color line. 


Write P134 on postage-paid reply card on page 68. 


NAME BRACKET. A “clip-on” name bracket for door 
grilles and a push bar for any type door is offered by 

TUBULAR ALUMINUM the Westmoreland Metal Manufacturing Corp., Dept. 
FRAME SCREENS SBS, Milnor Street and Bleigh Avenue, Philadelphia 35, 
Pa. The name bracket consists of 2” high white letters 
which snap into a black, oven-baked bracket with a 
wrinkle-finish. An aluminum jalousie-door push bar 
Here . . . point-by-point . . . are specific reasons why features two 25%” bars which is said to be easily in- 


Columbia Tubular Aluminum FRAME SCREENS promise to stalled on any type door. 


become the biggest selling frame screens in America today: Write P1353 : id 1 d 68 
rite P135 on postage-paid reply card on page 68. 


@ The market is unlimited: These screens fit all types of win- 
dows . . . wood or metal. 


@ The market is dynamic: Every new home, and approximately 
10% of all existing homes in your trading areas, will 
need new screens this year. That makes both builders 
and consumers prime prospects. 


The design is better: Heavy gauge aluminum, rugged rein- 
forcement and attention to detail are factors that insure 
these screens against warping, promise better appearance 
over the years. Installed from either inside or outside, 
“Quickie Brackets” make installation quick and sure, 
even for the homeowner. 


You can’t “run-out”: Marketed nationally, competitively 

priced, you will never “run out” of Columbia Frame 

Screens at just the wrong time. These screens are always 

immediately available—you're within overnight delivery 

service—from our assembly points at Richmond, Va., 

_— Ga., St. Louis, Mo., Los Angeles, Calif., Minetto, 
* # 


A leading “Brand Name”: Columbia has a rocklike reputa- 
tion for integrity of product and sales, stands behind its 
products from warehouse to installation. 


FUEL FILLER CANS. To prevent water and dirt from 
settling on top, a new line of galvanized steel oil and 
gasoline filler cans have a seamless-drawn dome-shape 
: ; shell with double-seamed bottom, and no top or side 

For complete details on Columbia Frame Screens, consult your seams. Sizes are 1, 2, 2%, and 5-gallon. The gasoline 
local distributor, or write to models have a graduated oil measure of %4, 1/3 and % pt. 
U. S. capacities. Eagle Manufacturing Co., Dept. SBS, 


THE COLUMBIA MILLS, INC. 2784 Charles Street, Wellsburg, W. Va. 


Dept. 34F, Syracuse, New York Write P136 on postage-paid reply card on page 68. 





For more details on above items, use Coupon on Page 68 SOUTHERN BUILDING SUPPLIES for APRIL, 1957 








SAFETY LADDER. The Tri-Metal safety ladder—with 
eight to 12 steps—will lock quickly and roll easily to 
any spot for reaching high places. It is made by the 
Metal Ladder Co., Dept. SBS, Berwyn, Pa. Its locking 
feature raises casters and lowers the front legs of the 
ladders, locking them securely to the floor to prevent 
tilting, swaying and slipping. With no springs to wear 
out, the ladder comes in gray, yellow, green, and 
aluminum color. 


Write P137 on postage-paid reply card on page 68. 


NEW TILE COLORS. Catalina colors are now offered 
in 13 new paint-and-appliance coordinated colors in a 
marbleized pattern of Matico Aristoflex vinyl-asbestos 
floor tile by the Mastic Tile Corp. of America, Dept. 
SBS, N. Montgomery, Newburg, N. Y. 


Write P138 on postage-paid reply card on page 68. 


ALUMINUM BUILDING LETTERS. Durable and eco- 
nomical aluminum-alloy building letters come in a 
variety of stock patterns, finishes and sizes from 6” to 
36” from Nelson-Harkins Industries, Dept. SBS, 5301 
N. Kedzie Avenue, Chicago, Ill. Also available are 
aluminum signs and plaques, bulletin boards, and 
sign poles. 


Write P139 on postage-paid reply card on page 68. 


DISAPPEARING CLOTHESLINE. For outdoor or in- 
door use, the Continental disappearing clothesline comes 
in a modern aluminum casing with satin-silver finish. 
Four or five lines of plastic line unreel, fasten at other 
end on a special bracket, and are held taut by a self- 
locking lever. Lines are coiled back by a strong spring. 
McClintock Division of Ekco Products Co., Dept. SBS, 
802 W. Whittier Boulevard, Whittier, Calif. 


Write P140 on postage-paid reply card on page 68. 





BUILT-IN TISSUE DISPENSER. For insertion in kitch- 
en and bathroom walls, a recessed Kleenex cabinet 
holds one box of Kleenex tissues and dispenses one at 
a time. With mirror-chrome finish, this cabinet is made 
by Kimberly-Clark Corp., Dept. SBS, Neenah, Wis. 
It has numerous holes in the back so the cabinet can 
be fastened to the studding. Cover edges are beveled 
to prevent marring of the wall. 


Write P141 on postage-paid reply card on page 68. 


LAVATORY FAUCET. Ideal for deck-type lavatories in 
trailers, ships, bar sinks, and pantries, a lavatory faucet 
with single-lever control of temperature and flow is 
offered by the Gyro Brass Mfg. Corp., Dept. SBS, 51 
Urban Avenue, Westbury, L. I, N. Y. The Gyro faucet 
does not have washers and is said to be dripless. It is 
made of brass, bronze and non-corroding stainless steel 
with heavy mirror chrome plate. 


Write P230 on postage-paid reply card on page 68. 
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ALUMINUM 


TENSION SCREEN 


Year after year the Columbia-matic tension screen leads the 

nation in screen sales. The reasons are extremely obvious: 

Nobody—but nobody—has the “brand-name” respect that 

the Columbia-matic enjoys . . . years of continuous promo- 
tion in leading trade and consumer publications have built 
the “brand-name.” And over 60 years of integrity of product 
and sales have built respect for the name Columbia. 

Columbia-matic volume sales are built on additional point- 

of-sales piuses: 

1. As a dealer for Columbia-matic Tension Screens, you 
are equipped to sell not only standard sizes out of stock, 
but can be equipped to cut special sizes from stock, 
without delay 


Your market is two-fold: builders like the time saving, 
money saving features of the Columbia-matic; consumers 
like its many time, money and labor saving features. 


You are no more than 48 hours’ delivery time from 
Columbia’s strategically located assembly points. 


YOUR PROFITS LIE HERE 

®@ Low shipping costs. 

@ No out-of-store service. 
@ Strong dealer backing. 


@ As much as 60% mark-on of cost. 
®@ Minimum inventory required. 
® Easy warehousing 


ACT RIGHT NOW 


For complete details on Columbia Frame Screens, consult your 
local distributor, or write to 


THE COLUMBIA MILLS, INC. 


Dept. 34T, Syracuse, New York 


For more details on above items, use Coupon on Page 68 





MANUFACTURER NEWS 





DALLAS, TEX.: D. W. Capers will 
headquarter here as Southwestern 
sales manager for the Tectum Corp. 


Robert S. D. 
as archi- 


ATLANTA, GA.:: 
Cowles has moved here 
tectural specialist for Armstrong 
Cork’s building products division. 
He was building products sales rep- 
resentative in Charlotte, N. C. 


COLUMBIA, S. C.: James H. Siler 


is resident sales representative here 
for the Armstrong Cork Co. 


WARREN, OHIO: John L. Wil- 
liams is new advertising manager 
and Ted F. Berndt is sales promo- 
tion manager of the Youngstown 
Kitchens Division of American- 
Standard here. Promoted from a 
sales promotion post, Williams has 
had extensive advertising and sales 
experience with Westinghouse, the 





YOU CAN TELL A COMPANY 
BY THE COMPANIES IT KEEPS 


Alcoa @ Atlantic @ Bethlehem Steel ¢ 
Colorado Fuel and Iron © Granite City 


® Jones and Laughlin Steel ¢ 


Kaiser 


Aluminum ¢ Keystone Steel and Wire ¢ 


Quaker State Metals @ 
e Sheffield Steel 


Republic Steel 
@ Tennessee Coal and 


Iron @ Wheeling Steel. 


You get the best from Kelley in all steel 
and aluminum products. But more than 
that, you get fast delivery, dependable 


service. 


Keep your inventory low by 


using the nearby Kelley warehouse. It 


has 


what your 


customers want. The 


Kelley warehouses let you keep good 
companies, too. 


Wf, 


MANUFACTURING CO 





<4 


P. O. BOX 17, HOUSTON, TEXAS 
SAN ANTONIO — DALLAS 


For more details on above items, use Coupon on Page 68 


Allegheny Litho Co., and the Fisher 
Scientific Co. Berndt is former man- 
ager of sales relations and previous- 
ly edited the firm’s employee pub- 
lications. 


EDGEFIELD, S. C.: The Slade 
Lumber Co. here has been leased 
to B. L. Mims & Son on an annual 
basis. The firm will be known as 
B. L. Mims & Son Lumber Co. 


ST. PAUL, MINN.: To help meet 
the growing demands for its felted 
blanket products, the Wood Conver- 
sion Co. will begin construction of 
a new plant next month in Delanco 
Township, four miles from Burling- 
ton, N. J. 


DALLAS, TEX.: A former Miami, 
Fla., heating and air conditioner 
contractor, George Lucas, will head- 
quarter here as district sales repre- 
sentative in the Texas-Oklahoma 
area for Mitchell packaged air con- 
ditioners, Mitchell Mfg. Co., Chicago, 
Il. 


NEWBURGH, N. Y.: Ralph E. 
McKinsey has been made sales man- 
ager of the Eastern division, Mastic 
Tile Corp. of America. He formerly 
was assistant sales manager of the 
Eastern division. 

MIAMI, FLA.: The Meyer-Orens 
Co., 2732 N. W. 7th St., has been 
appointed exclusive sales repre- 
sentative in Florida for the Fasco 
Industries, Inc., Rochester, N. Y. 


CHARLOTTE, N. C.: R. W. Mullis 
will headquarter here as new South- 
ern regional sales manager for the 
Remis Fastening System, Cleveland, 
Ohio, an Olin Mathieson Chemical 
Corp. subsidiary. K. E. Van Scoy 
is new Midwest regional sales man- 
ager at Kansas City, Kan. 


ST. LOUIS, MO.: James Denmark 
is new district sales manager here 
for DeWalt Inc. He will direct sales 
of DeWalt saws and tools in Mis- 
souri, southern Illinois, west Ten- 
nessee, and Kentucky. 


NEW YORK, N. Y.: The Jamaica 
Manufacturing Co., Inc., here an- 
nounces the purchase of National 
Foundry Company of New York, 
Inc., Brooklyn, N. Y., manufacturer 
of cast-iron products. 


NEW ORLEANS, LA.: Robert E. 
Brown is new district sales repre- 
sentative for the Inland Steel Prod- 
ucts Co., manufacturers of the Mil- 
cor steel building products and Lok- 
Rib steel buildings. He had been 
an automobile salesman. 


ATLANTA, GA.: Rowland E. 


Gregory and George N. Willard 
sales representatives for the Johns- 
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Manville Building Products Division, 
recently completed an advanced 
training course in sales techniques 
at the Johns-Manville Training Cen- 
ter in Manville, N. J. Gregory works 
out of Tampa, Fla., and Willard out 
of Knoxville, Tenn. 


WALTHAM, MASS.: The Bettin- 
ger Corp., manufacturer of ceramic- 
on-metal products and coatings, is 
new owner of the Porcelain Enamel 
Products Co. at Rehoboth, Mass. 


BALTIMORE, MD.: Arthur L. 
Smith Jr. is new assistant to the 
executive vice-president of the 
H. B. Davis Co. here. He was asso- 
ciated for three years with the 
American Marietta Co. in the labo- 
ratory and as manager of their 
lacquer field in Kankakee, and for 
four years as production manager 
of industrial finishes for the Hanna 
Paint Mfg. Co. 


LOS ANGELES, CALIF.: The 
Southland Paper Converting Co., 
4489 Bandini Boulevard, Los Angeles 
23, has changed its company name 
to Fortifiber Corp. after its most 
popular paper reinforcing product, 
Fortifiber. An expansion program 
is planned at plants here and in 
Memphis, Tenn., according to Stan- 
ley G. Young, president. 

CHARLOTTE, N. C.: The Baker- 
Raulang Co., Cleveland, Ohio, has 
named Material Handlers, Inc., here 
as distributor of its line of Baker 
gas and electric fork, platform, and 
crane trucks, and the Traveloader 
side-loading fork truck in North 
Carolina and upper South Carolina. 


DONALD E. REYSA is the new assist- 
ant manager of white cement sales for 
the General Portland Cement Co. in 
Chicago, Hl. An industrial manage- 
ment graduate of the University of 
California at Los Angeles, Reysa for- 
merly was this firm’s Pacific Coast 
white portland cement sales repre- 
sentative at Los Angeles. 
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DARLINGTON COUNTY, S. C. 
By turning a switch, T. C. Coxe Jr., 
president of the Tom Coxe Lumber 
Co., keeps a close eye on his elec- 
trically-run sawmill here. His closed- 
circuit television system has a re- 
ceiving set in his office and a camera 
in the mill that enable him to ob- 
serve all operations. 

NEW YORK, N. Y.: The Flint- 
kote Corp. has two new officials 
Harry F. Vickers, president and di- 
rector of the Sperry Rand Corp., 
is a director. Joseph A. Thomas, a 
partner of Lehman Bros., is chair- 
man of the finance committee. 


HOUSTON, TEX.: James S. Hurl- 
burt is new Southwestern district 
manager of General Electric’s Con- 
struction Materials Division. He suc- 
ceeded the late Charles W. Maledon 
Hurlburt’s territory includes Texas, 
Oklahoma, Louisiana, Mississippi, 
Alabama, and Florida. His office is 
at 5718 Armour Drive here. 


GREENSBORO, N. C.: The Dover 
Manufacturing Co., Independence, 
Mo., has opened a new assembly 
plant and warehouse here. The firm 
manufactures packaged cooling tow- 
ers of 2 to 100 ton capacities. 


JACKSONVILLE, FLA.: Morgans, 
Inc., 5270 W. Beaver Street, will sell 
and service Clark fork-lift trucks, 
straddle carriers, and powered hand 
trucks. Morgans, Inc., will handle 
the Clark line in 27 Florida counties 


LOUISVILLE, KY.: DeLuxe Saw 
and Tool Co. of High Point, N. C., 
has opened a new plant here for 
manufacturing carbide tipped saw 
blades and cutting tools. 


NEW BRITAIN, CONN.: Thomas 
F. McNulty is director of the new 
product engineering department of 
the American Hardware Corp. here 
McNutly joined the firm in 1947 as 
standardization engineer. Most re- 
cently he served as assistant directo! 
of the product research and devel- 
opment department. 


WATERTOWN, MASS:: The Lewis- 
Shepard Products, Inc., announces 
the promotion of Fred L. Hoffman to 
administrative engineer. He is suc- 
ceeded as sales promotion manager 
by G. Lincoln Ryther. The company 
makes fork-lift trucks. 


ST. JOSEPH, MICH.: W. Klee 
Grumbine has been appointed kitch- 
en sales training manager for RCA 
Whirlpool and Estate home appli- 
ances of Whirlpool-Seeger Corp. He 
had been merchandising manager 
of dishwashers, ranges, ovens, and 
food disposers since 1949 for the 
American Kitchens Division of the 
Avco Mfg. Corp. 


ST. LOUIS,:MO.: William J. Bag- 
ley, a registered professional engi- 
neer with over 20 years’ experience 
in air conditioning and refrigera- 
tion, is new Missouri district sales 
representative of Mitchell Mfg. Co., 


DEALERS...» , 
DISTRIBUTORS: 


Franchises 
Now Available 


* Consumer-preferred 
* Easy-To-Sell 
x Profitable 


BELLEOUSE 


ALUMINUM 
AWNING WINDOWS 





New Features 


¥% Double Seal Construction 
provided by Tubular type 
weather trap. 

% Extruded Aluminum 
provides modern durable 
construction and minimum 
maintenance. 

% Factory Glazing Optional 
provides low selling cost and 
trouble free glazing; double 
strength glass only. 

Take a minute now to learn about MORE 
Bellhouse exclusive sales appeal features .. . 
the long-profit and low stock requirement 
feature of your Bellhouse franchise . . . the 
fast-growing demand for this better engi- 
neered window. Standard and modular sizes, 
shipped with or without glazing . . . fast 
delivery on large or small orders. Specify 
your territory requirements when you ask for 
further particulars. Write or phone today for 
prompt attention. 


31z1_LLOUSIE 
Aluminum 


AWNING WINDOWS 
Okeechobee Road At 
Military Trail 
West Palm Beach, Fla. 
Phone TEmple 3-1733 
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Chicago, Ill., for Mitchell packaged 
air conditioners. 


CHICAGO, ILL.: The Thor Power 
Tool Co. has transferred its execu- 
tive offices from Aurora, IIl., to the 
leased 6,000 square feet of space on 
the 30th floor of a new lakefront 
skyscraper. 


CLEVELAND, OHIO: Basic, Inc., 
here, announces the election of John 
W. Rockwood as vice-president in 
charge of dealer sales. He was in 
charge of sales for the Kelley Is- 
land Co., when Basic purchased it 
in 1955. 


WINNFIELD, LA.: The Urania 
Lumber Co.’s new oak flooring plant 
has a straight-line rip operation that 
yields 120,000 linear feet of flooring 
a day. Completing the firm’s expan- 
sion program here, the plant is 75’ 
x 225’. 


ATLANTA, GA.: Kenneth H. 
Rauth is new Southern regional sales 
manager of the Metal Building Di- 
vision of the Parkersburg Rig and 


Reel Co. Headquartered at 873 
Spring Street here, Rauth directs 
sales and dealer relations in Tennes- 
see, North Carolina, South Carolina, 
Georgia, Alabama, north Mississippi, 
and Florida. The new division of 
pre-engineered metal buildings has 
its main office in Parkersburg, W. Va. 
At Dallas, Tex., A. Peter Kilbourn 
is Southwestern regional sales man- 
ager. 


INDIANAPOLIS, IND.: Hoosier 
Tarpaulin and Canvas Goods Co. has 
created a separate division, Hoosier 
Pools, to meet the demand for its 
new nylon pool liner. Vice-Presi- 
dent M. Stanley Goldberg will direct 
the new division. 


RACINE, WIS.: Marc B. Rojtman 
has assumed his duties as executive 
vice-president and general manager 
of J. I. Case Co., which recently was 
merged with the American Tractor 
Corp. A former president of Ameri- 
can Tractor, Rojtman has top re- 
sponsibility for the over-all opera- 
tion of the company. 


N. Y. C. Okehs Slabs 


A whole new market in the build- 
ing industry has been opened up 
with approval by the New York 
Board of Standards and Appeals 
permitting use of Insulrock in the 
construction of insulated cavity 
walls, asserts P. C. Rowe, executive 
vice-president of the Flintkote Co. 
The Insulrock Co. is a division of 
Flintkote, with plants in Linden, 
N. J., and Richmond, Va. A new 
plant is under construction in North 
Judson, Ind. 

This fireproof acoustical building 
slab heretofore has been used pri- 
marily for roof-decking but now may 
also be used in New York City for 
each of four walls. New York ap- 
proval of a building material usual- 
ly is the forerunner of its acceptance 
in municipal building codes through- 
out the country. 

Rowe explained that cavity walls, 
as against solid walls, resist mois- 
ture penetration and reduce labor 
costs. 


MINNESOTA PAINTS, INC., HAS NEW DALLAS PLANT 


THE MODERN paint manufacturing 
plant shown below was formally 
opened in the Brook Hollow indus- 
trial district of Dallas, Tex., last 
month by Minnesota Paints, Inc. 
Located at 737 Regal Row, the new 
Minnesota plant triples the capacity 
of the old Pratt paint plant it had 
operated since 1951. The property 
was sold in behalf of Love Airport 
expansion. 

The $750,000 Texas plant expan- 
sion by Minnesota Paints, Inc., was 
master-minded by Larry T. Gartner, 
49-year-old president of the firm, 
seen at left. He joined the paint com- 
pany as controller in 1940, was 
named executive - vice-president in 
1950, and president in ’52. He is a 
certified public accountant. 


SOUTHERN 


Additional property at the new 
Dallas plant will permit Minnesota 
Paints to erect a second building 
and alkyd unit soon, and thereby 
double its new production capacity. 

Louis J. Houser is Southwestern 
district manager for the firm. Paul 
Hutchison is district sales manager, 
and Joe Merritt is Texas sales man- 
ager. 

The Dallas office also sells and 
services dealers in Oklahoma, Lou- 
isiana, Arkansas, and Kansas. 

Minnesota Paints, Inc., has other 
complete manufacturing plants at 
Fort Wayne, Ind., and Atlanta, Ga. 
It sells paints throughout the 38 
Eastern states—and is the nation’s 
third largest producer of linseed oil 
for painters. 
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DEALER NEWS 





KENTUCKY 


LEXINGTON: The Ben P. Eubank 
Lumber Co. has organized a new 
contracting department, the Eubank 
Steel Construction Co. Manager is 
James B. Steele. 


TOMPKINSVILLE: Cecil Lyon 
has resigned his 1l-year association 
with Blue Grass Cooperage Co. to 
devote full time to his partnership 
in the Monroe Lumber Co. here. 
Bins for different types of lumber 
and supplies feature a new ware- 
house with over 2,000 square feet 
of floor space. 


PARIS: Raymond E. McConnell, 
vice-president and general manager; 
his son, William T. McConnell, and 
John Calk have resigned from the 
Bourbon Lumber Co. here. Calk has 
become assistant manager of the 
Reserve Building and Supply Co. 
in Lexington. Toney Soard and Mrs. 
Catherine M. McCann will act as 
co-managers of the Bourbon Lumber 
Co., assisted by Harley Kiser. 


PADUCAH: J. Berry Scott is now 
associated with the Cole Lumber 
& Supply Co. here. Scott has over 
25 years of experience in the retail 
lumber business. 


FLORIDA 


CORAL GABLES: “At home” in 
their new location at 4008 Aurora 
Street here is the Coral Gables Sup- 
ply Co., a subsidiary of Giffen Indus- 
tries, Inc. With the addition of a 
new warehouse of 15,000 square feet 
of floor space, the firm will carry 
a complete line of building mate- 
rials, including metal products and 
insulation. Branch offices are locat- 
ed at 402 NW Flagler Drive in Fort 
Lauderdale, and at 526 16th Street 
in West Palm Beach. 


FORT PIERCE: The purchase of 
the building supply division of Burn- 
up and Sims here is announced by 
Maule Industries Inc. of Miami. 


KANSAS 


LAWRENCE: Alden W. Lyon of 
Salina replaces Chester Spooner as 
manager of the Central Lumber Co. 
here. 

WICHITA: Ewing Lawrence, presi- 
dent of Lawrence Lumber Co., has 
been named to the board of directors 
of the Wichita Perpetual Building 
and Loan Assn. 


LIBERAL: New president of the 
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Rotary club here is Paul Radke, 
manager of Paul W. Light Lumber 
Co. 


TOPEKA: The Kansas Contractors 
Supply Co. will be the first business 
on a 50-acre industrial development 
site in South Topeka. It will carry 
a complete line of supplies and oper- 
ate as a retail lumber yard. Dean 
A. Beck, junior member of a father- 
son partnership, is president of the 
firm. The new yard is located at 
East 37th Street. 

WINFIELD: Albert H. Thompson 
and George Cullison are partners in 
the ownership and operation of the 
Thompson Lumber Co. at 121 W. 
8th here. 


MISSISSIPPI 


JACKSON: The Jackson Lumber 
Co. has added a complete line of 
Hotpoint home appliances to its ap- 
pliance department. 


VICKSBURG: Dykes Flooring and 
Supply Co. has placed Jessie Johns 
in charge of its floor department 
here. 


GULFPORT: The Aluminum 
Building Products Co., at 2303 Pass 
Road here, stocks aluminum screens, 
windows, awnings, carports, jalou- 
sies, and doors. It manufactures 
custom aluminum products, and re- 
tails Kuhn’s paints. 

CHARTERS OF INCORPORA- 
TION: Beane-Newton Lumber Co., 
Inc., and B. G. Barr Co., Inc., Jack- 
son. 


ARKANSAS 


NEWPORT: Three trucks and the 
lumber yard of the Moore and Cone 
Lumber Co. here were destroyed by 
a $120,000 fire. 


ALABAMA 


HUNTSVILLE: The Putnam Con- 
struction Co. shares new quarters 
with Builders Specialty Co., a new 
building supply firm at 120 Blount 
Street here. Both businesses are 
operated by D. L. Putnam. 


TENNESSEE 


CHARTERS OF INCORPORA- 
TION: Hull and Thompson, Inc., 
retail lumber and building mate- 
rials, Memphis, Tenn. 


HERES A SALESMAN 
THATS BEEN SELLING 


Years 


for 


‘ 


fhis TIME-TESTED Long-Bell Creosoted 
Post has been on the job near York- 
town, Ill. for 40 years. This, like 
millions of other L-B Posts all over 
the country, is giving constant service 
and satisfaction. They have built an 
acceptance for Long-Bell dealers 
everywhere. 


Long-Bell Creosoted Posts are pres- 
sure -treated with 100% creosote oil, 
almost a half gallon in the average- 
sized line post. 
Manufacturers of these other “‘life- 
time” products— 


CREOSOTED SOUTHERN YELLOW PINE & 
DOUGLAS FIR: 
POSTS ¢ POLES « PILING 
LUMBER © CROSS ARMS « TIES 
WOLMANIZED® DOUGLAS FIR LUMBER 
UNTREATED FABRICATED TRUSSES 


629 W. Bidg. 410 T&P Pass. 
Houston, Texas Station Bldg 
209 Phildor Bidg. Ft. Worth, Texas 
Dallas, Texas 415 New Moore Bidg. 
P.O. Box 192 San Antonio, Texas 
DeRidder, La. Leonhardt Bidg. 
Okla. City, Oklo 


INTERNATIONAL PAPER COMPANY 


lonc-Re 


otiviston 
KANSAS CITY,MO. * LONGVIEW, WASH 
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window 


facts 


A et ie a 


profits 


Send s 
for this new 
Free 
Booklet! 


Today—home buyers want quality and 
more builders are becoming quality 
conscious. Wise dealers are offering 
quality products! Read how you can 
increase your sales to builders and 
make more money by selling the best 
double-hung wood windows... those 
equipped with Zegers Dura-seal, the 
highest quality metal weatherstrip 
and sash balance. Read how national 
advertising and local promotion works 
for you to make Dura-seal equipped 
windows one of the most wanted mill- 
work items. Facts and features are all 
explained in a new booklet just off the 
press. Be sure to send for your copy 
of “Today—Quality Sells the Home 
Buyer.” Clip the coupon now! 


ZEGERS 
Qiwa-aeal 


COMBINATION METAL WEATHERSTRIP & SASH BALANCE 


LOOK FOR THE NAME ON 
THE METAL WEATHERSTRIP 


OR WINDOW GLASS STICKER 
= a8 _MILLWORK 




















8090 South Chicago Avenue, Chicago 17, Illinois 


ZEGERS, incorporated 
Send new bookiet, ‘‘Today— 
Quality Sells the Home Buyer’ 


Address. 


For more details on above items, use Coupon on Page 68 





LOUISIANA 


NEW ORLEANS: Nash-Mulliken 
Materials, Inc., in a $158,300 transac- 
tion, bought the property at 1700 
Shrewsbury Road of the Ponchar- 
train Lumber Co. The location has 
over 80,000 square feet of ground 
space and buildings equipped for 
mill and woodworking operations. 


CHARTERS OF INCORPORA- 
TION: Modern Millwork, Inc., Cov- 
ingston. 


OKLAHOMA 


McALESTER: Glynn Webster suc- 
ceeds Fred Sponsler as manager of 
the Long-Bell yard here. Webster 
has been with the company 23 years. 
Sponsler was transferred to the 
Long-Bell store at Parsons, Kan. 


TONKAWA: Glenn Marrs is new 
manager of the Antrim Lumber Co. 
here. He replaced Bill Parnell, who 
resigned to become sales representa- 
tive of the Carter Paint Co. Marrs 
served four years as Antrim’s as- 
sistant manager here. 


VIAN: The Jimmie Rogers Lum- 
ber Co., combination wholesale-re- 
tail firm is located on Highway 82 
north of Vian. Rogers is a member 
of the Vian public school faculty. 


MISSOURI 


CENTRALIA: Jack Showalter of 
Paola, Kan., has succeeded Clyde 
Younger, retired, as manager of the 
Thomas Lumber Co. 


KANSAS CITY: K. L. Foster is 
new executive vice-president of the 
Burgner-Bowman-Matthews Lumber 
Co. Headquarters for this line-yard 
firm are located in the R. A. Long 
building here. 


FLAT RIVER: Herb Shelton of 
Farmington has been appointed 
manager of the Pyramid Lumber Co. 
here.With 25 years of merchandising 
experience, Shelton expects to en- 
large the operation with complete 
lines of paints, electrical supplies, 
and builders hardware. 


TEXAS 


MARLIN: T. D. Taylor soon will 
open a new lumber yard at 423 Live 
Oak Street. He is constructing a 
five-unit commercial building, so he 
can rent stores to four tenants. 


VICTORIA: J. E. Pickering, presi- 
dent of the Anchor Lumber Yard 
here, has been elected president also 
of the Victoria Savings and Loan 
Assn. He is son of J. M. Pickering, 
first president of the financial insti- 
tution. 





OBITUARIES 





JOSEPH G. ROWELL, 66. Counselor 
for the Building Material Merchants 
of Georgia and the Southern Wood- 
work Assn., Atlanta. 

WILLIAM J. HAILEY of Chicago, 
Ill., owner of the Paducah Lumber 
Co., Paducah, Tex., and lumber 
yards at Childress, Tex., and Chilli- 
cothe, Mo. 

CECIL F. FOSTER, 69. Manager of 
the McKee Lumber Co., Corsicana, 
Tex. 

FRED T. JOHNSON, 61. Manager of 
the Falls Church branch of the Mur- 
phy and Ames lumber firm, Arling- 
ton, Va. 

W. E. SNIPES, 51. Secretary-treas- 
urer of the Jones-Snipes Lumber Co., 
Greensboro, N. C. 

NEAL DAVIDSON, 78. Owner of the 
Davidson Lumber Sales Co., Dallas, 
Tex. 

THOMAS U. BUTTS, 60. Vice-presi- 
dent of the Butts Lumber Co., Co- 
lumbus, Ga. 

JAMES K. HAMILL, 55. President of 
the Hamill Lumber Co., Tampa, Fla. 
LUTHER R. STEIN, 69. Chairman of 
the board, Southern States Iron 
Roofing Co., Atlanta, Ga. 


ALBERT E. POWELL has been made 
agricultural engineer for Douglas Fir 
Plywood Assn., Tacoma, Wash. An 
authority on plywood farm structures, 
Powell has been with DFPA for seven 
years—last as regional field promotion 
manager for DFPA at Kansas City, Mo. 
He will work on the development of 
a national agricultural market for fir 
plywood, from offices in Ames, Iowa. 
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Hoo-HoOo 
Actiwvities 





ENROUTE WITH GRAND SNARK: 
Clifford H. Schorling, 45533, made an 
automobile tour of several South- 
eastern Hoo-Hoo clubs last month 
with his Annie. He met with officers 
and directors of the groups in Bir- 
mingham and Jacksonville. In At- 
lanta, he met with the National 
Hoo-Hoo Convention chairmen, co- 
chairmen, and their ladies, to go 
over plans for the Atlanta conven- 
tion, September 16-18. After a meet- 
ing with the Nashville club officers, 
Snark Schorling was guest speaker 
at a special meeting of the big Mem- 
phis club. Before returning to Kan- 
sas City to catch up with “desk 
work” at the Renfro Lumber Co., 
Schorling was visiting officer at a 
concatenation in Cape Girardeau, 
Mo. 


TEXAS: W. B. Oldham, former 
Supreme Niner, will head up a 1:39 
p.m. All-Texas Hoo-Hoo concatena- 
tion at the Baker Hotel in Dallas on 
April 16. The traditional stag party 
will follow at 3:39 p.m. Grand Snark 
Schorling will be visiting officer... . 
Members of the Panhandle Plains 
Club No. 8 on March 2 enjoyed their 
second annual Hoo-Hoo function. 
This included a short-form concat- 
enation, buffet dinner, and speech by 
the new executive vice-president of 
the Amarillo Chamber of Commerce 
at the Amarillo Country Club... . 
Prexy A. H. Howrey presided at a 


dinner meeting of the new Borde! 
Hoo-Hoo Club at the Wyoming Inn 
in El Paso on February 19. A concat 
was the program. 

FLORIDA: Tampa Cats were told 
why “Public Relations Is Every- 
body’s Business” at the March 12 
meeting in the Elks Club. The speak- 
er was Warren Terrell, vice-president 
and public relations officer of the 
First National Bank of Tampa. A 
ladies’ night was scheduled as the 
April meeting at the MacDill Officers 
Club. . . . Some Miami Hoo-Hoo ac- 
tually were hypnotized at the March 
12 dinner meeting of Club No. 42 
Jay Patrick Bussee, secretary of the 
Hypnosis Research Society, was the 
demonstrating speaker. The Miami 
Cats will have a barbecue-dance at 
the Firemen’s Benevolent Hall on 
April 13, following a concat. Th« 
ritual team will be composed en- 
tirely of club past-presidents. 


MARYLAND: Baltimore Cats were 
told “What This Association Is Doing 
for the Lumber Industry” at their 
March 25 dinner meeting at the Park 
Plaza Hotel. The speakers wer: 
Douglas Steinberg, public relations 
director, and P. Ely, radio and tele- 
vision editor, of the National Lumber 
Manufacturers Assn. The Maryland 
Hoo-Hoo will hold a golf outing on 
April 26. 

VIRGINIA: Fifteen Kittens were 
initiated at the concatenation held as 
a side feature of the Virginia Build- 
ing Material Assn. convention in 
Richmond on February 14. The three 
Hoo-Hoo clubs in Virginia shared 
the new members in this manner 
Roanoke chapter, five; Hampton 
Roads, two; Richmond, eight. 


DISPLAYS BASEMENT-TO-ROOF ‘GOLD KEY PLAN’ 


This model house was used at the 1957 NAHB exposition in Chicago to demon- 

strate graphically the building products included in the Borg-Warner “Gold 

Key Plan.” The plan represents the first “complete basement-to-roof line of 

building products available from a single source,” Borg-Warner claims. Prod- 

ucts included in the plan are Airline heating and cooling units, Alfol aluminum 

foil insulation, Ingersoll-Humphreys plumbing fixtures, Norge appliances, and 
York air-conditioning units. 
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I'm a builder 


As a builder I know the value of 
both sales appeal and customer 
satisfaction. That’s why I always 
use Wolmanized® pressure-treated 
lumber everywhere wood members 
are near the ground or contact 
masonry in houses I erect. Then 
I can tell prospects and buyers, 
“These houses have lifetime pro- 
tection against termites and rot.” 
Naturally, both my lumber dealer 
and I profit. He gets more house jobs 
from me. I get more satisfied home- 
owners who recommend me. 


R 


PRESSURE-TREATED LUMBER 


If you’re a dealer inter- 
ested in products with 
growing profit potentials 
and markets, write for this 
booklet. It tells you about 
Wolmanized lumber, where 
to use it, where to get it. 


Wolman Preservative Dept. 
KOPPERS COMPANY, INC. 








1456 Koppers Building, Pittsburgh 19, Pa. 


* ® 
Wolmanized 
PRESSURE-TREATED LUMBER 


103 





ASSOCIATION ACTIVITIES 





New President Alewine Challenges Carolina Dealers 


Carolina Lumber and Building Supply Assn. officers are seen, above, following 
their election in Charlotte last month. Seated, from left, are A. W. Christiansen 
of Greensboro, third vice-president; M. R. Bagnal Jr. of Columbia, 2nd v.p.; 
R. B. McClure of Charlotte, Ist v.p.; and Ansel Alewine of Taylors, president. 


Standing, from left, are Robert L. Reid, field representative; E. 


M. Garner, 


secretary-manager, and G. L. Goodson, retiring president. 


AT THEIR 34TH annual convention 
in the spherical Charlotte Coliseum, 
March 12-14, members of the Caro- 
lina Lumber and Building Supply 
Assn. heard and saw “Ideas Keyed 
to the Times.” Not the least of these 
was the challenge by incoming Presi- 
dent Ansel Alewine of Taylors, S. C., 
in his “acceptance speech.” Asserted 
Alewine: 

“Our sales volume this year will 
definitely be less than last year due 
to the shortage of mortgage money. 
We should, therefore, do a real job 
of merchandising —since our old 
friend ‘Competition’ is back with us 
as big as life. Sales promotion and 
merchandising should command 
more of our attention and skill. 

“Dealers should begin to realize 
the full benefit of Operation Home 
Improvement and also FHA Title I 
loans. I believe we can make up 
quite a bit of our shrinking volume. 
The potential in repairs to homes is 
one of our richest fields. . . . There 
are a great number of our boys who 
built two-bedroom houses after the 
war, and they are now needing to 
add one or more bedrooms. 


STUDENTS AND LEADERS OF 4TH OKLAHOMA WOMEN’S RETAILING COURSE 


FOURTEEN Oklahoma women, two 
Oklahoma men, one Texas woman, 
and two women and one man from 
Mississippi completed the fourth an- 
nual short course in building-supply 
retailing at the University of Okla- 
homa in Norman, February 11-15. 
The course was sponsored by the 
Oklahoma Lumbermen’s Assn. 

OLA’s Secretary Bill Morgan de- 
clared “this was the most outstand- 
ing class since the course to train 
women in ‘front-office’ selling was 
started by our Oklahoma dealer as- 
sociation in cooperation with the 
university.” 


Mississippians who took the mer- 
chandising course were Bettye H. 
Ballard and S. R. Blakeman JZJr., 
both of Cleveland, and Phyllis Her- 
ren of Anguilla. The Texas dealer 
employee was Nellie Garza of Mer- 
cedes. Oklahoma men enrolled were 
R. E. Barbour of Norman and Jack 
Raymond Taylor of Muskogee. 

The women employees enrolled 
from Oklahoma included Lorene 
Dunn of Blanchard; Wyna Mitchel- 
more of Davis; Mildred Suggs of 
Fairfax; Alice Barentine and Geree 
Blevins of Madill; Mrs. R. E. Bar- 
bour of Norman; Virginia Findlay, 


Lois Crandall and Agnes Trech of 
Oklahoma City; Alice Pinckney of 
Bethany; Ruby Andruss of Sapulpa; 
Ruth Perry of Seminole; Melva Jo 
Wick of Shawnee; and Margaret 
Mulhausen of Jones. 

Seen with the students in the 
picture below are OLA President 
Ira Crews and Mrs. Crews of Tulsa; 
Secretary Morgan and Lillian, his 
daughter; OLA’s Mr. and Mrs. Eule 
Gene Gibson; Charles Goettsche and 
Mr. and Mrs. Howard Tatum, OLA 
house plan creators; and Robert 
Brenton, Okla. University’s Exten- 
sion Division, and Mrs. Brenton. 
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There is plenty of money yet to 
finance these modernization loans, as 
our lending institutions are eager to 
make these Title I repair loans.” 
Alewine succeeded G. L. Goodson 
of Lincolnton, N. C., as president of 
the Carolina association. Goodson 
presided at the “kickoff” breakfast 
at the Hotel Charlotte. It featured a 
speech by Robert B. Brown, ma- 
terials-handling engineer for the 
National Retail Lumber Dealers 
Assn., on “The Importance of Good 
Warehouse and Yard Arrangement.” 
Brown’s talk and the following 
presentation of USG’s Hollywood- 
produced color-sound motion picture 
on “Profit Management” alerted 
dealer personnel to seek _ profit- 
bolstering ideas among the exhibits 
of 118 manufacturers, distributors, 
and associations at the exposition. 
In one-hour sessions Tuesday and 
Wednesday mornings and afternoons, 
Brown conducted material-handling 
clinics in the parking area adjoining 
the coliseum. Distributors of major 
makes of lift trucks and other han- 
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Use of a fork-lift to quickly load 
“packaged” oak flooring onto a de- 
livery truck was a practical demonstra- 
tion conducted at the Carolina dealer 
convention. Bob Brown, 
NRLDA materials - handling engineer 
from Washington, D. C., points to the 
strong steel bands that hold the 
smaller bundles together for econom- 
ical handling. Brown described live 
demonstrations of equipment in four 
one-hour sessions. 


Above, 


Smart dealers seek out new products 
or promotions of products at conven- 
tions. That’s what Alex S. Watkins— 
Sr. and Jr.—did at the Carolina expo- 
sition in the Charlotte coliseum. Below, 
these Henderson, N. C., merchants dis- 
cuss a stock order of West Coast lum- 
ber with a Weyerhaeuser salesman— 
and the use of the “4-Square Building 
Service” to move it. 


Packed with 
Profits ... 





COLUMBIA 


Packaged Spring 
Weatherstripping 
by NATIONAL 


Now available in both 
Aluminum and Bronze! 





For years Columbia Spring Bronze 
has been a fast-moving item. Now 

you can also offer your customers 
this high-quality, easy-to-install 
weatherstripping in special alumi- 
num alloy. 

Furnished prepunched and with 
an ample supply of nails, Columbia 
Spring Weatherstripping can be 
quickly installed by anyone with 
only a hammer and scissors. It’s 
available in either 17’ packages or 
100’ rolls, with installation instruc- 
tions included. If your jobber can’t 
supply you, write us. 


tio ) COMPLETE LINE OF NA- 


[90 TIONAL AND COLUMBIA 
National WEATHERSTRIPPING ° 
for + “TRIPL-TITE” ALUMINUM 
enh oc SIDING * PORCELAIN 
WICK 2m'eS-*-) ENAMEL BUILDING 
Nice Profits! J) PANELS AND SIGNS 





Write or wire for details! 


Ly 
NATIONAL METAL 
PRODUCTS COMPANY 

® 


Weatherstrip Division 
2 Gateway Center, Pittsburgh, Pa. 


For more details on above items, use Coupon on Page 68 








| agree .. . but I'd still 
need the name of a 
GOOD DISTRIBUTOR. 





GOOD DISTRIBUTORS 
ARE HARD TO FIND! 


If you are a good distributor, 
you will find it profitable to 
investigate the name HALL- 
RITE. Along with this name 
comes a complete line of qual- 
ity jalousies, awning windows, 
jalousie doors, tub enclosures 
and patio doors. We'd like 
to tell you about 
the advantages 
of dealing with 
HALLRITE. Mail 
the coupon below 
and get the com- 
plete story. 


i 


nal 
| 
é 
YAY! 





NY 





—MAIL THIS COUPON— 


HALLRITE WINDOW COMPANY 
3150 E. 11th Avenue, Hialeah, Fla. 


Please send me complete information 
about available HALLRITE distributor- 
ships. 


Name - 
Address 
City 














For more details on above items, use Coupon on Page 68 


dling equipment gave live demon- 
strations at all four sessions, and 
conferred with dealers at booths in 
between. (Brown’s speech before 
the Carolina dealer breakfast will 
be printed in the May issue of 
S-B-S.) 

Other speakers that presented 
timely ideas to the Carolinians were 
Dr. Alfred A. Haake and Roy Wenz- 
lick, St. Louis realty analyst and 
homebuilding forecaster, who chart- 
analyzed the outlook for mortgage 
money and construction. A veteran 
public - relations representative of 
the General Motors Corp., Haake 
explained the importance of better 
“Human Relations in These Chang- 
ing Times.” 

Other convention features includ- 
ed a reunion of N. C. State Retail 
Building Supply Marketing Institute 
graduates at the Stork Restaurant, 
and a presentation of slides on 
LuReCo Homes and the merchandis- 
ing of their component parts by Seth 
Lumber Co.’s. Herman Howard of 
Lincolnton. 

A Hoo-Hoo concatenation was 
sponsored by the Charlotte Club 
with President Robin Kirby Jr. as 
the snark. Visiting officer was Gene 
Madden, jurisdictional Supreme 
Nine member from Plains, Va. Re- 
gional Deputy Snark Don Moore of 
Atlanta was the visiting junior Hoo- 
Hoo. Seven Kittens were initiated 
and two former members were re- 
instated. 


NRLDA Board Meets 


The spring meeting of the board 
of directors of the National Retail 
Lumber Dealers Assn. has been 
called for the week of May 19-24 
by Executive Vice-President H. R. 
Northup. 

Meetings of standing and special 
committees will precede the two-day 
conference of directors on national 
matters. These include the Exposi- 
tion Committee of which Paul De- 
Ville of Ohio is chairman; T. Merritt 
Ludwig of Pa. is clinic chairman, 
and Martin C. Dwyer of D. C. is ex- 
position director. 

Dates for the 1957 Building Prod- 
ucts Exposition are November 4-7 at 
the Trade and Convention Center in 
Philadelphia. 


Texas Group Hires Ross 


The Coastal Bend Retail Lumber 
Dealers Assn. of Corpus Christi, 
Texas, has announced employment, 
on part-time basis, of Leland Ross as 
executive secretary. 

Ross, also executive secretary of 
Corpus Christi’s Home _ Builders 
Assn., will serve as coordinator for 
the two groups, aligning their respec- 
tive objectives where possible. 


HEAD CAROLINA EXCHANGE OF SALESMEN 


OFFICERS of the unusual Carolina 
Lumber and Building Material 
Salesmen’s Exchange for 1957-58 are 
seen above with the retiring presi- 
dent, following their election at a 
breakfast meeting last month in 
Charlotte. From left, the quartet in- 
cludes: vice-president, John Pritch- 
ard of Pritchard Paint and Glass 
Co.; president, Jerry Blucher of 
Roddis Plywood Corp.; president, 
James C. Galloway of Delph Hard- 
ware and Specialty Co.; and director 
and past-president, J. Ed Kirkman 
of National Gypsum Co. All of 


these men are headquartered in 
Charlotte. 

Other members of the Salesmen’s 
Exchange board of directors are W. 
F. Littlefield and Charles E. Graham 
of Charlotte; Morgan Brown of Co- 
lumbia; C. H. Null of Greensboro, 
and W. G. Polley of Raleigh. 

In a special address, the supply 
salesmen were inspired to maintain 
ethical distribution policies and 
serve dealers sincerely by G. L. 
(Shine) Goodson, Lincolnton dealer 
and president of the Carolina Lum- 
ber and Building Supply Assn. 
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Downs Forecasts 1,100,000 Housing 
Starts This Year as Suburbs Expand 


OVER 500 dealers, suppliers and 
their wives attended the 37th an- 
nual convention of the Louisiana 
Building Material Dealers Assn. at 
the Jung Hotel in New Orleans, 
March 19-21. 

James C. Downs Jr., president of 
the Real Estate Research Corp., and 
market analyst of Chicago, Ill., pre- 
dicted ‘““‘What’s Ahead For Building.” 
He told the assembly that “major 
urban growth will continue as small- 
farm operation is absorbed by the 
larger, more efficient and successful 
farmers and land-owners. Because 
these urban areas are going to have 
to grow, dealers should buy land so 
that you will have ground to absorb 
your building product sales.” 

“Based on our studies, I predict 
that 1,100,000 homes will be built 
in 1957,” he declared. “So you can 
readily see from these figures what 
the market is and what land values 
and land trends are going to be.” 

James V. Jones, general sales man- 
ager of the Armstrong Cork Co., out- 
lined “A Sound Program for the 
Year Ahead” as being one of “or- 
ganized merchandising, more adver- 
tising, and better planning.” 

Jones threw an axe at price-cut- 
ting by declaring that “price-cutting 
never did create sales.” To illustrate, 
he explained that a check of one 
day’s ads in his hometown news- 
paper, revealed five different firms 


advertising the identical product for 
from 15%c up to 22c. 

“You know, we checked out all five 
firms on this product and found that 
the fellow who got the largest vol- 
ume of sales was the guy who wa: 
getting the most for his product! 
The good guy was selling service.” 

Gates Ferguson, retiring director 
of advertising for the Celotex Corp., 
told the Louisiana dealers “How to 
Make Your Advertising Work Over- 
time in 1957.” 

Roy V. Winters, President of Na- 
tional Plan Service, Chicago, out- 
lined a $60,000 prize contest, which 
is attracting dealer store traffic. 

The last convention session fea- 
tured “Twenty Steps to Profit,” a 
talk by Arthur A. Hood, editor of 
American Lumbermen. He _ then 
moderated a dealer panel discussion 
of them. Participants included Harry 
V. Balcom of Bossier City; Ronald 
A. Coco of Baton Rouge; Ivan M. 
Foley of New Orleans; Arthur Foss 
of Lafayette, and Jack Terzia of 
Monroe. 

Art Hood, as he is known through- 
out the industry, was guest of honor 
at the convention banquet. A special 
award plaque was presented to him 
by Executive Vice-President Ned 
Ball. “Every industry and associa- 
tion has to produce outstanding 
leaders,” Ball said, “and we present 
this merit award to Art Hood, editor, 


Baton Rouge takes the spotlight in the new line-up of officers of the Louisiana 

Building Material Dealers Assn. Seated at right, above, is Robert L. Hamilton, 

new president, and R. Ned Ball, left, executive vice-president. Both are located 

in Baton Rouge, where Hamilton heads the Plank Road Lumber Co, Standing, 

from left, are Vincent Ogletree, field v. p. of Baton Rouge; Roy S. Brown Jr. 

of St. Charles, immediate past-president; and T. W. M. Long, new dealer vice- 
president of the Builders Supply Co., Shreveport. 
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HIGH CLASS 
REDWOOD 


Right 
from the 


redwood 
country 





right for size, right for grade, 
Hobbs Wall has 


stood for the best in redwood for 


right for price! 


over 90 years. 


For the name of your nearest Hobbs 
Wall wholesaler or commission man, 


vrite Or wire us now 


HOBBS WALL 


LUMBER CO. 


405 Montgomery St., $an Francisco [& my 
Sy 


GArfield 1-7752 - Teletype SF-761 
sre” 


Hobbs Wall is Exclusive Distributor for 
WILLITS REDWOOD PRODUCTS CO. 
A CRA Mill 


For more details on above items, use Coupon on Page 68 





Take a % 
good _Jf 


\ 
look. 23 


1 Cet 


METAL “7 
ROOFING NAILS 


The “high quality” line 
you can count on— 
FOR REPEAT SALES... 
REAL PROFITS! 

> NEW! 
UMBRELLA HEADS 


(with ring or screw shank) 
FOR CORRUGATED & V-CRIMP 
ROOFING 


@ Hammer away— 
nails are one-piece de- 
sign (head and shank 
made from same hard 
steel core.). 
@eSTORMGUARD 
treated—twice-dipped 
in molten zinc... 
can’t rust, stain, or 
streak . . . zinc coat- 
ing entirely compati- 
ble with aluminum screw 
roofing. 

@ Lighter weight than sae og 
lead heads ... MORE 
NAILSPER POUND! SCREWS) 


LEAD HEAD NAILS 


HEADS FIRMLY ATTACHED TO SHANKS 





duu 





C-223R (Ring Shank—bright) 


CAST LEAD HEAD 
‘< eo DDL 
R-144A (Ring Shank— 


STORMGUARD TREATED ... 











twice-dipped in molten zinc) 
" SEND-FOR FREE HANDBOOK & SAMPLES 


FIRM. 








ADDRESS 





je 
“IT PAYS TO BUY MAZE” 


ER9 W. #. MAZE COMPANY 


PERU 14, ILLINOIS Phone 298 
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author and educator, in recognition 
for his more than 30 years of serv- 
ice to the light construction industry 
of America and to his championing 
the cause of the retail lumber 
dealers.” 

Lightening the curtain finale on 
the convention was the speech by 
Dr. Frank Goodwin, University of 
Florida’s professor of marketing, 
who jolted every salesman in the 
house with humorous and searching 
lessons on the true functions of pro- 
fessional selling. His “Hole in the 
Doughnut” address separated the 
“neddler” from the “man on busi- 
ness” coming to make a sale. 

The following dealers were elected 
directors of LBMDA for three-year 
terms: Northwest area, T. W. M. 
Long, Shreveport; Southwest, Mor- 
gan Musser, Lake Charles; South- 
east, Arthur Foss, Lafayette; North- 
east, Charles Hatfield, Winnsboro; 
and at large, Thomas H. Harrell of 
Winnfield. Harry V. Balcom of Boss- 
ier City was named dealer-director 
to NRLDA. 


Installment Selling 
Need Told to Kansans 


To take up the slack in new home 
construction, Kansas lumber dealers 
were told by G. L. Grout, Kansas 
City manager of Allied Building 
Credits, Inc., to develop more home 
improvement business “on easy 
monthly terms.” He spoke to the an- 
nual convention of the Kansas lum- 
bermen’s Assn. at the Lamer Hotel 
in Salina, at a breakfast session on 
the second day of the March 5-6 
meeting. 

“FHA Title I loans for moderniz- 
ing homes can readily be obtained,” 
he explained. “It is so simple for the 
average home-owner to get this 
financing that more should be bring- 
ing their homes up-to-date.” 

Another speaker on credit, John 
Cranor, manager of the Salina 
Chamber of Commerce, declared 
that “lumbermen are _ notoriously 
sloppy about trusting too many peo- 
ple for too much. A sale is never 
complete until the customer is satis- 
fied AND THE MONEY IS COL- 
LECTED.” 

Fred Wilbur of Salina succeeded 
Carl Edwards of McPherson as 
president of the Kansas Lumber- 
men’s Assn. New vice-presidents 
are: first, A. E. Nickelson of Em- 
poria; second, C. Price Berryman of 
Coffeyville. Marvin Von Fange of 
Salina continues as secretary-treas- 
urer of the group. 

New members of the KLA board 
of directors include J. P. Barbee Jr. 
of Pratt; Merle Launchbaugh of 
Belleville, and G. P. Schroeder of 
Osborne. 

G. Kenneth Milliken, executive 
vice-president of the Southwestern 
Lumbermen’s Assn., Kansas City, 


moderated two dealer panel sessions 
at the convention. The first on mer- 
chandising know-how included these 
dealers: W. H. Ransopher of Clyde; 
Henry C. Wildgen of Hoisington; 
Lawrence Kibler of Topeka, and 
“Buz” Nichols of K. C. 

The panel on dealer financial man- 
agement consisted of D. J. Fair of 
Sterling, F. E. Hess of Colby, F. M. 
Humphreys of Ashland, and Carl R. 
Johnson, certified public accountant 
of Oklahoma City. 


Two Texas District 
Groups Name Officers 


The Port Arthur Lumber Dealers 
Assn. and the Beaumont Retail Lum- 
ber Dealers Assn. in Texas have 
recently re-elected all officers. 

The Port Arthur Lumber Dealers 
Assn. officers are: Cecil R. Burks, 
First Lumber Store, president; 
Robert Wyde, Wyde Lumber Co., 
vice-president; Don Lewis, Lewis 
Lumber Co., secretary; and Carl 
Vaughan, attorney, executive-secre- 
tary. 

Second - generation lumbermen 
only serve as presidents of the Beau- 
mont Retail Lumber Dealers Assn. 
This year’s president is Homer V. 
Howell. Other officers are: Louis E. 
Kojak, first. vice-president, Lloyd 
Chambers, second vice-president, 
Dave Birdwell, secretary-treasurer, 
and Jack Brooks, attorney and ex- 
ecutive secretary. 


CONVENTION 
CALENDAR 





April 14-16: Lumbermen’s Assn. 
of Texas, New Dallas Auditorium, 
Dallas, Tex. Exhibits. 

April 25-27: Florida Lumber and 
Millwork Assn., Daytona Beach Ho- 
tel, Daytona Beach, Fla. 

May 13-15: Building Material Mer- 
chants of Georgia, General Ogle- 
thorpe Hotel, Savannah, Ga. 

May 19-24: NRLDA Board of Di- 
rectors and committee meetings, 
Shoreham Hotel, Washington, D. C. 

June 10-11: Southern Sash and 
Door Jobbers Assn., Peabody Hotel, 
Memphis, Tenn. 

October 20-21: Oklahoma Lumber- 
men’s Assn., Municipal Auditorium, 
Oklahoma City. Exhibits. 

November 4-7: Building Products 
Exposition of National Retail Lum- 
ber Dealers Assn., Trade and Con- 
vention Center, Philadelphia, Pa. 
Exhibits. 

February 27-29, 1958: Southwest- 
ern Lumbermen’s Assn., Municipal 
Auditorium, Kansas City, Mo. Ex- 
hibits. 
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WHOLESALER NEWS 





YORK, ALA.: Otho B. Loper is 
the representative in south Alabama 
for the Wood Lumber Co., Birming- 
ham, Ala. 


JACKSONVILLE, FLA.: Foster 
Flooring Distributors, 4500 Appleton 
Ave. here, are new distributors of 
vinyl and rubber flooring for the 
Goodyear Tire & Rubber Co., Akron, 
Ohio. 


AUGUSTA GA.: Macuch Steel 
Products has been made distributor 
for the Sanymetal Products Co., Inc., 
of Cleveland, Ohio, in the Augusta 
area. 

SHREVEPORT, LA.: W. A. Comp- 
ton has been elected president of the 
Allen Millwork Manufacturing Corp. 
here. For many years Compton has 
been senior vice-president of this 
manufacturing wholesale firm. He 
succeeds the late Wesley E. Wheless 
Sr., who died March 3 at the age 
of 73. 

MEMPHIS, TENN.: Thomas R. 
Walsh is the new manager of the 
Memphis Sash and Door Co., local 
subsidiary of the Huttig Sash and 
Door Co. He succeeded P. M. Wat- 
son Jr. 


NASHVILLE, TENN.: New man- 
ager of the Huttig Sash and Door 


THOMAS L, VINCENT, above, is now 
vice-president in charge of branch op- 
erations for the Eastern Division of 
Binswanger & Co., Inc., Richmond, 
Va. He joined the wholesale firm at 
Columbia, S. C., in 1945. Four years 
later was made Binswanger’s branch 
manager at Macon, Ga. Herman E. 
Scott has replaced him there. 


SSIRCO Distributes 
3 New Material Lines 


The Southern States Iron Roofing 
Co., the South’s largest distributor 
of industrial metals and building ma- 
terials, combined, has recently been 
appointed distributors of advertised 
brands of polyethylene film, prefin- 
ished wallpanels, and _ fiber - glass 
plastic panels. These will be stocked 
and merchandised by all 14 ware- 
houses of the Southern States Iror 
Roofing Co., according to Vice- 
President Lee Bartholomew. 

The Southern States firm is dis- 
tributor for Olin polyethylene film 
This vapor-barrier material is mad: 
by the Olin Mathieson Chemical 
Corp. 

SSIRCO now is distributor of Cor 
rulux fiber-glass building panels, flat 
panes, and sky-light domes. 

The Wallace Manufacturing Co 
has appointed the Southern States 
company as distributors of Wallac« 
decorative wallboard — prefinished 
panels of hardboard. 


Co. warehouse here is Dean Whited 
He replaced S. H. Austin. 


BIRMINGHAM, ALA.: U. S. Ply- 
wood Corp. will begin construction 
this month on a new $200,000 ware- 
house here to serve its customers in 
Alabama and west Florida. New sit« 
is the northeast corner of 10th Ave- 
nue and 20th Street, N. The structure 
will double the company’s present 
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JOSEPH M. SUGARMAN, vice-presi- 
dent of Binswanger & Co. of Tennes- 
see, celebrated his 50th anniversary 
with the firm at an honorary testimon- 
ial dinner recently at the Hotel Pea- 
body in Memphis. He was presented a 
certificate of appreciation and appro- 
priate gifts. At age 17, Sugarman was 
the first person hired by the late 
Milton S. Binswanger Sr., when he went 
to Memphis from Richmond to start 
the Tennessee Binswanger firm. 


floor space to twenty-five thousand 
square feet. 

GREENVILLE, S. C.: The Georgia- 
Pacific Corp. recently opened its 
third distributing warehouse in the 
Carolinas in Greenville. Located on 
Keith Drive, it supplies dealers with 
a complete line of plywood special- 
ties and other wood products. 

ATLANTA, GA.: The H. C. Kopcke 
Lumber Co., Southeastern hardwood 
lumber wholesalers, have moved 
their offices from the Glenn Building 
to 951 Glenwood Avenue, S. E., here. 
The firm includes H. C. Kopcke, B. P. 
Reeves, and Vern Gruenhat. 

WILMINGTON, N. C.: New dis- 
tributor in this area for Sanymetal 
products is the Coastal Steel and 
Iron Co. 


PAUL O. SCOTT, at left, won the an- 
nual Distinguished Salesman’s Award 
for 1956 in the annual competition 
sponsored by the Baltimore Sales Ex- 
ecutives Council. He has been a jobber 
salesman since 1949 for the Harbor 
Sales Co., Inc. He resides in Takoma 
Park, Md. Scott is active in the Ma- 
sonic Order, Lions Club, Hoo-Hoo fra- 
ternity, and is a charter member of 
the selling division of the Research 
Institute of America. 





Cuolonial 


ALL-ALUMINUM 


Li e 
SHUTTERS 


It’s sound business to handle Colonial 
All-Aluminum Shutters because it’s a 
fast-selling year-round profit item, 
backed by a carefully planned and 
organized sales program. No acces- 
sories are required and there’s no 
inventory for you to keep. Your pro- 
motion work is highly simplified . . . 
your profits are high. 


Check these 
“Sell-on-Sight” features 


1. pressed from a single sheet of 
heavy, sturdy lifetime aluminum 
which 


¢ will not rust, rot, or rattle 
* has no welded parts or rivets 
¢ will not break or pull apart 


* has a baked enamel finish 


. easy to install and maintain 
* no special tools required 
* no special skill required 
* no painting necessary 


* no cutting necessary 
. available in 8 decorator colors 


. sizes: heights, 3542” to 854%"; 
widths, 14’ and 17” 


. approved by both VA and FHA 


We invite you to be- 
come a part of our 
nationwide family of 
dealers. Each letter 
will receive prompt 
personal attention. 





| Write for Information 
“LOUIS T. GARRETT CO. 
Greenville, Mississippi 





For more details on above items, use Coupon on Page 68 








Fred Close Manages 
Alcoa’s Home Drive 


Frederick J. Close has been named 
manager of the Aluminum Company 
of America’s new residential build- 
ing products program. He will head 
the long-range program during its 
formative stage this year in addi- 
tion to his duties as manager of 
market development. 

Composed of building and archi- 
tectural experts, the newly-created 
residential building products divi- 
sion of Alcoa’s sales department 
will seek to achieve greater usage 
of existing aluminum homebuild- 
ing products — and to develop new 
ones. 

Heralded as Alcoa’s boldest mar- 
keting step since its introduction of 
the aluminum-clad skyscraper, the 
program includes the building of 
approximately 50 “Care-Free” alu- 
minum homes this year. Utilizing 
aluminum building products to full 
advantage, the homes were designed 
by Architect Charles M. Goodman. 
They will be built by local con- 
tractors throughout the United 
States. 

Alcoa this month will bring to- 
gether the nation’s top authorities 
on homebuilding at a special “sum- 
mit” conference on home design and 
construction. Pietro Belluschi, dean 
of architecture, Massachusetts In- 
stitute of Technology, will serve as 
chairman. 

A native of Pittsburgh, Fred Close 
joined Alcoa as a sales apprentice 
in 1929. He was assigned to the 
New York sales office in 1930 as 
an architectural salesman. Follow- 
ing service at Alcoa’s Edgewater 
(N. J.) works, Close was appointed 
assistant manager of the Cleveland 
forge shop in 1941. He was named 
Alcoa’s manager of architectural 
sales, with headquarters in Pitts- 
burgh in 1945. He has been Alcoa’s 
manager of market development 
since 1955. 


Pendleton Tool Appoints 
Proto Sales Executives 


LOUIS GREENFIELD, left, and 
Richard E. Reich, right, are new 


sales executives for Pendleton Tool 
Industries, Inc., Los Angeles, Calif. 

Reich is product sales manager 
of the Proto Tool Co., a division 
of the Pendleton firm. He had served 
for five years as assistant sales man- 
ager for a Pendleton subsidiary in 
the Midwest. 

Greenfield is assistant general 
sales manager of Pendleton Tool In- 
dustries, Inc., and its affiliates. A 
veteran of special assignments with 
the company since 1943, he will 
assist Marvin S. Bandoli, vice-presi- 
dent in charge of marketing, with 
merchandising and sales activities. 

Advertising and sales promotion 
manager of the Proto Tool Co. is 
Henry J. Zellweger. He formerly 
served as merchandising manager, 
sales training manager, and sales 
promotion manager. 

Frank E. Hutton, field marketing 
assistant, was appointed director of 
research and development for Pend- 
leton Tool Industries, Inc. 


Towmoter-Gerlinger Tale 


The February issue of Handling 
Materials Illustrated, the Tow- 
motor Corp. house organ, answers 
the question “What happens when 
two service-minded firms get to- 
gether?” 

This issue presents an _ illustrat- 
ed account of the products, plant 
facilities, and nation-wide service 
organization which have resulted 
from the recent acquisition by the 
Towmotor Corp. of the Gerlinger 
Carrier Co. of Dallas, Ore., now a 
wholly-owned Towmotor subsidiary. 

A copy of the publication may be 
obtained by writing to the Tow- 
motor Corp., Dept. SBS, 1226 E. 
152nd St., Cleveland 10, Ohio. 


Seidlitz Men Get Set 
for Spring Paint Blitz 


More than 130 Seidlitz salesmen 
and distributor representatives from 
a 20-state area attended the 47th 
annual sales convention of the Seid- 
litz Paint and Varnish Co. in Kansas 
City, Mo. They heard President 
G. R. Seidlitz review company ex- 
pansion during the preceding year. 
This included formation of a manu- 
facturing subsidiary in Houston, 
Tex., and additional branch ware- 
houses in St. Paul and Des Moines. 

Highlight of the convention was 
presentation of a 20-state spring 
paint promotion, featuring latex 
wall paint. New product develop- 
ments and improvements were an- 
nounced, including the new Seidlitz 
paint label. Following the close of 
business sessions, tours were con- 
ducted through a model retail dec- 
orating store in Kansas City. 
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Educators, Designers 
Like Timber Handbook 


Industrialists, designers, and edu- 
cators predict broad benefits will 
accrue to wood construction from 
the new technical work, “Timber 
Design and Construction Handbook,” 
according to comments received by 
the Timber Engineering Co., NLMA 
research affiliate, producers of the 
622-page book. 

“This book,” wrote Arthur L. 
Mottet, research director of the 
Long-Bell Division, International 
Paper Co., Longview, Wash., “gath- 
ers together, in a simple and easy- 
to-use fashion, all the important 
data required for the design and 
construction of wood structures.” 

Associate Dean C. E. Palmer, pro- 
fessor of engineering at the Univer- 
sity of Illinois, reported: “I have 
already called the attention of our 
staff, who are teaching timber struc- 
tures, to the new book which I 
prophecy will be to timber what 
Ketchum’s Handbook has been to 
steel.” 

“In glancing through the book,” 
wrote Ortie LaVoy, Weyerhaeuser 
Sales Co. engineer, St. Paul, Minn., 
“T see a wealth of information that 
should be helpful, both to the pro- 
fessional engineer and also to the 
lumber dealer draftsman who is 
called on often to determine joist 
and rafter sizes for smaller build- 
ings.” 

Dr. Frederick F. Wangaard, Yale’s 
professor of lumbering, declared: 
“This book is, without doubt, the 
best exposition of timber design 
principles and practices that has 
ever been presented. After looking 
it over, I have decided to adopt 
it as the textbook for my course 
in design of wood structures.” 

Alabama Tech’s research forester, 
Dr. D. B. Richards, commented, “a 
copy ought to be placed in the 
hands of every graduating engineer 
and architect in the country.” 

“Timber Design and Construction 
Handbook” is the first complete 
master compilation of technical data 
on designing and building in tim- 
ber. It is available at $12.75 a copy 
from F. W. Dodge Corp., Dept. SBS, 
119 West 40th Street, New York 18, 
N.Y. 
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S-B-S Will Give It 
to You WHOLESALE! 


For the latest info on what’s new 

in wholesaling building materials 

— for news of what the wholesalers 
are doing — and how the retailers 
respond, be sure to read the second 
annual Wholesaling Issue of S-B-S. 
It will be your June magazine treat! 


_ —na so 


Dinges Is Independent 
Nail’s New S. E. Agent 


P. D. STONE, sales official of the 
Independent Nail and Packing Co. of 
Bridgewater, Mass., is seen above 
congratulating George J. Dinges, 
right, on his appointment as the 
firm’s sales agent in four Southeast- 
ern states. 

Dinges will sell Independent’s 
Stronghold line of special wire nails 
and threaded fasteners in the states 
of Alabama, Georgia, North Caro- 
lina, and South Carolina. The George 
J. Dinges Co. has sales headquarters 
in suite 609 at 1430 W. Peachtree St., 
N. W., in Atlanta, Ga. 

Independent Nail’s new sales agent 
is a veteran salesman of building 
materials in the Southeast. He for- 
merly was district manager for the 
Celotex Corp. and has served for 
several years as sales agent for sev- 
eral national producers of nationally 
advertised building products. 


S. E. Pine Producers 
Fight Freight Increases 


Industry action on lumber freight 
rates and an enlarged advertising 
and promotion program were major 
topics at the recent third annual 
meeting of the Southeastern Pine 
Marketing Institute in Savannah, 
Ga., on February 21. 

President C. S. Jones of Moncks 
Corner, S. C., stressed the fact that 
the homebuilding market, which ex- 
ceeded a million units in 1956 for 
the eighth consecutive year, is still 
at a high level. He said that home 
improvement and repair is now a 
multi-billion dollar market. The 
markets are available, he said, but 
“our industry faces the fundamental 
question of how to secure the largest 
possible share of the market for its 
products.” 

Jones pointed out that the individ- 
ual lumber manufacturer can and 
must control quality and cost, but 
that these factors alone can not 
offset the well-financed, organized 
sales campaigns of competitive ma- 
terials. He declared that organized 
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industry marketing programs are 
needed to regain lumber’s share of 
the building material market. 

H. L. Manley, R. H. Rush, and 
W. C. Hammerle reviewed action 
and developments with regard to 
lumber freight rates during 1956 as 
carried on by the institute and the 
Southern Lumber Traffic Commit- 
tee. 

Developed from a freight rate 
conference sponsored by SPMI last 
March, the committee has been ac- 
tive in securing support of the 
Southern lumber industry. Through 
cooperation with several railroads, 
partial reductions in lumber rates 
in the Southeast were secured last 
December. Chairman of the South- 
ern Lumber Traffic Committee, Man- 
ley stated that action on the com- 
mittee’s objective of equitable 
freight rates is just now starting. 

New SPMI officers are: W. A. 
Knox of the Knox Corp. (Lumber 
Division), Thomson, Ga., president; 
E. E. Dargan of the Dargan Lumber 
Manufacturing Co., Inc., Conway, 
S. C., vice-president; and H. L. Man- 
ley of Reynolds and Manley Lumber 
Co., Savannah, Ga. re-elected treas- 
urer. 

W. C. Hammerle was re-elected 
executive secretary with headquar- 
ters at Savannah, Georgia. 


THOMAS A. PATTON is the new Mid- 
South sales representative for the A 
and F Tileboard Co., Louisiana manu- 
facturers of prefinished panelboard, 
adhesives, and metal and hardboard 
moldings. According to Sales Manager 
J. S. Whiteman, Patton will cover the 
states of Alabama, Mississippi, and 
Tennessee from Nashville headquar- 
ters. Patton has had over 20 years’ 
experience as salesman for a manu- 
facturer’s agent. 





Classified Advertising 


HELPFUL LITERATURE 








Terms — Cash With Order 

Minimum Charge $5.00 
RATES. 
$.10 per word for each insertion. 
Add $1.50 per insertion for blind ads bearing 
box number. Replies provided without addi- 
tional charge. 
All ads for classified section must be in publica- 
tion office on the 18th day of month preceding 
date of publication. 
Advertisements are set in uniform type of this 
size. No cuts or special borders allowed. Mail 
ad copy to: 

SOUTHERN BUILDING SUPPLIES 
806 Peachtree St., N.E. 
Atlanta 8, Georgia 





MANUFACTURERS REPRESENTATIVE 
WANTED 





Manufacturer’s Agent wanted to represent manu- 
facturer of ornamental iron. Must be aggressive. 
Advise other lines carried. All states open except 
North Carolina, South Carolina, Virginia and 
Tennessee. Box 76, care SOUTHERN BUILDING 
SUPPLIES, 806 Peachtree Street, N.E., Atlanta 
8, Georgia. 





BUSINESS FOR SALE 





For sale medium size, well established BUILD- 
ER’S supply business; located in steady growing 
East Texas town, population 40,000. Average 
annual sales $175,000. Excellent organization. 
Good potential. Write Box 78, SOUTHERN 
BUILDING SUPPLIES, 806 Peachtree St., N.E., 
Atlanta 8, Georgia. 








MASONRY FASTENERS. Sizes, 
packing, shipping weights and prices 
of Rawl anchors, drills, and drill- 
hammers in over 200 listings are 
given in Catalog No. 557. The Rawl- 
plug Co., Inc., Dept. SBS, New 
Rochelle, N. Y. 


REDWOOD FOR SCHOOLS. A 16- 
page book, “Redwood Goes to 
School,” pictures. striking school 
designs from all over America. It 
shows how top architects use red- 
wood to combine beauty, comfort, 
safety, and economy in the friend- 
lier design of today’s schools. Serv- 
ice Library, California Redwood 
Assn., Dept. SBS, 576 Sacramento 
Street, San Francisco 11, Calif. 


CONSTRUCTION FOUNDATIONS. 
“Construction Case Histories” con- 
tains a three-page chart of 48 de- 
tailed cases, in condensed data form, 
on drilling, blasting, and excavating 
methods used by the construction, 
quarrying, and mining industries. 
American Cyanamid Co., Dept. SBS, 
30 Rockefeller Plaza, New York 20, 
1 ak 


DUMP BODIES AND HOISTS. A 


12-page catalog presents Gar Wood 
medium-duty dump bodies and arm- 
type hoists. Gar Wood Industries, 
Dept. SBS, Customer Service De- 
partment, Wayne, Mich. 


PRESSURE-TREATED LUMBER. A 
revised booklet, “How to Build 
Homes That Will Outlive the Mort- 
gage,” shows where and how to use 
pressure-treated lumber to protect 
houses against decay and termites. 
American Wood Preservers Institute, 
Dept. SBS, 111 West Washington 
Street, Chicago 2, Ill. 


WALL VAULTS. A 12-page bro- 
chure covers the Hercules line of 
fire-resistive home vaults. It includes 
wall vaults, closet vaults, letter 
vaults, Safe-T-Vaults, card files, and 
two models of Meilink safes. Meilink 
Steel Safe Co., Dept. SBS, 1672 Oak- 
wood Avenue, Toledo 6, Ohio. 


AIR CONDITIONERS. “Springtime”’ 
(form No. LL-149) contains specifica- 
tion and layout information on Air- 
temp’s new 2 and 3 h.p. “packaged” 
home air-conditioners. John Hamil- 
ton Airtemp Division, Dept. SBS, 
Chrysler Corp., 1600 Webster Street, 
Dayton 1, Ohio. 





NEW HOMES WILL BE BUILT 


There’s business for hustlers, at both 
retail and manufacturing levels— 


We are hustling. 


© oe Stale 


ete, te 
BO AM: mt 


You can be sure of High Quality 
Precision made products from us— 
Lumber, Mouldings, Millwork and 
Panels—in mixed cars if you choose. 


The Ralph L. 


— SMITH 


Lumber Company 


Mills at Anderson, Red Bluff, Castella, 
Wildwood, and Mt. Shasta, California 


Sales Office at Anderson, California | 


For more details on above items, use Coupon on Page 68 


YOU'LL HEAR FROM US...our 
woodsmen are back cutting timber 
and beautiful Western Pine logs of 
all species are rolling to the mills. 








Welcome to our Booth 418 
at the Lumbermen’s Association 
of Texas 71st Annual 
Convention and Exposition 


Dallas Memorial Auditorium 
Dallas, Texas 


April 14 - 15 - 16 
KOCHTON PLYWOOD & VENEER CO., INC. 




















WHEN YOU WRITE TO Advertisers 
IN THIS MAGAZINE... 


Tell Them YOU READ ABOUT IT IN 


Souther 
BUILDING SUPPLIES 
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PANELING STAIN FINISHES. 
Fourth in a series of four-color con- 
sumer folders on stain and paint 
finishes for paneling in homes is 
the bedroom folder, “Fine Finishes 
for Sleeping Areas.” The folders 
tell how to obtain the pictured fin- 
ish results. Free single, sample 
copies on request. Western Pine 
Assn., Dept. SBS, Yeon Building, 
Portland 4, Ore. 


HARDWOOD FLOORING. An 8- 
page brochure, “Hardwood Flooring 
by Wood-Mosaic,” illustrates full- 
color applications and gives speci- 
fications for these hardwood floor 
patterns: laminated block, Haddon 
Hall, clustered square, herringbone, 
Marie Antoinette, Monticello, Fon- 
tainebleau, and Colonial plank. 
Wood-Mosaic Co., Inc., Dept. SBS, 
Jackson, Tenn. 


NON-SHRINK MORTAR. “The Val- 
ue of Non-Shrink Mortar in New 
Construction” shows and explains 
12 important construction operations 
using non-shrink mortar. The Master 
Builders Co., Dept. SBS, 7016 Euclid 
Avenue, Cleveland 3, Ohio. 


BUYER CONTEST 


(Continued from page 47) 


them a home of quality and comfort. 

“After completely familiarizing 
them with what the house would 
look like, they said: ‘We want you 
to furnish our home but we want 
to know the price.’ I answered by 
saying, ‘the house will cost you 
$15,795.’ 

“At that the man and his wife 
exchanged looks and said: ‘Isn’t 
there something that we can leave 
out to bring the cost down?’ 

“Before answering I thought of 
the car I had seen in the driveway. 
I changed the subject and asked 
him if that was not a Buick car 
out there and went on to ask about 
the heater, radio, clock, rubber pad- 
ded seats, white sidewalls, etc. He 
answered by saying that the car 
is a dandy; it has everything on it. 

“IT asked him about how many 
hours do you drive your car a day? 
He answered: ‘About two hours.’ I 
counted up. ‘If you drive two hours 
a day, you spend 12 to 14 hours a 
day in your home. You could have 
bought a car for not much more 
than half of that, Sir.’ ‘Yes, but it 
would not have been as good.’ 

“I answered by saying: ‘Sir, the 
same applies to your home as to 
your car, and this will probably be 
the only time in your life that you 
will build a home.’ With this, he 
asked: ‘If you have the contract with 
you, I will sign it now.’” 
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WCOD AWNING WINDOWS. A 
colorful consumer folder gives ap- 
plications and combinations for vari- 
ous rooms, and technical data on 
multi-use Modernaire wood awning 
window units. Modernaire Corp., 
Dept. SBS, 8400 Kinsman Road, 
Cleveland 4, Ohio. 


INSULITE PRODUCTS. Six color- 
ful consumer folders are offered by 
Insulite Division of Minnesota and 
Ontario Paper Co., Dept. SBS, Min- 
neapolis 2, Minn. Their subjects are 
“Insulite Acoustical Tileboard,” “In- 
sulite Tileboard and Plank,” “In- 
sulite Insulating Wool,” ‘“Insulite 
Roof Deck,” “Insulite Tileboard, 
Plank, and Interior Board,” and 
“Insulite Hardboard.” 


WEATHERED REDWOOD. A four- 
page data folder, “Weathered Red- 
wood,” points out the advantages 
and methods of weathering redwood 
It is issued by the California Red- 
wood Assn., Dept. SBS, 576 Sacra- 
mento Street, San Francisco 11, 
Calif. 


WOOD PARTICLE BOARD. “Rec- 
ommended Testing Procedures for 
Wood Particle Board” covers sug- 
gested methods for sampling and 
testing wood particle board. Sixteen 
tests are outlined in the 22-page 
booklet. It costs 50c a copy from 
the National Woodwork Manufac- 
turers Assn., Dept. SBS, 332 South 
Michigan Avenue, Chicago 4, III. 


THRESHOLD AND SCUFF PLATE. 
Davis Double-Seal Jalousies, Inc., 
Dept. SBS, 5030 N. W. 7th Avenue, 
Miami 17, Fla., offers a two-color 
consumer folder on the installation 
and use of their new threshold and 
scuff plate for out-swinging or in- 
swinging doors. The door plate is 
said to give positive weather pro- 
tection. 


ANCO PALLET TRUCKS 
Handles .. . 


10 BAGS OF CEMENT 
8 BAGS OF PLASTER 
13 BAGS OF MASONRY 
CEMENT. ETC. 
IN A BAG 
IN A CARLOAD 


WRITE FOR LITERATURE 
TODAYS 


PADUCAH, KENTUCKY 





FITS ALL DOORS 


Davis Opens the Door to 
a wide open market. Dealer- 
ships Available in the 
Southeast and Southwest 
¢ Smartly Packaged 

¢ Sound Dealer 
Mdse. Program 
* Quality at a Price 


Write for 
details 


DAVIS 
_ DOUBLE SEAL 
My Vimeo ely) 4-3 


5030 N.W. 7th AVENUE: 
MIAM!1 837, FLORIDA 








( Here's the one that \ 


WON'T SHRINK 


This modern plastic in 
powder form makes 
lasting repairs in tile, 
wood or plaster. Pays 
dealers a bigger profit. 
SELLS BETTER because 
it WORKS BETTER. 


WILL NOT SHRINK 
STICKS AND STAYS pyr 
a, 








Most dealers report: 
“Our sales of Dur- 
ham’s Rock - Hard 
Water Putty keep 
doubling, year after 
year.” What’s more, 
Durham’s Rock- 
Hard Water Putty 
gives you by far the 
best profit margin on 
any product of this 
nature. Use it yourself, and you’ll quickly 
see why it sells so fast, and repeats so regu- 
larly. Many patching materials may shrink, 
fall out or chip off. Durham’s Rock-Hard 
Water Putty does not shrink. Absolutely 
not. It sticks and stays put. You can saw or 
chisel it, paint or polish it to a velvet smooth 
finish. Easy to use. Keeps indefinitely. So 
economical. Just mix with water as 
needed. e Packed twelve 1-lb. cans or six 
4-lb. cans to case. Keep some of each on dis- 
play. Available in 25, 50, 100-lb. drums for 
industrial users, Order from your jobber. 


The PLASTIC Repair Material 
in POWDER Form 
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Usit our 


‘LUMBER FROM THE WORLD OVER” 
EXHIBIT 


Lumbermen’s Convention — Dallas 


... From the Belgian Congo — to the far 


corners of Asia... 
... SCHROEDER has it 


See some of the many rare and exotic 
woods that have made SCHROEDER’S a 
byword in the lumber industry. 


LUMBER 
PANELING 
MOULDING 
TRIMS 


ALEXANDER 
SCHROEDER burl’ 


HARDWOODS » SOFTWOODS 


P. O. Box 2564 
HOUSTON 
5401 Lawndale 
WA 6-1746 




















Siireseateutanerae “A 


THIS CONCRETE WAS “FOR THE BIRDS’ 


~ 





BUT—iT CAN BE MADE SMOOTH QUICKLY, 
EASILY AND INEXPENSIVELY coe 


oon! Later (oncrete 
REPAIR — TOPPING — WELDING 

REVOLUTIONIZES cement and masonry repairs - 

ELIMINATES the CHIPPING or ROUGHENING, 


PRIMING and CURING thot are necessory 
with ordinary cement patching moterials 
What's more. it is applied as THIN os 4 or 
more thon | whatever thickness needed. 
Saves contractors, home owners, farmers, 
maintenance men hundreds of dollars in 
concrete replacement and repoirs 
INCREASE YOUR SALES-DOLLAR VOLUME 
INSTANTLY ect Later (cnerete 
REPAIR AND TOPPING IN THESE 3 SIZES 
a terrific seller in the “Fix-It-Yoursel# “market! 


sy = SMALL KIT — 8 [bs. 
ei 











(sufficient to repair 50 to 
150 ft. of overage cracks) 
LIST PRICE... ., $2.9 


LARGE KIT — 14 Ibs. 
(double size) 


LIST PRICE 


CONTRACTORS UNIT- 

2.95 * 52 Ib. drum 
. Includes 40-lbs. powder 
mix, 1 gallon latex mixer. 
Sufficient to cover approx. 

100 sq. ft., Ke thick. 

Lisi rice... . $10.00 


See us in Dallas 


APRIL 14-15-16 
BOOTH 325 


$4.95 


BOTH KITS include pewder mix, liquid rubber latex and 8 trowel. 
See your wholesale supplier er wtite today for complete information. 


Prices are F.O.B. Chicago. 
pu 6958 South State Street 
The CAMP COMPAN . Inc. Dept Chicago 21, Ilinois 

VER 2 


YEARS OF CONTINUOUS SERVICE 
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TWO ISSUES OF 
S-B-S YOU DO NOT 
WANT TO MISS 


* 


JUNE 
ANNUAL WHOLESALERS ISSUE 


featuring the services wholesalers are ren- 
dering the industry. Methods of increasing 
sales, efficient handling and delivery of 
merchandise, collections and other whole- 
saler problems will all be discussed in 
articles by leading wholesalers in the field. 
A survey of lines handled by the whole- 
salers of the South and Southwest will be 
presented. The program of the Annual 
meeting of the Southern Sash and Door 
Jobbers Association to be held at Mem- 
phis, Tennessee, will be featured. 


* 





OCTOBER 


THE WINTER 
MERCHANDISING ISSUE 


Timely articles on building winter sales, 
profiting through packaged home improve- 
ments and securing a share of Christmas 
gift sales will be featured. 


HOMEBUILDING hits the toboggan in 
other regions during the winter, due to 
rough, cold weather. But not so in the 
sunny South. During December, January 
and February, more new houses are started 


in the South than in any other region. 


¥ 
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a W. R. C. Smith Publication 
| 806 Peachtree Street, N. E. Atlanta 8, Georgia 
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DIXILITES fame: 


manufacture redwood 











af superior quality —— ES 
Py 22)!  SAINGS 
ae and LOWER COST 


IN DOOR-LITES & LOUVRES 


DEALERS-FOR ANOTHER REAL MONEY MAKER, 
ASK FOR OUR FREE PAMPHLET" THERE'S PROFIT 
IN PICTURE FRAMING." 


SEE YOUR JOBBER TODAY, OR WRITE 


GEORGIA ART SUPPLY CO. 


Office: 280 GARNETT ST.,S.W. + ATLANTA 3, GEORGIA 














the following mills = | -* 
and ship “CRA APRIL SHOWERS CAN’T 


(RA) DE RW HURT ROOFS COVERED 


‘a WITH GARDNER’S 
Certified DRY” redwood ROOFING 








ARCATA REDWOOD COMPANY 
P.O. Box 218, Arcata, California 


HAMMOND-CALIFORNIA REDWOOD CO. 
417 Montgomery St., San Francisco 6, California 


HOLLOW TREE REDWOOD COMPANY 
P.O. Box 178, Ukiah, California 


HOLMES EUREKA LUMBER COMPANY 


1430 Russ Building, San Francisco 4, California * WATERPROOFING 


THE PACIFIC LUMBER COMPANY COMPOUNDS 
100 Bush Street, San Francisco 4, California 


THE PACIFIC COAST COMPANY yx ROOF CEMENT 


P.O. Box 611, Willits, California 
SIMPSON REDWOOD COMPANY T: 2a) 
3100 Russ Building, San Francisco 4, California % ROOF COATING 
UNION LUMBER COMPANY 
620 Market Street, San Francisco 4, California 


WILLITS REDWOOD PRODUCTS COMPANY 
Hobbs-Wall Lumber Company, Sales Agent 


405 Montgomery St., San Francisco 4, California T C0. 
CALIFORNIA REDWOOD ASSOCIATION | GARDNER ASPHALT PRODUCTS 


576 Sacramento Street + San Francisco 11, California | P. O. Box 5776 





Tampa 5, Fla. 
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Ualco jalousies provide feather-touch control of fresh air supply . . . or weatherstripped, 
weathertight closure. Ideal for any room, any climate. 


Ualco—me FINE LINE OF 
DISTINCTION IN ALUMINUM WINDOWS 


National advertising: 
four times as much as 


Profit-wise, dollar for dollar, the Ualco deal is 


last year, to help you sell 


your best deal. The Ualco complete line of alumi- 
num windows is pre-sold; your customers know, 


respect, and specify Ualco quality. One name sells 
: . On-time delivery from 1 tomer-tested dis- Write for Ualco’s 48-page 
them; one source supplies a/l your needs. There is a a nearby, well-stocked pla esigned to sell Sweet's File Catalog, today 
warehouse The complete line. 


difference in aluminum window deals . . . and 


UALCO makes it. Get the price structure that assures you highest profits . . . quick 
warehouse servi national advertising support, customer-tested 
displays, radio spots, and newspaper mats. Sell UALCO. A few 
choice territories 


WAREHOUSES AND SALES OFFICES 


Southern Sash of Montgomery, Inc. 
506 North Court Street Montgomery, Alabama 
Oo u é } VW a s Southern Sash of New Jersey, Inc. 


622 Pearl Street Elizabeth, New Jersey 
Southern Sash of Florida, Inc. 


Sales & Supply Co. Inc. 1035 East 26th Hialeah, Florida 
: Southern Sash of California, Inc. 
SHEFFIELD ALABAMA 14923 Oxnard Street Van Nuys, Californie 
’ . Southern Sesh of Ohio, Inc. 
1205 Liberty Ave., S. E Canton, Ohio 





HOTTEST procean 


IN TN HARDWARE 
MERCHANDISING 


, CcloctaPak 


only this sturdy self-service package offers all 
these time-saving, space-saving advantages! 


@ HANDY, COLORFUL BOX WITH CLEAR ACETATE COVER 
PERMITS CUSTOMER TO SEE AND EXAMINE PRODUCT 


@ STIMULATES IMPULSE SALES, SAVES CLERK'S TIME... 
MAKES SALES EFFORTS MORE PROFITABLE 


SLIDE COVER IS EASILY REMOVED. STURDY BOX CAN BE 
REUSED ON THE COUNTER .. . IN THE HOME 


"SELECT-A-PAKAGING" REQUIRES 60%, 
LESS SPACE. INCREASES PROFIT 
PER SQ. FOOT OF SHELF AREA 


THREE-DIMENSIONAL PACK- 
AGE STACKS EVENLY, PRO- 
VIDES NEAT, INVITING DISPLAY 
APPEARANCE AT ALL TIMES 
Write for illustrated Catalog-Price List No. 256. 


LEADER IN HARDWARE MERCHANDISING 


NATIONAL LOCK COMPANY 


Rockford, Illinois 


Merchant Sales Division 


CABINET NATIONAL BUILDERS CABINET FURNITURE SCREWS 
HARDWARE LOCKSETS HARDWARE HARDWARE LOCKS CASTERS AND BOLTS 





